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X-Factor Rating

A dentist, who gave a lecture
at Smile-on’s Clinical Inno-
vations Conference earlier
this year, was given the job of
whitening the teeth of X-Factor
panellist, Cheryl Cole and the
other members of pop group,
Girls Aloud.

Dr Wyman Chan whitened the
group’s teeth at The Smile Stu-
dio in London’s West End, after
which he provided them with
Sonicare toothbrushes and re-
placement brush heads.

A British Association of Cosme
tic Dentistry survey has revea
led that 10 per cent of respon
dents rank Simon Cowell’s
smile as second to none. The
X-Factor impresario advoca
tes that co-stars and protégés
have their teeth sorted before
they go before the cameras.

As the X-Factor finalists are
re-styled en route to stardom,
the winners will be offered
FlexCare toothbrushes.

Dr Koray Feran

Dr Koray Feran has been elect-
ed unopposed as the Associa-
tion of Dental Implantology’s
(ADI) committee representa-
tive for London until 2011.

He said: “I am delighted to add
ADI committee representative
for London to my posts and
look forward to supporting
my peers and improving the
standards of implant dentistry
through continued education,
as well as encouraging scien-
tific research”

Dr Feran’s other roles include
section editor on Implant Den-
tistry Today, and guest lecture-
ships on aspects of Implantol-
ogy in the UK and abroad.

Practice Makes Perfect
Customers of Practice Plan,
are helping man its stand at
this year’s Dental Showcase.
Nigel Jones, sales and mar-
keting director, said: “We are
fortunate to have such a great
bunch of customers and some
of them have volunteered their
time to explain to visitors how
we support them in their prac-
tice. They will tell you how
the personalised support and
additional services we offer
make it easier for them to run
their business, plan for their
future and take their practice
where they want it to go?”
Practice Plan is even trans-
forming its stand into a cock-
tail lounge.
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Winning smiles
A dentist from Washington has
won the 2009 FDI & Wrigley
Photographic Award
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Practice opening
New practice opening in Maid-
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Money Matters

Financial clearing

Ray Prince highlights 10 key
questions to ask as you consider
your finances
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On a mission

Barbara Koffman reports on her
experiences in Uganda bringing
dental relief to the country
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Framework established for
Steele recommendations

he framework for im-
plementing the recom-
mendations of the Steele

review into NHS dentistry has
been established by the Depart-
ment of Health (DoH).

According to the implementa-
tion structure, there will be five
work streams thatthe Programme
Board will be looking into:

+  Pathway, Quality &
Workforce Development

+  Commissioning Develop-
ment &Business Support

+ Contract Pilots and
Evaluation

*+  Communications, Patient
Empowerment &
Information

* Finance

Stakeholders from across the
profession have been invited to
participate across the streams,
including SHAs/PCTs, Clinicians
(including Dentists and DCPs),
Deaneries, NHS Choices/Direct,
DoH, Patient Groups etc

One group who has extended
their support across the board
is the British Dental Association
(BDA). The BDA has committed
members of its GDPC (General
Dental Practitioners’ Commit-
tee) to be involved in each of the
work streams.

Constructive
engagement

Commenting on the news,
GDPC chair John Milne said:
“When 1 was first elected 1 be-
lieved the best chance we had of
improving the situation for NHS
dentists was by more construc-
tive engagement with the De-
partment of Health. With this in
mind we have worked hard over
the last few months to achieve
this.

“I was personally delighted at
the recent GDPC meeting where
we agreed to endorse the com-
mittee’s engagement in taking
forward the Steele recommenda-
tions”

Dr Milne added: “There is a
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The diagram sets out the implementation structure for the Steele Review

huge amount of work to be done.
We need to rebuild some trust
between the groups involved in
NHS dentistry and have the cour-
age to grasp the opportunities the
Steele review has presented us
with to improve dental services.

“There are five main work
streams and there will be an
executive Committee member
on each of them. We have also
committed to bringing another

GDPC member to each of the
work streams and will provide
deputies as well if needed”

Lead author of the review,
Prof Jimmy Steele, said: “Clearly,
I am delighted to see that, even
in difficult financial times, there
seems to be a commitment to
maintain the momentum of the
review, and the Health Select
Committee report which pre-
ceded it.
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Winning image for a winning smile

dentist from Washing-

ton in the US has won

an all-expenses paid trip
to next year’s FDI World Dental
Congress in Salvador da Babhia,
Brazil, thanks to a picture!

