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- Aisles bustle on Friday at the ADA 2014 World Marketplace Exhibition. (Photo/Robert Selleck, today Staff)

b -
2

L

By Robert Selleck, foday Staff

B Of the more than 550 exhibitors at
this year’s ADA 2014 World Market-
place Exhibition, more than 85 are at
the meeting for the first time. Here are
a few examples:

* Convergent Dental (booth No.
2623) is here with Solea, the first CO2
laser cleared by the FDA for hard-and
soft-tissueablation. “It’shard formany
dentists to believe, but if they talk to
those using it, they’ll understand why
production goes up so significantly,”
said Convergent Dental CEO Michael
Cataldo. “It’s the benefit of working
with a tool that’s anesthesia-free and
blood-free 99 percent of the time.” To
back that up, the company is offering
a90-day money-back guaranteeif any-
thing less than 90 percent of your pro-
cedures are anesthesia-free. Cataldo
said dentists are typically completing
eight additional procedures a day by
nothaving tonumb patientsand being

”see FIRST, page 3

Education everywhere

Wolff, DDS, JD,

NEW AND EMERGING SPEAKER SER :pouglas

presents

‘T'm Sorry: How
By Robert Selleck, foday Staff ently attracted healthy attendance, and When

with a number of evocative topics Apologies

B It’'s not just the convention center addressed on Thursday and Friday. Make Good
conference rooms that are bursting Among the choices Friday were “The Practice’ on
with education opportunities at ADA  Role of the Dental Expertin the Dento- the nerf-and
2014 — America’s Dental Meeting. The  Legal Complex,” “I'm Sorry: How and -emerging
exhibit hall floor also seems to have  When Apologies Make Good Practice” SPe_akel'S
educational opportunities available and “CAD/CAM Dentistry: Is There series’ stage
around every corner. Options include  Steak Behind the Sizzle?” (booth
the live-patient CAD/CAM stage, the The new-speaker series continues No. 3831)
internationallearninglounge,thespe- todayin booth No. 3831 with “Integra- F“d_aS_’ inthe
cialty pavilion, a professional product  tive Dental Care for Patients,” “Over- exhibit hall.

(Photo/Robert

review area, the laser pavilion, the

tech expo and the new-and-emerging

speaker series.
Thenew-speakerseries hasconsist-

coming Dentistry’s Dismal Down-
turn” and “Small-Diameter Implants:
Improve Your Patient’s Prosthetic Per-
formance.”

Selleck, today
Staff)



DENTSPLY Pharmaceutical delivers a comprehensive line of local
anesthesia products for your practice. With such a wide variety,
you'll find what you need for any procedure. Discover our full
line of local anesthesia at www.dentsplypharma.com.

To learn more, call us at |-800-225-2787.
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DeNsPLY

PHARMACEUTICAL
Your trusted partner in dental anesthetics
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able to work in multiple quadrants in
a single visit.

e There’s a good chance you saw
the Propel Orthodontics signs on the
railing above the River Walk as you
entered the convention center. The
Propel booth (No. 1429) amplifies
that big presence with its towering
display. The company is at ADA for
the first time in recognition of the
growing number of general dentists
performing orthodontics. The com-
pany’s Excellerator delivers micro-
osteoperforations to reduce the time
needed to remodel bone and move
teeth, shortening treatment time and
increasing predictability.

e Springstone Patient Financing
also hasabig booth presence fora first-
time ADA exhibitor, reflecting strong

support of the company’s model that
has no fees until the service is used.
Stop by booth No. 3935 to register
and receive a free tooth pillow. Com-
plete the free-registration process, and
you'll get a $50 gift card. “Based on the
traffic, we’ll be back at ADA again,”
said staff member Matt Nicholatos.

e Implant Direct (booth No. 1462),
in business since 2007, is at ADA
for the first time in response to the
growing number of general dentists
expanding into implants. “We’re here
tofocusonourcurrent customersand
acquirenewones,”said thecompany’s
Arul Fleury. “We're a comprehensive
provider of all things implant related
for a dental office: motors, implants,
biologics, lasers and education.”

