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By Robin Goodman, Dental Tribune

If you need a little “live” excitement in 
your day, don’t forget to stop by today’s 
Education in the Round live patient dem-
onstrations in Moscone South, Room 103. 

Friday morning’s presentation, by Dr. 
Jon Suzuki and Dr. Craig Mukai, focused 
on “Soft-tissue Surgery for Augmentation 
of Keratinized Gingiva.” In the afternoon 
session, Dr. Lee Silverstein presented 
“User-friendly Technique for Atraumatic 
Extraction of Teeth and Socket Grafting.” 
Today, you can view “Lasers in the Dental 
Practice” and “TMD Examination, Diag-
nosis and Treatment.”

In addition to the Education in the 
Round, today’s education options in-

clude 26 workshops, 23 fee courses and 
40 no-fee courses, which run until 5 p.m., 
so there’s possibly still time to sign up for 
or sit in on a session or two. Lecture top-
ics such as “Forensic Odontology 2012,” 
“Controversies in Dental Implantology” 
and “Street Drug Update” are sure to give 
you plenty of food for thought. 

If you are feeling more adventurous, 
try a workshop such as “Hands-on Oral 
Surgery,” Hands-on Lasers” or “Dental 
Implant Restorative.” 

Dr. Jon Suzuki and Dr. Craig Mukai 
present ‘Soft-tissue Surgery for 

Augmentation of Keratinized 
Gingiva’ on Friday morning at the 

Education in the Round theater. 
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Liven up your education options

By Fred Michmershuizen,  
Dental Tribune

When it comes to innovative new 
products, there is plenty to explore at 
the American Dental Association’s 153rd 
Annual Session and World Marketplace 
Exhibition. The exhibit hall here in San 
Francisco is teeming with new technol-
ogy to improve patient care, plus services 
to help make your practice more efficient 
and profitable. But you better act fast, be-
cause today is your last chance.

Dental Tribune strolled the aisles to see 
what’s especially exciting at this year’s 
meeting. Here is a short list of some of 
the many highlights we found:

• Zimmer Dental (booth No. 5164) is 
announcing that it has received FDA ap-
proval to use the term “osseoincorpora-
tion” in describing the unique bone heal-
ing process made possible with its new 
Zimmer Trabecular Metal Dental Im-
plant. According to the company, osseo-
incorporation refers to the healing po-
tential of bone onto an implant surface 
and into an implant structure. The Tra-
becular Metal Dental Implant features 
an osteoconductive mid-section, formed 
from Trabecular Metal material, de-
signed for ingrowth as well as ongrowth.
• Carestream Dental (booth No. 912) is 

One more 
day to shop

” See SHOP, Page 2

Today is your last chance to check out  
everything the exhibit hall has to offer

Austin Powers shows off a dental laser at the Millennium Dental Technologies booth  
(No. 6806). Photos/Fred Michmershuizen, Dental Tribune



Report: Diode laser users choose Picasso Lite
Picasso Lite, by AMD LASERS, a global 

leader in dental lasers and dental laser 
education, was recently voted the most 
popular dental laser as surveyed by di-
ode laser users in the most recent Clini-
cians Report, titled “Are Diode Lasers 
Worth the Investment?” 

Picasso laser technology was evaluated 
and compared against eight other diodes 
in the market. 

Clinicians Report (CR), an independent, 
non-profit, dental education and prod-
uct-testing foundation, concluded that, 
“Picasso Lite has a good combination of 
features, ease of use, low cost and is a 
valuable adjunct for soft-tissue surgery 
and hemostasis” (CR, June, 2012). Picasso 
Lite was awarded an excellent-good rat-
ing overall with top ratings in several 
categories, including handpiece and 
cord, simple controls and has the most 
affordable disposable tips, among eight 
leading brands. 