The FDI World Dental Fed-
eration, in partnership with the
Wrigley Company ran the 2009
FDI & Wrigley Photographic
Award to find out what makes
dental care professionals smile.

The grand prize/overall win-
ner of the 2009 FDI & Wrigley
Photographic Award was from
the United States in the North
America region. The winner,
Richard from Tacoma, Wash-
ington, received the Brazil trip
and, as the North America re-
gional winner, he also received
the regional prizes of a $1,000US
voucher for photographic equip-
ment, a one-year subscription to
the International Dental Journal,
and a year’s supply of Wrigley
chewing gum.

Dental professionals from 63
counties around the world sub-
mitted photographs during the
2009 competition which ran from
March 16 — July 8. A variety of
entries were received, including

funny family photos, landscapes,
friends having fun, animals, and
candid shots of individuals. All of
the photographs were reviewed
by a panel of judges for creativ-
ity in addressing “what makes
you smile,” and six regional win-
ners and one grand prize winner
were selected.

The other five regional win-
ners of the 2009 FDI & Wrigley
Photographic Award were:

* Africa region: Sandy from
Gauteng, South Africa

* Asia-Oceania region: Pujan
from Singapore

* Europeregion: Jan Eric from
Altstatten SG, Switzerland

+ Latin America region:
Gunther from Cartago, Cos-
ta Rica

« Middle East region: Neda
from Tehran, [ran

Each regional winner has
also received the same regional
prizes noted above.

In addition, WOHP (Wrigley
Oral Healthcare Progammes) is
donating $25,000US total to the
FDI’s World Dental Develop-
ment Fund (WDDF), which sup-
ports oral health education and
projects worldwide.

Report highlights

dental services challenges

number of challenges for

local commissioning of

dental services must be
addressed, according to the re-
sults of a survey released today.
Alongside the survey is a practi-
cal guide to dental commission-
ing, produced by an independent
working group led by Professor
Chris Drinkwater of the NHS Al-
liance, to help primary care or-
ganisations to meet those chal-
lenges.

The survey, which quizzed
both commissioning leads and
Local Dental Committee sec-
retaries, found that 60 per cent
of commissioners said that the
national contract did not allow
sufficient flexibility to meet lo-
cal oral health needs, with 77 per
cent of LDC secretaries agree-
ing. Less than a third of dental
leads (29 per cent) agreed they
received contracting assistance
or advice from their strategic
health authority and 27 per cent
said they did not have the re-
sources to develop changes to
the national contract.

How long primary care trust
and local health board commis-
sioning staff had been in post

was also investigated. More than
a quarter (26 per cent) of the
primary care organisation den-
tal leads questioned had been
in their role for less than a full
year, with an average tenure of
3.4 years.

But despite concerns about
the constraints placed on com-
missioners by the national con-
tract, the survey found very
positive attitudes towards liaison
between practitioners and com-
missioners. Eighty-seven per
cent of dental leads and 85 per
cent of LDC secretaries felt the
regular contact they had with one
another was helpful. Consensus
about priorities for dentistry was
also obvious with access for new
patients the most commonly cit-
ed for both groups.

Building on these findings,
the Local Commissioning Work-
ing Group Report maps the
commissioning cycle from start
to finish, and provides practi-
cal guidance, tips and ideas for
commissioning general dental
services. It also sets each stage
of the commissioning cycle in
the context of the World Class
Commissioning framework, ex-

plaining how competencies can
be achieved and exceeded. The
report is available at: www.bda.
org.