e Another first-timer, the Federal
Bureau of Prisons (booth No. 4732),
hasraised more than a few eyebrows.

today

It’s here recruiting dentists specifi-
cally to work in the federal prison
system or, more generally, to join the
U.S. Public Health Service Commis-
sioned Corps as a civilian or dental
officer to serve the Health Resources
and Services Administration, Indian
Health Service, National Institutes of
Health or U.S. Coast Guard.

e Another eyebrow raiser is the
Motion Picture Licensing Corp. in
booth No. 4714. Anybody ever watch
movies in your operatory, waiting
roomorreceptionarea? (Thisincludes
staff, too, not just patients.) If so, you
might be violating copyright law.
Stop by the booth tolearn more and, if
needed, you can get ADA special pric-
ing on an annual license that keeps
you legal and puts you in control of
vast amounts of content — for less
than you pay for cable.
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9,000 dentists from 48 different countries and according to an
independent survey, *92% of them love being a dentist because
of LVI. Want out of the typical dental rat race?

Start Your LVI Journey Today

“If you are truly interested in building a practice away from having to do “retail dentistry™
then LVI is the VERY BEST place to learn the VERY BEST from the VERY BEST! I only wish
that I had been smart enough to have started 15 years ago!*
Dr, Terry Frey, North Vernon, IN

For more information or to Register
Call 888.584.3237 or visit www.lviglobal.com.

& Follow LVI TV for your weekly dental news at www.youlube.com/user/lvity
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Scenes from Friday

- Travis Heimbigner of Sesame Communications

(booth No. 4349) wears Google Glass. (Photo/Robert Selleck,
today Staff)
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- Lindsey Nicholson of Crest + Oral B
(booth No. 1009).

- Aaron Finch of ADI Mobile Health
(booth No. 1643).

- Julie Nice, RDH, of Wrigley/Orbit
- From left: Dave Watkins, Tom Kearney, Joel Thomas, Wayne Ferguson and Caroline Roberts of LED Dental (booth No. 3914). (booth No. 3627).

- There’s plenty to learn right on the exhibit hall floor here at
ADA.

. . * Are youready for your close-up? Ryan Schlosser of Henry
PhOtOS by Fred M | Ch merSh uizen y Schein Dental (booth No. 1038) has the tools to make you
- Greg Sconce, left, and Faye Sconce of look like a movie star. Look for the Sheer White professional

tOday Staff InfoStar (booth No. 3420). whitening table.
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All Smiles. Every Step of the Way.

From a first dental visit to hygiene, orthodontics and
implants, the CareCredit credit card can make it
easier for families — mom, dad and the kids — to get
care when they want and need it. And CareCredit
gives them a financing resource they can use again

and again’ as credit becomes available.

*Subject to credit approval.

Help More families
achieve healthy, happy
smiles. For more ways to optimize
CareCredit in your practice, contact your
Practice Development Team by calling
800-859-9975, option 1, then 6.

Not yet enrolled? Call 866-246-6401

Visit booth #1200 to learn
new ways to help patients access care.

£ CareCredit

Making care possible...today.



- Michelle Bennett of White Towel
Services (booth No. 1464).

I A
- Just outside the ADA 2014 here
in San Antonio, the weather’s great —

perfect for a visit to the River Walk.

« Bethany
Tuzzolino, left,
and Jeffrey
Winchell of
Aspen Dental
(booth No. 4136).

- Keith Mulvihill of Televox (booth
No. 4330).
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“You can get wine and cheese at this
- Wayne Rettig ‘saddles up’ to an station on the exhibit hall floor.
ergonomically correct stool at the

Brewer Co. booth (No. 334). = ‘ =
- [
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- - Ivan Bolivar Ortiz of Midwest
- Mark Ahrens of Shatkin F.I.LR.S.T. Tropical Custom Water Features
(booth No. 648). (booth No. 351).