According to CR, 73 percent of clini-

launching its CS 8100 digital panoramic 
system, featuring the latest imaging 
technology, offering practitioners a vari-
ety of imaging programs to obtain high-
quality images effortlessly for improved 
diagnoses and treatments. With its com-
pact footprint, the CS 8100 can be placed 
in even the smallest spaces.
• Wykle Research (booth No. 1643) is 

offering new products for endodontic 
treatment. Calasept irrigation needles 
are dual-side vented, luer-lock irriga-
tion needles that are designed to pro-
vide for safe and effective irrigation. 
The dual-side vents optimize cleansing 
of canals, creating a “swirl” effect. The 
closed tip safely protects the apex. 

Also available from Wykle are new 
Calasept color-coded irrigation syring-
es that are designed to eliminate risk 

cians surveyed would recommend a laser 
and 80 percent felt it was a good invest-
ment. To view the full report, please visit 
www.amdlasers.com. 

Picasso laser technology continues to 
be the game changer it was in 2009 when 
it was launched, to a representative from 
AMD LASERS. In three years, its popular-
ity has increased, and it has been, accord-
ing to the CR report, more than twice as 
popular as a competitive product that 
has been around for 25 years.  

“We gave clinicians what they asked 
for: an affordable dental laser for soft tis-
sue that was easy to use and had world-
class training support,” said Alan Miller, 
president and founder of AMD LASERS. 
“Picasso Lite delivered what no other la-
ser could and continues to be the top pick 

when using multiple irrigation liquids. 
• ReputationMonitor, available from 

1-800-DENTIST (booth No. 230) is mak-
ing its official debut here the ADA meet-
ing. After being previewed to key opin-
ion leaders and select dentists during 
the past month, the software — which 
displays all of a dentist’s reviews, social 
media mentions and online listings on a 
single screen — is now being presented 
to the entire industry.
• DentalEZ Group (booth No. 1908) is 

unveiling its new RAMVAC Osprey fam-
ily of dental air compressors. According 
to the company, the compressor is de-
signed for any dental practice looking 

against new lasers that are on the market. 
“CR is the most highly respected global 

testing facility for dental products and 
is the ‘go to’ report used by the majority 
of clinicians looking to make educated 
product purchases.”

CR was founded in 1976 by clinicians 
to help other clinicians make educated 
product purchases. CR was organized as a 
unique volunteer effort where clinicians 
worldwide would unite their expertise 
for the sole purpose of testing all types 
of dental products and disseminating re-
sults to colleagues throughout the world. 
To learn more about Clinicians Report, 
visit www.cliniciansreport.org. 

AMD LASERS is a global leader at provid-
ing affordable laser technology for dental 
professionals preparing to take their prac-
tices to the next level. The integration of 
the Picasso line of soft-tissue dental lasers 
enables dental practices to provide treat-
ment for soft-tissue surgery, periodontal 
treatment and laser whitening.

to increase productivity and decrease 
downtime servicing its utility room 
equipment. The new compressors pro-
vide clean, dry, oil-free air in even the 
busiest dental office environment. 

October is Breast Cancer Awareness 
Month, and many companies here at 
ADA are holding special promotions to 
help increase awareness of the disease. 
One such company is Sultan Healthcare 
(booth No. 1726). A portion of the com-
pany’s sales of pink FlashTips will be 
donated to the National Breast Cancer 
Foundation. 

“At Sultan, we want to ensure healthy 
practices for our customers on a daily ba-
sis,” the company said in a press release 
prior to the ADA meeting. 

FlashTips are designed to reduce risk of 
cross-contamination that can occur with 
metal tips.
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Tell us what you think!

Do you have general comments or  
criticism you would like to share? Is 
there a particular topic you would like 
to see articles about in Dental Tribune?  
Let us know by e-mailing feedback@
dental-tribune.com. We look forward to 
hearing from you! If you would like to 
make any change to your subscription 
(name, address or to opt out), send us an 
e-mail at database@dental-tribune.com 
and be sure to include which publication 
you are referring to. Also, please note 
that subscription changes can take up to 
six weeks to process.
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Here at the ADA
To learn more about Picasso Lite, visit www.amd 
lasers.com or stop by the booth, No. 6144.