Launching the report, Profes-
sor Drinkwater said: “The re-
search underpinning this report
has presented some excellent ex-
amples of innovation on the part
of commissioning teams around
the country, but it has also dem-
onstrated room for improvement
in others. Drawing on examples
of best practice and building on
the World Class Commissioning
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competencies framework, this
report has a clear focus on qual-
ity. We hope that it will be a valu-
able tool for both new and expe-
rienced commissioners, helping
to achieve local oral health im-
provements and reduce inequal-
ities”

Dr Susie Sanderson, Chair
of the BDA’s Executive Board,
welcomed its publication: “Ef-
fective local commissioning is
essential to meeting the needs
of local populations. This report
provides a really good resource

International Imprint

commissioning

for commissioners, that encour-
ages excellence in the delivery of
primary dental care. Important-
ly, in developing the work Pro-
fessor Drinkwater has engaged
with Professor Jimmy Steele, au-
thor of the review of NHS dental
services published in the sum-
mer, to ensure that the two piec-
es of work are complementary.
What’s important now is that
Government, dentists and the
commissioners of care, work
together constructively to im-
prove the delivery of care to
patients?”
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News 3

Editorial comment

Air of Steeley optimism

I attended the launch of
the BDA’s Local Commis-
sioning Working Group
report last week, and it
was great to see a BDA
report that wasn’t overtly nega-
tive in its tone towards the new
contract and the framework for
local commissioning. That’s not

Greener
dental
magazine
relaunch

r I Yhe British Dental Prac-
tice Managers’ Associa-
tion (BDPMA) has gone a
shade greener with the re-launch

of its quarterly magazine.

The publication, which has
been re-named Practice Focus, is
now printed on the Isle of Wight
by Crossprint Ltd on 50 per cent
recycled paper using vegetable
based inks.

It has the same format and
number of pages as the previous
magazine, with a varied selec-
tion of articles and features of
interest to practice managers,
contributed by industry experts
and BDPMA members.

BDPMA chairman, Amelia
Bray, said: “We were already
fairly kind to the environment
because most of our commu-
nication is by e-mail and we
hold team meetings via con-
ference calls. However, our
magazine was something we
needed to look at. ’'m pleased to
say that as an indirect benefit of
going green, we actually saved
money yet enhanced the look of
the magazine”

The autumn issue of Practice
Focus, which was recently dis-
tributed to BDPMA members,
includes features on team de-
velopment, website design, how
to obtain, Investors in People,
status and practice management
software. Produced four times
a year and complemented by a
monthly e-newsletter, Practice
Focus is one of the many benefits
of BDPMA membership.

The BDPMA, which began
in 1993, is the association for
dental management team mem-
bers and promotes standards of
excellence in practice manage-
ment. It organises management
development seminars avail-
able to both members and non-
members. In addition to the na-
tional executive team, there is a
network of regional coordinators
covering the whole country.

too say it carpeted over the very
real issues that exist regarding
local commissioning and the
varying degrees of difficulty for
commissioners and clinicians
across the country; rather there
was a real sense of ‘let’s get in-
volved and make a difference for
everyone concerned’.

This is also highlighted in
the high level of involvement in
the programme board for imple-
mentation of the Steel review.
John Milne, the chair of the
General Dental Practice Com-
mittee at the BDA, is very ex-
cited by the challenges ahead
for those involved in the im-

plementation of Prof Steele’s
recommendations, and it will
be interesting to watch the de-
velopments over the next few
months (and years!) to
see how they impact on
NHS dentistry for den-
tal professionals, PCTs
and patients.

Do you have an opinion or
something to say on any Dental

Tribune UK article? Or would you
like to write your own opinion for
our guest comment page?

If so don’t hesitate to write to:
The Editor,

Dental Tribune UK Ltd, 4th Floor,
Treasure House, 19-21 Hatton
Garden, London, EC1 8BA

Or email:
lisa@dentaltribuneuk.com
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Dental Nurses Oppose

Annual Fee

he British Association of

I Dental Nurses (BADN) has
condemned the General
Dental Council’s (GDC) freezing

of the Annual Registration Fee
(ARF) for its members.

It describes the GDC’s main-
tenance of the ARF at £96 per
year for dental nurses as “woe-
fully inadequate”.

BADN president, AngieMcBain,
said the GDC failed to take into
account that many dental nurses,
especially those in general prac-
tice, were paid a minimum wage
of less than £12,000 per year.

She added: “In addition, a
significant percentage of dental
nurses only work part-time, but
the GDC still refuses to accept
that the imposition of such a high
fee on the lowest-paid members
of the dental team is causing fi-
nancial hardship. It is outrageous
thatthe GDC expects dental nurs-
es to pay the same registration fee
as hygienists and therapists, who
are paid a minimum of £25,000
when newly qualified?”

She pointed out that general
nurses, whose starting pay on
qualification is nearly £21,000,
are only charged £75 a year to
register with the Nursing and
Midwifery Council.

