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“Innovation backed by science’

An interview with Hans Geiselhoringer, President of Nobel Biocare

M Dental Tribune International met
with Hans Geiselhoringer, President
of Nobel Biocare, at the 2019 IDS
to discuss the company’s latest inno-
vations, its upcoming Global Sym-
posium in Madrid, and what he sees
as its future focus.

Mr Geiselhdringer, a point of emphasis
for Nobel Biocare at IDS 2019 was im-
plant surfaces, with the company taking
the opportunity to launch the Xeal abut-
ment surface and the TiUltra implant
surface. How does TiUltra build upon the
success of the TiUnite implant surface?

Well, there are several aspects to
take into account when discussing
implant surfaces. Over the decades-
long history of implantology, there
have been many different types of
implant surfaces presented, includ-
ing machined and anodised. As lead-
ing innovators in the industry, we
had both machined implants and im-
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plants with the moderately rough
TiUnite surface, which now has a
wealth of science behind it and is one
of the most clinically researched sur-
faces on the market.

This overall success showed the
superiority of our implant surface,

but also demonstrated the import-
ant role that research plays at Nobel
Biocare. We invested further into
basic research to understand even
better the early integration pro-
cesses, which eventually led us to
create two new implant surfaces,

IDS reaffirms its leading position
as global dental trade fair

This year exceeds previous results, increases internationality and quality.

© Koelnmesse/Thomas KISR&ES

“The 2019 International Dental Show exceeded the results of the previous event and the orga-
nisers attained their goals of greater internationality and higher quality in supply and demand,
boosting the satisfaction of both exhibitors and attendees.

M The International Dental Show (IDS),
which took place in Cologne in Ger-
many from 12 to 16 March, fulfilled
the high expectations of the global
industry and once again underlined
its position as the leading trade fair.
With 2,327 companies from 64 coun-
tries participating, this year’s event
welcomed 20 more exhibitors com-

pared with two years ago, as
well as 160,000 trade visitors from
166 countries. The overall number
of visitors rose by 3.2 per cent (about
5,000 more people) and the num-
ber of foreign trade visitors by
6.0 per cent.

Gerald Bose, CEO of Koelnmesse,
which stages the show, said: “IDS is

a trade fair in a class of its own and
always sets new benchmarks. It ma-
nages to surpass the already excel-
lent results of the previous event ev-
ery time.” Both visitors and exhibi-
tors are impressed by IDS: it is only
here that one encounters supply and
demand of such an extent, quality
and level of internationality. “IDS is
the undisputed leading global trade
fair for the dental industry,” he con-
tinued.

The official figures confirm the
high level of internationality at IDS:
73.0 per cent of the exhibitors and
62.0 per cent of the visitors came from
166 foreign countries, including Ar-
gentina, Australia, Brazil, Canada,
Chile, Egypt, Japan, Korea, New Zea-
land, South Africa and the US. Re-
garding the 6.0 per cent increase in
foreign visitors, IDS 2019 recorded
significant growth in the number of
visitors from Asia (+23.1 per cent),
Eastern Europe (+19.6 per cent), Af-
rica (+17.0 per cent), Central and
South America (+14.6 per cent) and
North America (+5.3 per cent) specif-
ically.
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Xeal and TiUltra, that cater for the
specific needs of each area and sur-
face of the restoration. TiUltra, spe-
cifically, has a surface topography
that changes gradually to become
moderately rough towards the im-
plant apex and surface chemistry
designed to positively interact with
cells and improve osseointegration.

Along those lines, a key indicator of
implant success has been osseo-
integration. However, Nobel Biocare
is promising to go beyond this with
the Mucointegration era. How do
Xeal and TiUltra allow for this era to
commence?

Given that we have more than
100,000 TiUnite implants documented
in clinical studies, we know that im-
plant success is influenced by various
factors, such as implant placement,
maintenance protocol and prosthetic
design. »2

MORE INVENTIVE

www.smylemag.com

4-8 September 2019

2ADA. fdiC

WORLD DENTAL CONGRESS
SAN FRANCISCO 2019

D5.\\VORLD

Dentistry’s New Online Marketplace

316

Easily organize
your schedule

Detailed status and
treatment planning

E-learning and
news platform

XD3.\/VORLD

e
Accessible
from anywhere

Track inventory

Inventory
Management

S®

Online shop

TRY IT NOW FOR FREE!
www.dds.world




today>

news

«1— Nobel Biocare

We have seen that failures occur
more frequently as soon as copy-
cats and unvalidated prosthetic
solutions are integrated into the
implant treatment.

