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- A bridge opens over the Chicago River. (Photo/Cesar Russ Photography)
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The 149th Chicago
Midwinter Meeting
expands on your past
education to help lead you
into the future of dentistry

B One hundred and forty nine years
ago, in 1865, CDS members gathered
at the S.S. White Dental Depot for the
first ever Midwinter Meeting. A lot
has changed in the years since then,
but this year’s Chicago Midwinter
Meeting is here to remind us that the
pastinfluences the future in a myriad
of ways.

With a theme of “The Bridge: Past,
Present and Future,” the agenda for
thisyear’smeetingis filled to the brim
with more than 200 scientific ses-

”see BRIDGING, page 4

Smile Drive to benefit thousands of at-risk children

watmiarh

- America’s ToothFairy Smile Drive
promotes family oral health.

(Photo/Provided by NCOHE)

B Designed to raise awareness and
collect oral care products for atrisk
children and teens, the America’s
ToothFairy Smile Drive is being held
this month, which is National Chil-
dren’s Dental Health Month.

Activities in communities nation-
wide include oral health presenta-
tions and Meet the ToothFairy screen-
ings. Donated toothbrushes, tooth-
paste, floss and rinse will benefit local
America’s ToothFairy affiliates, Boys
& Girls Clubs of America and other
non-profit organizations serving vul-
nerable populations.

Among those helping with the cam-

paignare volunteer dental profession-
als; members of the America’s Tooth-
Fairy affiliate network of non-profit
children’s oral health programs; and
Students United with America’s Tooth-
Fairy national youth movement part-
ners, which includes HOSA-Future
Health Professionals.

America’s ToothFairy Smile Drive
boxes can be found in 3,900 Walmart
locations, where oral care products
can be dropped off for local at-risk
youth — and free Kid’s Activity Packs
can be picked up.

”see SMILE, page 3

Here in Chicago

Attend the Celebration of Smiles event
held by the National Children’s Oral
Health Foundation: America’s Tooth-
Fairy on Thursday from 5:30-7:30 p.m.
atthe Hyatt Regency McCormick Place
Regency Ballroom. The event will focus
on the more than 750,000 children
reached through the America’s Tooth-
Fairy affiliate network and commu-
nity programs and the supporters who
made it all possible. For more informa-
tion, visit www.AmericasToothFairy.
org or stop by booth No. 1845.
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The packs include ToothFairy 101
educational activities, America’s
ToothFairy Kids Club membership
cards —and coupons from Crest, Oral-
B and Walmart.

Patrons donating to the America’s
ToothFairy Smile Drive can share
their experience by snapping a
selfie and using the hashtag #Smile-
Drive2014 on Facebook, Twitter or
Instagram.

“We are so grateful that Walmart,
an America’sToothFairy proud under-
writer, is helping to ensure children
across the nation benefit from our
National Children’s Dental Health
Month campaign,” said Fern Ingber,
National Children’s Oral Health Foun-
dation president and CEO. “Its par-
ticipationinthe America’s ToothFairy

Smile Drive, combined with support
from Kid’s Crest and Oral-B Stages
products at Walmart, will help pro-
mote healthy smiles for all children
while helping to give at-risk youth the
tools they need to prevent the pain
and embarrassment associated with
tooth decay.”

The Boys & Girls Clubs of Amer-
ica (the primary beneficiary of the
America’s ToothFairy Smile Drive
— and program partner of National
Children’s Oral Health Foundation:
America’s ToothFairy) are strong sup-
porters of healthy lifestyles of the
youth they serve.

Through the America’s ToothFairy
Youth Mentoring Program, the Boys
& Girls Clubs of America provide oral
health mentoring activities.

The National Children’s Oral
Health Foundation: America’s Tooth-

today

Fairy was formed in 2006 as an
aggressive response to eliminate
pediatric dental disease by providing
community programs with compre-
hensive resources to deliver edu-
cational, preventive and treatment
services to children most in need.
Supporting the delivery of oral
health education and care begin-
ning at the prenatal level, America’s
ToothFairy (Canada’s ToothFairy in
Canada) engages caring dental pro-
fessionals and the public in programs
that promote children’s oral health.
ThroughunderwriterssuchasWal-
martandsupport from Kid’s Crestand
Oral-B Stages products at Walmart,
America’s ToothFairy has reached
millions of children through its non-
profit clinical network, Kids Club and
volunteer professional and student
community service programs.
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- Attendees stream through the aisles of the Chicago Midwinter 2013 Exhibit Hall
to check out the latest innovations from hundreds of exhibitors. (Photo/foday file

photo)
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sions, demonstrations and hands-on
workshops.