She said: “Why should a den-
tal nurse, working part-time on
minimum wages, be expected to

pay £96? By my calculations, the
GDC collected just under £4m
in registration fees from dental
nurses alone, in August. I find it
hard to believe that it costs that
much to cover the costs of dental
nurse registration.

“Already, after the first full
year of registration, 10 per cent
of registered dental nurses have
disappeared from the register
because they cannot afford to
pay the retention fee, as well as
CPD costs and now the new ISA
registration fee. This refusal of
the GDC to face economic facts
is causing, and will continue to
cause, immense damage to Brit-
ish dentistry, because many den-
tal nurses simply cannot afford
to work?”

BADN is calling for a com-
plete revision of the registration
fee to include lower fees for den-
tal nurses and reduced fees for
all those registered as working
part-time. It wants payments to
be spread across at least two in-
stallments over the whole year.

The association is also de-
manding that it is fully consult-
ed on all matters pertaining to
dental nurse registration in the
future procedure. There is also
an interactive forum in which
patients and dentists can par-
ticipate and a directory through
which interested parties can
find a cosmetic dentist in their
locality.

Staff at the new facility

Maidstone practice opens
and brings a smile

undreds of people in
Maidstone queued pa-
tiently to make an NHS

appointment at the opening of a
state-of-the-art dental studio.

The official opening of the
NHS facility, the Kent Smile Stu-
dio and private facility, Kent Im-
plant Studio, earlier this month,
was documented by ITV Televi-
sion and local press.

Mayor of Maidstone, Council-
lor Peter Parvin, officially cut the

Patients waiting outside

red ribbon and made an address
to staff and the waiting crowd on
the opening day.

Many patients in the queue
said they had not had been able
to access an NHS dentist for sev-
eral years. Some had previously
needed to travel up to 40 miles
for an emergency appointment
or even attended the neighbour-
ing hospital’s accident and emer-
gency unit. All were thrilled to
have the brand-new dental fa-

cility in such close proximity to
them and their families.

Dr Shushil Dattani, principal
dentist and owner of The Kent
Smile Studio and Kent Implant
Studio, said on the day: “We are
very excited to be taking on so
many new patients and we are
looking forward to working with
our colleagues to offer patients
access to outstanding implant
solutions. I hope that our loca-
tion, state-of-the-art facility and
highly skilled team will also be
considered to be an asset to oth-
er professionals, when they are
seeking a reliable implantology
practice with which to work”

He said both the Kent Smile
Studio and the Kent Implant
Studio aimed to offer an out-
standing service to both patients
and referring dentists, as well as
high-quality aesthetic and resto-
ration solutions.

For further information on the
Kent Smile Studio or the Kent Im-
plant Studio or to obtain a referral
pack, call 01622 754 662.

Web-based accessible learning for dental teams

innovative

webinar

sionals by offering flexible edu-
cation and accessible learning to help
build fulfilling and successful dental
careers for the whole team.

Together with DENTSPLY, Smile-
on News to offers dental health profes-
sionals the chance to attend and dis-
cuss up-to-the-minute dental lectures
without having to leave the comfort
of their own home, following on from
the huge success of last year’s webi-
nar events.

mile-on is proud to continue Its
supporting all dental profes-

series,
which is running for the remainder of
this year, features world-class lectur-
ers. These include Justin Stewart, who
will be discussing dentures and impres-
sion-taking and Dr Trevor Bigg, who
will be exploring the latest in teeth-
whitening tips.

Taking their pick from a large range
of accessible webinars suitable for the
entire dental team, recipients of the in-
formative Smile-on newsletter can also
enter the prize draw to attend webinar
events absolutely free.

Smile-on is the source for cutting-
edge software and training resources
right across the dental industry, recog-
nising as it does, the need throughout
the industry for education and training
solutions which are flexible, engaging
and inspiring.

For more information on the series
of webinars or to receive the Smile-on
newsletter call 020 7400 8989 or e-mail
info@smile-on.com.

\/- smile-on



Dental holidays in the UK?

Can Britain really compete with Europe for dental implants?