With Xeal and TiUltra, we are
now able to offer a pair of surfaces
with the surface chemistry and scien-
tific backing necessary to promote
not just early osseointegration and
long-term implant stability, but also
soft-tissue attachment to the abut-
ment. Together, these new surfaces
can optimise tissue integration at all
levels to help improve implant treat-
ment outcomes for all patients.

The patient is at the centre of
everything we do at Nobel Biocare,
and these surfaces are another big
leap forward in addressing their
needs for immediate function and
long-term maintenance and aesthe-
tics.

The Nobel Biocare Global Sympo-
sium, where the new Nobel Biocare
N1 implant concept will be pre-
sented, seems to be just around the
corner. What can dental profes-
sionals look forward to when joining
you in Madrid?

Based on the extensive clinical
experience our key experts have
gained with the Nobel Biocare N1

© Robert Haussmann

“ After IDS, Hans Geiselhoringer said the next big event for Nobel Biocare will be its Global Symposium, taking place in Madrid in Spain

from 27 to 29 June.

implant concept, I am convinced
that what we will be showing
in Madrid is the next chapter in
dental implant care. We have de-
signed this system working with an
international network of research-
ers and clinicians, and during the

course of its development, we have
consistently surpassed our own
very high expectations. I believe
that the Nobel Biocare N1 system’s
biologically driven design presents
a breakthrough in our understanding
of how implant placement and pros-

thetic procedures can be achieved
with a streamlined digital workflow.

Though there are many things to
be excited about ahead of the Global
Symposium, I am particularly look-
ing forward to the many hands-on
sessions that our clinical experts will

be running to provide dental pro-
fessionals with the education and
skills necessary for working with
the Nobel Biocare N1 system. I in-
vite those interested in a pre-launch
experience to register and join us
in Madrid at the end of June.

You have been President of Nobel
Biocare for a little over three years
at this point and have been with the
company for more than a decade.
How has the company changed in
this time, and what do you see as its
future point of focus?

Going forward, our focus remains
on the development of innovations
which address customer needs and
are backed by science. A clear aim for
us is to improve procedures and the
dental workflow as much as possible,
in order to provide clinicians with for-
ward-thinking solutions that allow for
immediate function and shorter time-
to-teeth, while at the same time sup-
porting long-term maintenance and
aesthetics. Going beyond just the im-
provement of existing solutions, N1 is
really a ground-breaking innovation
that will set new standards in the in-
dustry. We have many more innova-
tions to come in the future, and I look
forward to presenting these in due
time with the assistance of our excel-
lent team here at Nobel Biocare. ¢4
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An independent visitors’ survey
reported that the largest groups of
visitors came from the dental indus-
try. Schools and universities were
strongly represented too.

Almost 80.0 per cent of those
who completed the survey stated they
were satisfied or highly satisfied with
the range of exhibition offerings.
More than 93.0 per cent said that
they would recommend visiting IDS,
and 70.0 per cent of the respon-
dents were already planning to visit
the next IDS in 2021.

Dr Markus Heibach, Executive
Director of the Association of the
German Dental Industry, which is in-
volved in organising the event, was
also pleased with the outcome of the
trade fair: “The high level of satisfac-
tion of our trade visitors and exhibi-
tors is for us impressive confirma-
tion of our efforts to make our
guests’ stay as pleasant and success-
ful as possible by offering them a
cosmopolitan, hospitable and per
fect service.”

IDS offered the ideal business
platform, especially for new compa-
nies on the dental market seeking to
establish themselves with high-qual-
ity innovations, such as those for im-
proved digital workflows and addi-
tive production, new prophylactic for-
mulas and filling materials, pioneer
ing intraoral scanners and implant
designs, as well as flexible workflows
for management of the laboratory.