The folks at 
Sultan 

Healthcare 
(booth No. 

1726) are 
marking Breast 

Cancer 
Awareness 

Month with a 
special 

promotion. 

“ SHOP, Page 1 Here at the ADA
For more information on any part of the ADA Annual 
Session, download the mobile app by searching for 
“ADA Annual Session 2012” in the app store.
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Jennifer Drake of National Children’s Oral 
Health Foundation: America’s Toothfairy 
(booth No. 5154).

Meeting attendees attend an educational 
presentation on the exhibit hall floor on 
Friday morning.

Laura Walsh, left, and Nicholas Santa are 
the ones with the cool giveaways at Air 
Techniques, booth No. 414.

Wayne Rees of VELScope/LED Dental (booth 
No. 1537) with the VELScope oral cancer 
screening device.

Barbara Cox of Hands On Training Institute (booth No. 5369).

A lecturer offers product information at 
Quality Systems (booth No. 5560).

Jep Stuchbery of Tri Hawk Corp. (booth  
No. 1741). John Bernhard leads an educational presentation at the Biolase booth (No. 2126).

Patrick Cooke of MIS Implants Technologies 
(booth No. 5258).
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Dave Lage of Essential Dental Systems 
(booth No. 413). The basketball court is open at Suni Medical Imaging (booth No. 2418).

Amy Fritsch of DMG America (booth  
No. 1536).

Vince Vella, left, and Ally the Alligator at the 
Denticator booth (No. 6255).

Nick Snow, left, and Sarah Tzdepski of Coltene (booth No. 2302) show off some of the 
company’s products for endodontic treatment. 

Rex Koskela, 
left, and Mike 

McKenna of 
Photomed 

International 
(booth No. 

6455).

At left, hygienist Josalyn Sewell 
tells meeting attendees about 
products for periodontal 
treatment at Sunstar Americas 
(booth No. 6060).

Gene Casagrande, left, and Joseph 
D’Agostino of Milestone Scientific (booth 
No. 6458).

Meeting attendees crowd the aisles of the ADA exhibit hall on Friday morning. 
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LVI regional events:  
the future of dentistry
By LVI Staff

Feel like you’re stuck in a rut? Need 
a change? Having a hard time getting 
things going with the worry about the 
economy? This is your golden opportu-
nity to regain control of your practice 
and recapture your passion for dentistry. 
Think about attending a Las Vegas Insti-
tute for Advanced Dental Studies LVI Re-
gional Event. You have the opportunity 
to discover the path that will lead to both 
personal and professional satisfaction.   

As a dentist, you may have heard about 
LVI and even considered taking a course, 
but you simply cannot justify spending 
the money or going through the trouble 
to bring a patient all the way to Las Ve-
gas to find out what LVI is all about. That 
makes this the best time to attend one of 
our regional events, especially if you are 
feeling bored with the same thing every 

day or feel stuck with the old way of do-
ing things and just can’t seem to get out 
of the rut you are in.

LVI one- and two-day regional events 
are designed to share with the partici-
pants a more professionally satisfying 
and profitable way to practice dentistry. 
You will receive valuable information 
about LVI’s esthetic and occulsal philoso-
phies that are revolutionizing our profes-
sion. 

Among the several things you will 
learn during the course of the meeting 
are how to create a golden age of dentistry 
in your own office, how to take a T.E.N.S. 
bite for optimal position to restore your 
cases and how to turn your patients into 

guests and make it easier for them to ac-
cept comprehensive treatment. Finally, 
hear from our experienced LVI regional 
directors about their personal journey 
and how you can create one, too.

By attending a regional event, you will 
take the first step toward boundless op-
portunities for you and for your patients’, 
whose lives will change for the better. Re-
gional events are held throughout the 
year in different locations around the 
United States and Canada. Visit www.lvi 

global.com/regional-events for a sched-
ule and more information. 