Dnnml implant costs o pa-

lients in the UK have traditionally
heen more expensive than in any
other country in Europe, Asla or
America. In many cases the cost for
comparative treatment can be twice
as much as other countries. For this
reason over o000 UK patients a
year travel as far as India and the
USA to have dental implants and
save money. Compared with our
fricnds in the Euro zone just across
the Channel, the UK is placing lar
fesver implant fixtures than any

olher European country.

“Either the
implant
companies are
going to
supporl us
through this
recession or
we’ll learn from
our experiences
and move on!”

Market Forces

The reason is simple: markel
forces have meant that the implant
manufacturers have been able Lo gel
away with it. The vanity and rela-
tively high standard of living of the
British public, plus the associated
higher laboralory costs, have kepl
prices high. But, according to Dr.
Dandapat, the worm has turned.
With the Internet breaking down
global barriers and enabling the free
exchange of information, the British
public is now sufficiently well in-
formed to know there is an allerna-
tive. As Britain emerges from the
recent financial crisis, the problem
for Britain’s dentists is likely 1o get

worse unless action is taken.

“Our currency has been through
a rough patch over the past 12
months but the worst is over and
sterling  is

again,” he said. “As the Euro and US

now  strengthening
Duollar become cheaper once again,
implant placements abroad become
more allractive lo our deal-secking
UK patients. The situation is com-
pounded by the limited disposable

income available to patients owing

Lo the recession and general trend
for implant companies to increase
the economic

prices, whalever

wealher™

Dr. Dandapal believes it's Llime for
change. “Either the implant compa-
nies are going 1o support us through
this recession or we'll learn from our
experiences and move on” he said,
adding that the LK price to a patient
for a dental implant, abutment and
crown varies from around £1,800 to
£3.000 per tooth. In Europe the same
Irealment is available lfor approxi-
mately £1,100. “We can’t compete
with that unless the implant manu-

facturers help us”

He explained that it's necessary
for dentists Lo be more proactive in
altracting patients to consider a pro-
cedure that many would view as a
luxury and, during a time when
money is scarce, they can do with-
oul. He believes that the most effec-
tive way would be to reduce the cost
ol implants down to an alfordable
level in line with the current eeo-
nomic climate amd closer o the
prices that are enjoyed elsewhere in
the world.

“But how can we achieve this
withoul sacrificing the profitability
of our precious  businesses™ he
asked. He maintains that Britain can
competewith Europe however, 1o
ensure dental implants are acces-
sible  across  all  socio-ceonomic
groups whilst maintaining healthy
businesses, Britain's dentists  will
mesecd Lo Lake a more enlightened ap-
proach. He belicves that some of the
more progressive practitioners are

doing just that.

Comfort Zones

“Slowly practilioners are slarling
Io react 1o the situation,” he said. %A
handful of implant centres around
the UK are now charging between
£1,200 and £1,500 for a complele im-
plant and crovmn. [ can tell you that
this approach works. These practi-
tioners are very busy. To look at
them, you wouldn't even know we
wWere in a recession.”

S0 how have they done it? Many

woulld say Lhal Lthey are jusl cowboys
orare cutting corners, But Dr. Danda-
pat disagrees, “I can assure you Uhey
are not and have simply become wise
to the oligopolistic practices of the
controlling brands and distributors
within the UK marketplace. I ask you,
how can an eminent UK praclitioner
offer implants at £1,100, place over
1o implants per vear and cut cor-
ners? I that surgeon were doing any-
thing even remolely inaccurate they
woald have been in front of the GIDC
by now.” He adds that this is not the
case; there are no short culs. These ane
simply forward thinking individuals

wilh a determination to succeed.”

“It is Fair to say most dentists are in
a comfort bubble surrounded by
brands we've been  using for years,
often for decades. We can no longer
afford to be consumed by manufac-
turer-driven marketing of large UK
corporalions offering us the workd in
return for which we are just paying for
extravagant supporiing
freebies to corporates and lining the

EXPenses,

pockels of execulives with generous
bonuses. IFwe want Lo survive in these
turbulent times and compete in the
changing dental implanl market, we
have no option but to reduce our costs
amd pass this saving on Lo Lhe patients,
We need to cut through all the Auify
stull and use systems that offer value
for money without compromising on

quality.”
Proactive Approach

For example, one implant manu-
facturer, MO Implant of South Korea,
is now aperating in the UK. The com-
pany has been around for over 25
years and is one of the largest implant
manulaclurers in Asin, DIO has re-
cently and correctly identified the gap
in the UK market and is offering

dental implants at prices less than half

that of the most established of UK
brands (e.g DIO titanium BBM fix-
Lures in the UK starting from £78.55).