According to the show organ-
isers, the success of IDS 2019 was
achieved by striking a positive bal-
ance between current growth areas
in the industry. “The International
Dental Show is a phenomenon: the at-
mosphere is so international, thirsty
for knowledge and open that it has
been simply very inspiring once
again this year. Digitalisation can im-
prove the workflows of practices, but
shouldn’t be implemented non-criti-
cally or too hastily,” commented Dr
Peter Engel, President of the German
federal dental association (Bundes-
zahnérztekammer), which is an IDS
partner.
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In addition, Engel said that the
success of IDS 2019 had once again un-
derlined the significance of the dental
industry as a major economic driver
and creator of jobs within the wider
health sector. “A local dentist employs
between four and five employees on
average. Trained dental employees are
the heart of every dental practice—
without them a practice wouldn't
work. Skilled dental employees there-

fore require recognition as well as in-
spiration and know-how,” he pointed
out. Dominik Kruchen, President of
the association of German dental tech-
nician guilds (Verband Deutscher
ZahntechnikerInnungen), also an IDS
partner, added: “IDS has demonstrated
at what speed the digital dental world
is developing. One has to weigh up the
risks, recognise one’s own opportuni-
ties and make investment decisions
based on good judgement.”

Touching on the role of dental
laboratories, Kruchen commented

that master dental technicians and
their teams are irreplaceable experts
in the provision of dental resto-
rations. “Well-trained young profes-
sionals are important for a strong
dental technology trade. Highly
trained young dental technician ap-
prentices once again impressively
demonstrated their skills at this
year’s IDS in the scope of the Gysi
prize competition,” he pointed out.

Carrying on the tradition of rec-
ognising and facilitating the social
commitments made by the dental in-
dustry, the German dental associa-
tion’s conference of aid organisations
was also held at the event in Cologne.
The organisers commented that the
conference is a source of ideas for
developing and strengthening dental
aid projects, and functions as a fo-
rum for discussion and personal ex-
change. Around 60 dental aid pro-
jects and organisations are currently
represented within the network of

the German dental association, and
the projects currently being under-
taken provide aid and support in a
number of ways within Germany and
Europe but also worldwide. At home
in Germany, for example, many den-
tists are committed to helping people
of lower socioeconomic standing and
those in need of emergency assis-
tance. These dentists treat people
who have no health insurance and of-

fer aid organisations both monetary
and in-kind support. Overseas, many
dental aid organisations are engaged
in international projects that provide
assistance in acute humanitarian si-
tuations such as natural disasters
and in regions suffering crises. As
IDS 2019 has shown, the dental in-
dustry is experiencing growth and is
in a strong position to continue its im-
portant social engagements.

The 39™ IDS is scheduled to take
place from 9 to 13 March 2021. 44
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A European perspective on opportunities and
challenges for the dental profession

An editorial by Dr Marco Landi, President of the Council of European Dentists

B The Council of European Dentists
(CED) has expressed great concern
about the pressures that both the
liberal profession and its patients are
facing. Purely market-driven dental
chains put patient safety at risk
through mismanagement and mis-
treatment of patients and employees.
While advertising by dentists is
tightly regulated, dental chains are
able to take a more aggressive
approach. Therefore, national legis-
lators have a responsibility to put
patients first and ensure that they
receive the oral care they deserve.

The CED is a European not-for-
profit association, previously known
as the EU Dental Liaison Committee,
that represents over 340,000 dentists
across Europe. Its objectives include
promoting high standards of oral
health, dentistry and dental care,
contributing to safeguarding public
health and promoting the interests of
the dental profession in the EU. To
this end, the CED has worked tire-
lessly over the years on improving EU
legislation and putting issues that
concern dentists on the political
agenda. These include matters as di-
verse as professional qualifications,
patient safety, health workforce plan-
ning, antimicrobial resistance, den-
tal materials, medical devices and
e-health.

The dental profession and dental
services are constantly evolving. New
technology, new materials and new
devices create both immense opportu-
nities and great challenges. On the

W The International Dental Show
(IDS) is not only a place for trade but
is also a crucial event for collabora-
tion and development across many
fields of dentistry. Over the course of
IDS 2019, Dental Tribune Interna-
tional (DTI), in conjunction with
OEMUS MEDIA, held a number of
social occasions. Designed to bring

and Co-Chairman of the 2018 event.
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one hand, dentists nowadays must
be more digitally savvy, follow strict
data protection regulations and work
within the constraints of tight health-
care budgets. On the other hand, they
have access to more research, better
instruments and improved materials.