« EXCITED PATIENTS.

& CLINICAL EXCELLENCE. & REAL ROl

o

Achieve the benefits of advanced laser
dentistry with the waterlase <iPlus
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¢ Practice differentiation with patient
friendly procedures.

e Add new revenue streams with high ROI
procedures like Perio and Frenectomies.

e Simple, efficient, and effective Root Canal
Therapy with superior canal disinfection.

Waterl ase-Assistad Penodamtal Treatmend, Or: Dougias N. Dedench

BIOLASE #1256 The World Leader in Dental Lasers

BB3IMiNSusioLASE

ADA 2014 PHOTO CONTEST

Thank you to all who have been
#BeamingWithBIOLASE

WHAT'S NEW?

@ Professional Satisfaction
@ Quality
7 Innovation

Join us today at booth #1256 from 2:00 — 3:00 PM
for a special reception to learn more.
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Crest Oral-B to release ‘smart’ toothbrush

By Robert Selleck, foday Staff

[ | About 500 ADA 2014 attend-
ees accepted an open invitation
from Crest Oral-B to attend Friday
evening’s “The Technology Changing
Dentistry Reception.”

After enjoying drinks and appetiz-
ers in the Lila Cockrell Theatre at
the Henry B. Gonzalez Convention
Center, attendees listened to presen-
tationsfrom expertsconnected to two
products from Crest Oral-B, one just
recently made available and another
that will launch in January.

Sarita Arteaga, DMD, MAGD, asso-
ciate clinical professor at the Univer-
sity of Connecticut School of Dental
Medicine and former president of the
Hispanic Dental Association Founda-
tion, shared information about two-
way Bluetooth wireless toothbrush
technology Crest Oral-B is launching
inJanuary. Noting the growing preva-
lence of smartphone apps for fitness
and general health, she said the tooth-
brush essentially links a toothbrush
to a smartphone with an oral-health
app.Itwill be possible foruserstoalso
share resulting oral-health informa-
tion with their dental provider, ena-
bling professional monitoring of such

AD

Sarita Arteaga, DMD, MAGD,
addresses ADA 2014
attendees at ‘The Technology
Changing Dentistry
Reception’ on Friday evening,
providing details about a new
‘smart’ toothbrush and app
from Crest Oral-B.
(Photos/Robert Selleck,

Staff)

areas as brushing time, pressure and
other details to help people improve
their oral health.

Paul Sagel, Procter & Gamble
research fellow and inventor of Crest
Whitestrips, spoke about the sen-
sitivity treatment product the com-

At Aspen,
owhners aren’t
on their own.

Aspen Dental gives you all the rewards of owning

a practice, without all the risks or hassles.

« Career development to enhance your

clinical and leadership skills

Easier access to capital

High earning potential and the chance

to own multiple practices

Ready to take the next step? Call 866.212.6821.

AspenDental

Your career. Qur mission.

pany released three weeks ago, Crest
Sensi-Stop Strips. The sensitivity
relief strips are designed to provide
immediate relieve to people suffer-
ing sensitivity to cold, heat, acids or
sweets — providing relief for up to a
month.

P
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IDriPaul{Pimentel a..ﬂgd Dr. Jere Gillan

AspenDentalJobs.com

- Dental professionals gather Friday
evening at ADA 2014 to learn about new
technology from Crest Oral-B.

“We have some very exciting inno-
vations that are just now coming on
the market or coming to market in the
near future,” said Dave Shull, Procter
& Gamble associate director. “And we
thoughtthiswould beagreatforumto
be able to share new technology with
members of ADA.”
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SEE Designs for Vision's selection
of Custom Built Dental Telescopes
and LED Daylite® Headltghts

at Booths || '~ and

And take the
because all magnification is not created equal

SEE it THE BEST

witH A COMBO -

both Dental Telescopes

and LED 2Daylite® NanoLite™
with discounted pricing
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