“From my conversiations with peers,
I feel practitioners generally think
there must be some Maw (o the system.
I can tell you there isn'l. South Korea
has one of the most developed manu-
facturing sectors in the worlkd, This
means that some of the best products
in the world are also some of the

cheapest.”

DI itselfl has done comparisons with
the competition
(www.DIDOUK.com/calculator).
Taking an average of the prices of the
most common UK brands (i.e. Noble
Biocare, AstraTech, Anlylos, si and
Straumann) and comparing the resul-
lant component prices with the popu-
lar DO SM implant, the lgures are im-
pressive. Including fixture, healing cap,
angled
plastic coping and fixiure analoguoe,

abulmenl, impression  cap,
the total average cost of UK brands
works out at £481.42. The same shop-
ping list from MO is just £208.20 - a
saving of over 56%. “So whal would
have otherwise cost the patient £1,800,
is now more like £1,300," said Dr. Dan-
dapat. Significant savings such as these
are probably sullicient 1o stop palients
buying a ticket to Delhi, New York or
Paris Lo have the work done - thereby
keeping the business al home for Brit-
ish dentists.

However, cases are nol just for a
single tooth. Dr. Dandapat explained
that the average was more like five im-
plants for each patient giving a total
saving approaching £1.400. “Now the
Migures star o make more sense. VWith
ixed costs per case fairly static after the
st implant,

multiple  implants

hecome very cost effective. Significant

savings fean then pass on o the pa-
tient.” For dentists using 150 implants a
year the total saving would be in excess
of £40,000.

The well-known UK implant manu-
facturers have had it their own way for
oo long now and Dr. Dandapal belivves
that it’s time for a reality check. The ef-
forts of manufacturers such as DIO just
might be enough to kick-start a more
sensible approach based on realistic
prices and patient care rather than cor-
porate profit.

For more information on DO im-
lecrils elsil ol

e INONUR . com. Alternatively, email
sales@INOUK.com or call 085 123 3096

TheBeSt
Implants

in the
_world
DIO

Multi-Platform

visil the

Morse
Taper

|

Platform
Switching SUrface
! e . QLo

Internal
Torx

% .
Machined

Double

Thread Root
s Form
Design
Tapered
Body _
- Cutting
o Edge
RBM
ltanium

Surface

0845 123 3996

sales@DIOUK.com

FROM £78.35




News & OpiﬂiOﬂS DENTAL TRIBUNE United Kingdom Edition - october 26-November 1, 2009

Dental professionals are urged to help put a smile on the faces of the homeless this festive season

Crisis Christmas call

olunteers are urgently
needed to offer dental
services to homeless peo-

ple in London over the festive
season.

Crisis - the national charity
for single homeless people which
started 38 years ago - is look-
ing for qualified dentists, dental
nurses and hygienists to help
run the dental service at Crisis
Christmas this year. The char-
ity wants to build on last year’s
success when more than 200 pa-
tients received dental treatment
over the Christmas period.

Shifts run from 8.30am to
6pm from Christmas Eve on
Thursday, December 24 through
to Tuesday, December 29, with

volunteers expected to donate
a minimum of two shifts. The
service relies on qualified dental
health professional volunteers to
provide a range of routine dental
treatments including checkups,
scale and polish and fillings, as
well as providing basic dental
health advice and education.

Senior dental nurse and vol-
unteer at Crisis Christmas 2008,
Bianca Payne, said: “I was imme-
diately affected by the warmth of
the place. The dentistry was car-
ried out in fully- equipped vans.
There were people everywhere
holding steaming hot cups of tea
and coffee, engrossed in whole-
some conversations and having a
good laugh. We all worked hard,
but had plenty of time to sit down,

have a chat with the guests and
share stories with the other vol-
unteers. At the end of my three-
day stint, [ wished my day-to-day
work was as much fun as this?”