Despite all these developments,
the CED’s guiding principles remain
the same: Europeans should have ac-
cess to high-quality oral healthcare,
which must be provided by well-
trained, skilled and fully competent
dentists using the latest and most
appropriate technology with an evi-
dence-based approach. The CED,
therefore, strives to ensure that the
dental profession continues to be ade-
quately regulated and that today’s
dental teams can face new challenges
and provide patients with the best
possible treatment.

It must be stressed that dentists
and other healthcare professionals
provide a unique service. Provision of
healthcare is not a commodity and
falls outside of the market-driven sup-
ply and demand logic of other regu-
lated professions, such as those of
plumbers, ski instructors or transla-
tors. Unfortunately, some regulators
do not differentiate and try to apply
competitive free-market ideology to
dentistry, either because of budget
pressures or for political motives.

With this in mind, the CED has
noted with concern the latest develop-
ments regarding corporate dentistry
in Europe. Organisations, usually run
by investment companies, are setting

up dental offices in a number of loca-
tions, either in a single country or
across a number of different coun-
tries, often motivated more by creat-
ing a return on investment than by
delivering good dental care to pa-
tients. Frequently, these organisations
are headed by a manager who is not a
dentist, and the dentists are relegated
to the role of employees. The CED is
concerned that the commercial inter-

ests which are driving the business
model of such organisations may im-
pact patient safety overall through a
variety of factors, including poor
treatment, unsatisfactory employ-
ment conditions and inadequate pro-
vision of care. Incidents in Spain and
France have shown upsetting exam-
ples of some dental chains’ disregard
for patient safety. Patients were left
without proper care and, in some in-

The social gathering place at IDS 2019

OEMUS MEDIA and DTI media lounge hosted successful social events. By Dental Tribune International

professionals from many different
corners of the dental industry to-
gether, honour those who have dedi-
cated their lives to the industry and
celebrate new partnerships, the three
separate functions were all well re-
ceived.

On 13 March, DTI and the Interna-
tional College of Dentists (ICD) for-

*The media lounge also hosted the ROOTS SUMMIT brunch—pictured is Stephen Jones, one of the Founders of the summit
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malised their media agreement with
the signing of a contract at the OEMUS
MEDIA and DTI media lounge. The
signing was witnessed by DTI CEO
Torsten Oemus, ICD representatives
Dr Dov Sydney and Dr Mauro La-
banca and Henry Schein representa-
tives, including Chief Global Commu-
nications Officer Gerard Meuchner.

Speaking about the ICD, Sydney,
International Editor and Director of
Communications, as well as General
Chair of the College Centennial Com-
mittee, said: “Over the past 100 years,
there have been changes in social
structure and the economy and yet
we have continued to grow because
our purpose and our goals continue to

*Food, drinks and first-class networking opportunities.

stances, even harmed. To draw atten-
tion to these worrying developments,
the CED General Meeting adopted a
resolution on corporate dentistry in
Europe in November 2018.

Advertising of dental services is
another widely discussed issue in Eu-
rope. The European Court of Justice
issued a preliminary ruling in May
2017 in which it concluded that an
overall prohibition of advertising is
excessive, but that the protection of
health may be an objective that jus-
tifies advertising restrictions. The
Court considered that promoting in-
appropriate or unnecessary care, mis-
leading patients, damaging the image
of the profession and distorting the re-
lationship between dentist and pa-
tient undermine the protection of
health and compromise the dignity of
the profession. While dentists are
bound by national legislation, regula-
tions or codes of conduct setting out
rules for advertising by healthcare
professionals, dental chains are not.
Anecdotal evidence shows that some
chains try to recruit patients through
more aggressive marketing focused
on prices and payment plans. It is up
to national legislators to put an end to
this to ensure that patients are not
misled and that they receive the oral
care that they deserve.

The CED is proud to represent
340,000 practising dentists across Eu-
rope and we stand ready to seize the
opportunities and face the challenges
that the present and future hold for
oral health and dentistry. 44

be relevant in every age and stage of
world development. And now we are
going to build on that with DTI and
make it a long-term relationship. They
help us, we help them, everybody is
happy.”

The following night, DTI and
OEMUS MEDIA hosted the Channel3
evening. Attended by more than 80 in-
dustry professionals, the event cele-
brated for the fifth year running the
PI Brédnemark Award for Lifetime
Achievement in Dentistry. Awarded
this year to Prof. Jorg Strub of the Uni-
versity of Freiburg in Germany, it was
accepted on his behalf by Dr Kenneth
Malament.