In addition, live closed-circuit
television returns to the meeting
for patient-based lectures each day.
This year, the televising has been
expanded as attendees will be able
to view the daily demonstrations in
a theater constructed on the east side
of the exhibit hall, near the Starbucks
entrance to the hall.

Thelive patient demonstrations on
Thursday are from 9:30 a.m. to 12:30
p-m. and from 1:30 to 4:30 p.m. Each
session is worth three C.E. hours, for
a total of six.

The demonstrations, “Contempo-
rary Implant and Periodontal Ther-
apy,” are presented by Nolen Levine,
DDS, and Carl Misch, DDS, MSD. Tech-
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Here in Chicago

For more information on all the edu-
cational sessions and special events,
pickupan Official Program on-site here
at the show or download the Chicago
Midwinter 2014 app to your mobile
device.

niques covered include sinus graft-
ing, Ramus Onlay Grafting, implant
placement, root coverage and flip
surgery for pocket elimination and
crown lengthening.

On Friday, the live patient dem-
onstration will be from 9:30 a.m.
to 12:30 p.m., with “The Evolution
of Digital Restorative Dentistry,” by
Alex Touchstone, DDS, Angela Guan-
zini, CDD, RDH, and Lee Culp, CDT,
considered threeof theleading dental
professionals in digital dentistry.

A live restorative procedure with
a metal-free restoration will be com-
pleted in a single session with chair-
side design and fabrication.

In addition to showing the pos-
sibilities of in-office same-day res-
torations, the demonstration covers
cooperative restoration design and
fabrication options with laboratories.
The session is worth three C.E. cred-
its.

Saturday’s live patient demonstra-
tion, from 9:30 a.m. to 12:30 p.m., is
“Clinical Approaches for Extraction:
Immediate Implantation, Provision-
alization,” with Michael Miloro, DMD,
MD, and Matthew Hallas, DMD.

The session is for dentists who
haveasurgical background and basic
knowledge of implant dentistry. The
course focuses on immediate implant
techniques following tooth removal.
The session is worth three C.E. cred-
its.

In addition to the educational
opportunities the meeting offers, the
exhibit hall, with more than 600
exhibitors, is open daily from 9 a.m.
to 5:30 p.m. Visiting the exhibit hall
will once again earn you one C.E.
credit per day.

Social events for the next few days
include the Roots of Rock & Roll Show,
featuring cast members of “The Mil-
lion Dollar Quartet: Killer, Cash and
the King.”

Taking place today at 5:30 p.m.
in the Ballroom (375E) McCormick
West, the show will showcase Lance
Lipinsky as Jerry Lee Lewis, Derek
Keeling as Johnny Cash and Cody
Ray Slaughter as Elvis Presley, as
well as two female vocalists with the
Lance Lipinsky Band. Light food and
refreshments will be presented at
the conclusion of the event. Tickets
are $15.

On Friday, the annual Midwinter
Meeting Fashion Show and Lunch-
eon will take place at 11:30 a.m. at
the Chicago Hilton & Towers, Grand
Ballroom. A variety of clothing from
a number of Chicago’s stores will be
presented. Tickets are $65.

End the week with the President’s
Dinner Dance on Saturday. The
evening of dining and dancing begins
at 7:30 p.m. at the Chicago Hilton &
Towers, Grand Ballroom. Tickets are
$15.
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Chicago Midwinter Meeting — Feb. 20, 2014

LVI Core | three-day course designed for
doctors and their teams to learn together

By Mark Duncan, DDS, FAGD, LVIF,
DICOI, FICCMO, Clinical Director, LVI

B Welcome to the Chicago Midwin-
ter Meeting, and congratulations on
actively moving your understanding
and professional success forward!

It is only through excellent educa-
tion that we individually grow and
develop as dental health profession-
alsand, through that, build a practice
that is not just successful but deliv-
ers comprehensive and high-quality
care.

As a patient, I expect the best
care I can find. As a doctor, I want
to deliver the best care possible.
That takes us to the power of continu-
ing education, and, as doctors, we are
faced with many choices in continu-
ing education.