Leslie Morphy, chief ex-
ecutive of Crisis, said: “Crisis
Christmas would be impossible
without the time and dedication
shown year in and year out, by
our thousands of volunteers.
They provide invaluable com-
panionship and services to some
of society’s most vulnerable peo-
ple, but also gain much from the
experience in return’”

For more details, email: vol-
unteering@crisis.org.uk or apply
online at: www.crisis.org.uk/vol-
unteering.

Call centre does it
again... and again

enplan is celebrating
once again after out-per-
forming national com-

petition and achieving second
place in both the CCF European
Call Centre awards and the Top
50 Call Centres for Customer
Service

The Top 50 Call Centres for
Customer Service is the biggest
ever call centre benchmarking
exercise, conducted by independ-
ent market research company
GfK Mystery Shopping. The study
was commissioned by Call Cen-
tre Focus magazine and Denplan
came in second place for the sec-
ond year running, with a score of
94.78 per cent. First place went to
F&C Investments with 94.95 per
cent and third place went to last
year’s winners, First Direct, with
91.73 per cent.

The CCF European Call Cen-
tre Awards formally recognise
professional excellence right
across Europe and, now in its
14th year, has become a firmly
established annual event. It re-
wards individuals and compa-
nies that have made a real im-
pact over the previous 12 months
and Denplan were thrilled to be
commended in the ‘Best People
Practice’ category. Denplan was
ranked as ‘Highly Commended’
at the awards and was pipped to
the post only by Cable & Wire-
less.

Julia Dawson, Director of
Customer Services at Denp-
lan commented: “Both of these
customer service accolades are
testament to the hard work and

dedication by the customer advi-
sor and customer services teams
here at Denplan. Everyone here
really values the great service
we offer and to have all our hard
work recognised is just wonder-
ful, especially given the quality of
the competition.

“Our team of Customer Advi-
sors are monitored on a monthly
basis and the team are always
ready to meet the exciting chal-
lenges facing UK dentistry today.
Dentists and patients nationwide
also recognise how they can
benefit from our winning team,
making us the number one pro-
vider of dental payment plans”

Simon Thorpe, Programme
Director - Top 50 Call Centres for
Customer Service added: “Cus-
tomer service is becoming more
important than ever as consum-
ers are more careful about where
and how they spend their money.
Companies are realising that in
order to retain customers during
difficult financial periods cus-
tomer service has to be first class.
We would like to congratulate
Denplan for their excellent per-
formance. We hope this initiative
will inspire other call centres to
improve their levels of customer
service to reach the standards set
by our Top 50 members”” Bl

Fundraising march
for mouth cancer

ental team staff from a
Kent practice went on a
fundraising walk in or-

der to raise greater awareness
about the symptoms of mouth
cancer.

Dr Laura Lynch along with
two dental nurses from her sur-
gery in Croydon Road, Becken-
ham, completed the 10km spon-
sored walk for the Mouth Cancer
Foundation.

Money raised from the walk
around Hyde Park in central
London is going towards helping
the charity improve its support
for patients and carers.

Dr Lynch, 38, said: “We decid-
ed to do the walk as a team as it
is relevant to our work, because
early detection of mouth cancer
is crucial.

“We think that the Mouth

Cancer Foundation does a great
job of raising awareness about
the symptoms of the disease, so
we want to support them in any
way we can””

Common symptoms of oral
cancer include unexplained
bleeding in the mouth, loose
teeth, or white or reddish patch-
es inside the mouth or lips.

The Mouth Cancer Founda-
tion was established in 2004 as
a professional support organisa-
tion for people with mouth, throat
and other head or neck cancer
and their carers and health pro-
fessionals. It also aims to relieve
sickness and raise awareness of
the illness among the public in
general.

To sponsor Laura and her
team visit justgiving.com/Laura-
Lynch Association of Dental Im-
plantology Appointee
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Katie will be responsible for website updates

BADN staff addition

he British Association
of Dental Nurses has
appointed a new admin-

istration assistant. Katie Ball,
19, from Thornton in Lanca-
shire joins the team at the BADN
head office in Thornton-
Cleveleys. The other team
members currently consist of
chief executive Pam Swain, mem-
bership administrator, Shirley
Wetherley and front office ad-
ministrator, Christine Cass.

Katie will be responsible for
the administration of the corpo-
rate affiliate scheme and the na-
tional education group, as well
as updating of the BADN website
and assisting the chief executive
in the organisation of the Nation-
al Dental Nursing Conference.