At the award ceremony, Mala-
ment reminded an assembly of Strub’s
colleagues and friends that he “is an
individual who has put his whole life
into dentistry—there is simply no one
like him. He is the best of his genera-
tion.” Mark Ferber, Founder of Chan-
nel3, which presents the award, told
DTI that “Jorg Strub has perfectly rep-
resented, throughout his career, the
five characteristics of Prof. Bréne-
mark, on which the award is based.
Dr Strub is a scientist, a clinician,
an educator, a humanitarian, and a
sage.”

»6



Cain case

is evident from the context in o
ts may not be regulatory cleared/relec
ited States) law restricts this device

>thing else is s

Disclaimer: Some |
> only. Caution: Federal (Ur

Nobel Biocare, the Nobel Biocare logotype and all other trademarks a
arks for more information. Product images are not necessarily to sc

r current product assortment and availability. For prescription

scribing information, including indications, contraindications, warnings and precautions.

|I\

\/

— —

I_\ Nobel
Biocare-

14
=

VUCOINTEGRATION™

Surface chemistry cells can't resist.

Introducing Xeal and TiUltra - two new breakthrough surfaces derived from our decades
of applied anodization expertise. From abutment to implant apex, we have reimagined
surface chemistry and topography to optimize tissue integration at every level.
We've now entered the Mucointegration™ era.

) |

g

The new Xeal surface is now
available for the On1™ Base
and the Multi-unit Abutment.
TiUltra is available on our best
selling NobelActive® and
NobelParallel™ CC implants.

nobelbiocare.com/surface



today>

news

«4 — Media lounge

On 15 March, DTI and OEMUS
MEDIA hosted the final event of IDS,
Latin America night. The event gath-
ered a number of dental profession-
als and partners from the Latin

tas, APCD) in Brazil. APCD is the or-
ganiser of the Sdo Paulo Interna-
tional Dental Meeting (CIOSP), the
largest such event in Latin America.
Oemus announced the marketing
and educational agreement together

A real product experience

W&H held several “Walk & Hands-on Tours” at IDS

m At IDS 2019, Austria-based com-
pany W&H decided not to host one
large press conference, but rather to
invite the press to attend specially
stylised “Walk & Hands-on Tours”.
Held at different times throughout
the trade fair at the W&H booth,
the tours allowed participants to
get up close and personal with the
latest products released at the fair.
On Wednesday, Dental Tribune In-
ternational attended an afternoon
tour.

Simon Niedermiller, Director of
Business Management, led the tour.
Besides a number of products that
the company had on display, W&H
launched its latest cloud-based tech-
nology, the ioDent system. “The ioDent

@ Luke Gribble/DTI

platform is an Internet of Things
platform connecting different W&H

@Tuke Gribble/DTI

& e Gi

* Simon Niedermiiller, Director of Business Management at W&H, led the tour.

products, from our implantology
products through to our sterilisers,
but also provides service support to
the clinics,” explained Niedermiiller.
With many features, the new plat-
form’s intuitive interface enables the
user to predefine all the treatment de-

nental Tribune International becomes the

* Chair of the College Centennial Committee, Dr Dov Sydney, shakes hands with DTI CEO Torsten
Oemus—DTI and the International College of Dentists (ICD) formalised their media agreement at

tails, implant positions and necessary
programme steps, which are custo-

IDS 2019.

American region and beyond to dis-
cuss further collaboration and recap
the activities of the previous days.
The main event of the evening was,
however, the announcement of a
new agreement between DTI and the
Sao Paulo dental association (Asso-
ciagédo Paulista de Cirurgides-Dentis-

AD

with APCD President Dr Wilson Che-
diek and International Director Dr
Marcos Capez. DTI and APCD have
been collaborating for several years
now, mostly in the international
marketing of CIOSP, for which DTI
produces the daily paper CIOSP
today together with APCD. «

-y
1

mised for each patient and can be
planned and configured prior to the
treatment.

Other products showcased du-
ring the tour and launched at IDS
for the first time were the new Lisa
and Lara sterilisers, and a new pro-
phylactic portfolio.

For more information on W&H,
visit www.wh.com 44
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