Attending a regional event will give you 
the tools to make a better income and af-
ford better equipment, but while that is 
great, the most important thing it will 
do is allow you to deliver better quality 
of care and a higher quality of living for 
your patients. It is time for you to learn 
firsthand what LVI is all about — and 
once you have experienced it, enjoy the 
benefits of your education and training.

Ad

Contact
For more information, go to www.lviglobal.com, 
like LVI on Facebook at www.facebook.com/LVI 
Global or follow LVI on Twitter at @LVIGlobal.

You don‘t have to 
make a trip to LVI 
headquarters in  
Las Vegas to learn 
what the program  
is all about. Attend a 
regional event close 
to you instead.  
Photo/Provided by LVI
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CAESY expands to the clouds
CAESY Cloud is Patterson Dental’s lat-

est addition to the CAESY Patient Educa-
tion Systems family of products. CAESY 
Cloud is online and guarantees dental 
professionals immediate access to more 
than 280 multimedia patient-education 
presentations, including the most up-to-
date materials featuring 3-D animation, 
full-motion video, narration and colorful 
images. CAESY Cloud features include:
• Easy startup with no installation re-

quired and only a low monthly subscrip-
tion fee so you can start using CAESY 
Cloud in your practice immediately.
• Compatible with/accessible by both PC 

and Mac services, smartphones and the 
iPad, iPhone and iPod — no additional 
software purchases are necessary.
• No network connections are necessary 

between participating computers, allow-
ing presentations to be accessed from 
multiple locations within the practice 
with no additional charge.
• Presentations are updated frequently, 

and with the ease of a standard Internet 
connection, users will immediately be 
able to use the latest videos in all patient 
appointments.

With the addition of CAESY Cloud, 
dental professionals now have more 
tools and more options to present their 
patient education materials. There are 
three chairside formats to choose from 
— CAESY Cloud, CAESY DVD or CAESY 
Enterprise — as well as front-office pro-
gramming with the Smile Channel. Ac-
cording to Patterson, countless dental 
professionals have seen how CAESY opti-
mizes staff time, eliminates the fatigue 
of repeating explanations and increases 
case acceptance rates in the practice.

Dr. Marty Jablow, a beta-tester and new 
user of CAESY Cloud, said: “I have found 
the convenience of a cloud-based system 
delivers many benefits in comparison to 
the alternatives. Using a cloud-based sys-
tem eliminates the need for time-con-
suming and frustrating installations. It’s 
as simple as opening up a web browser 
and logging in to a website.

“With some other patient education 
systems, there is a need to update soft-
ware or install the latest version. How-
ever, with CAESY Cloud, practices have 
instant access to all updates and all new 
presentations automatically. There is no 
hassle updating software. IT headaches 
and, more importantly, IT costs are elim-
inated by using the cloud.

“I find that using CAESY Cloud along 
with other educational tools, such as 
CAESY Smile Channel from Patterson 
Dental in the reception area, is an effec-
tive way to educate patients and create 
new business,” Jablow said. “I would defi-
nitely recommend it for small and large 
practices alike that want to increase case 
acceptance rates and put their practice at 
the forefront of technology.”

CAESY Education Systems has been 
one of dentistry’s premier developers of 
leading-edge patient education technol-
ogy and content since 1993. Patterson 
Dental Supply acquired CAESY in May 
2004. The award-winning multimedia 
information on preventive, restorative 
and esthetic treatment options helps 
dental practices worldwide educate 

their patients and grow their practices.
The CAESY content is distributed via 

video and computer networks, DVD play-
ers and now through the cloud through-
out the clinical and reception areas of 
a dental practice. The entire family of 
products includes CAESY Cloud, CAESY 
DVD, Smile Channel DVD and CAESY 
Enterprise, which includes CAESY, Smile 
Channel and ShowCase. 

Here at the ADA
For more information, visit www.caesy.com, call 
(800) 294-8504 or stop by the Patterson Dental 
Supply booth, Nos. 716/725/727.

CAESY Cloud for iPad and laptops. Photos/Provided by Patterson Dental