As a way to introduce you to the
Las Vegas Institute for Advanced
Dental Studies, or LVI, I want to out-
line what LVI is about and what void
it fills in your practice. The alumni
who have completed programs at

AD

For more information

For more information on the Las Vegas
Institute for Advanced Dental Studies,
visit www.lviglobal.com.

LVI were given an independent sur-
vey, and unlike the typical surveys,
99.7 percent said they love practic-
ing dentistry, and of those surveyed,
92 percent enjoy their profession
more since they started theirtraining
at LVI. That alone is reason enough to
go to LVI and find out more.

While the programs at LVI cover
the full breadth of dentistry, the most
powerful and life-changing program
is generally reported as being Core I,
or “Advanced Functional Dentistry
— The Power of Physiologic Based
Occlusion.” This program is a three-
day course that is designed for doc-
tors and their teams to learn together
about the power of getting their
patients’ physiology on their side.

In this program, doctors can learn

- Las Vegas Institute for Advanced Dental Studies offers Core I, a three-day course
for doctors and their teams. (Photo/Provided by Las Vegas Institute for Advanced

Dental Studies)

how to start the process of taking
control of their practice and start to
enjoy the full benefits of owning a
practice and providing high-quality
dentistry.Regardlessof whetheritisa
solo practice or a group setting, every
doctor can start the process of creat-

ing comprehensive care experiences
for his or her patients.

We will discuss why some cases
doctors are asked to do by their
patients are actually dangerous

”see COREI, page 8
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cases to restore cosmetically. We
will discover the developmental sci-
ence behind how unattractive smiles
evolve and what cases may need the
help of auxiliary health-care pro-
fessionals to get the patient feeling
better.

The impact of musculoskeletal
signsand symptoms will be explored,
and we will look at how the support-
ing soft tissue is the most important
diagnostic tool you have — not simply
the gingiva but the entire soft-tissue
support of the structures and not just
in the mouth but also in the rest of
the body.

A successful restorative practice
should not be builtoninsurancereim-
bursement schedules. An independ-
ent business should stand not on the
whimsand distractions of a fee sched-
ule but rather on the ideal benefits of
comprehensive care balanced by the
patients’ needs and desires.

Dentistry can be a challenging
and thankless business, but it doesn’t
have to be. Through complete and
comprehensive diagnosis, there is
an amazing world of thank yous and
hugsand tears that our patients bring
tous when we change theirlives. The
Core I program at LVI is the first step
on that journey. That’s why when
you call, we answer the phone: “LVI,
where lives are changing daily!”

AD

Immediate molar extraction
sockets pose real problems
for standard dental implants

By Keystone Dental staff

B A multi-rooted extraction socket
is often too large to accommodate a
regular-sized implant. Often, use of
a standard dental implant requires
bone grafting and delayed implant
placement, lengthening the patients’
treatment time and adding costs.
Additionally, single root placement
mightrequiresurgicaland prosthetic
compromises.

Keystone Dental has designed
dental implant lines for specific
indications. Placement of the right
indication-specific  implant can
shorten treatment time, reduce
unnecessary surgical procedures
and increase patient satisfaction.

The MAX Ultra wide platform
implants allow for improved molar
emergence profiles to reduce the size
of gingival embrasure spaces and,

Earn C.E. credits

Michael J. Will, DDS,MD, FACS, will
present “Indication Specific Implants:
Immediate Molar Replacement with
Ultra Wide Diameter Implants” at
5 p.m. Eastern time on Tuesday, March
25, hosted by the Dental Tribune Study
Club at www.dtstudyclub.com.

The lecture will highlight treatment
alternatives for the molar socket, in-
cludingimmediate implant placement.

The course is free and worth 1 C.E.
credit, but you must register to take it.
To learn more, visit www.dtstudyclub.
com and click on the course name un-
der the “Online Courses” header.

therefore, reduce the potential for
food impaction.

These implants are a clinical alter-
native that can predictably simplify
procedures and increase patient sat-
isfaction.

“ (Photos/Provided by André Hattingh,
MChD (OMP), BChD (Pret))
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the sensor from sliding around.

Snugaies are economically priced in boxes of 500. Order today
and see for yourself! Call your dental dealer or Flow Dental.
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