Katie, who is currently com-
pleting her European Computer
Driving Licence, has just signed
up for an NVQ in business ad-

Katie Ball, the new BADN
admin assistant

ministration at Blackpool and
Fylde College, as part of the busi-
ness administration apprentice
scheme.

Chief executive, Pam Swain,
said: “We are delighted to wel-
come Katie to the BADN staff and
are looking forward to introduc-
ing her to members, suppliers
and dental companies at Show-
case in November, following on
from her attendance the National
Dental Nursing Conference in
October”
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Access figures rise

he recently published
TSCOttish Dental Practice
Board (SDPB) annual
report for 2008-2009 highlights
significant gains in access to

NHS dental services in Scot-
land.

The report’s main findings
show that the percentage of the
Scottish population registered
with an NHS General Dental
Services (GDS) dentist was 80.1
per cent for children and 61.3
per cent for adults on March 31,
2009. This is an increase from
774 per cent for children and
572 per cent for adults, at the
same date the year before.

The report also reveals that
the total expenditure on NHS
GDS child and adult dental care
for the year ending March 31,
2009 was almost £220 million.
This was an increase of 10.6
per cent - £21 million - from the
previous year.

The average cost to the NHS
GDS of treating a child during
2008/09 has increased by <£4
from £58 to £62, with the av-
erage cost of treating an adult
during 2008/09 up £1 from £42
to £43. Analysis of thse figures
shows that this increase is re-
lated to the associated costs of
increased patient registration
numbers, as well as increased
volume of treatment.

SDPB chairman, Donald
McNicol said: “Our annual
report demonstrates that sig-
nificant gains in access to NHS
dental services were achieved
throughout all NHS board areas
in Scotland. This is due to the
continued commitment of gen-
eral dental practitioners and the

continued support of the Scot-
tish Government Health Direc-
torates.

“These two components con-
tinue to deliver a high quality
service to children and adults
in Scotland and should be com-
mended. In that regard we now
have record levels of patients
registered with an NHS dentist
in Scotland”

The number of tooth extrac-
tions carried out by NHS GDS
dentistsincreased by 3.8 per cent,
from 467,871 in the year ending
March 31, 2008 to 485,698 in the
year ending March 31, 2009.

There was an increase of
four per cent in the number of
ordinary fillings, seven per cent
increase in the amount of root
fillings and five per centincrease
in crowns this year, compared to
the previous year.

The number of principal
dentists working in the GDS in-
creased by five per cent, from
2, 099 last year to 2,204 this
year.

In 2008/09, 92 per cent of the
post-treatment referrals which
resulted in examinations, re-
ceived a satisfactory treatment
grading from the Scottish Dental
Reference Service.

The SDPB is a statutory body
accountable to Scottish minis-
ters, which oversees the author-
isation of payments to dentists
by NHS national services Scot-
land practitioner services divi-
sion. It contributes to clinical
policy, monitors the GDS and
advises on the quality of GDS
treatment.
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Budget cuts are causing controversy

Irish
dentists
ballot

ublic dentists in Ireland are
Pto be balloted with regard
to taking protest action
if the Health Service Executive

(HSE) makes further cutbacks to
the sector.

The decision to ballot mem-
bers was taken earlier this month
by the national committee of the
public dental surgeons group of
the Irish Dental Association.

Public dental surgeons are
employed by the Health and Safe-
ty Executive (HSE) to provide
free dental services to vulnerable
adults and school children. The
service mainly focuses on special
needs patients, children of medi-
cal card holders and children in
disadvantaged schools.

The association said cutbacks
meant that vacancies were not
being filled and that more and
more dental surgeons were leav-
ing the service due to difficult
working conditions. They said
protest action would be taken if
the HSE undermined the stand-
ards of care available to patients
or made unacceptable changes
to terms of employment.

General Dental Council reformed

he Department of Health
has completed a series
of reforms to healthcare

regulatory bodies including the
General Dental Council (GDC).

The aim of the reforms is to
strengthen the focus on public
protection in the overall regu-
lation of health professionals,
which includes dentists and den-
tal nurses.

The reforms are part of the
Government’s programme to
make safety and quality a top pri-
ority in the care of patients, as set
out in the White Paper - Trust,
Assurance and Safety.

Features of the reforms include
the GDC’s move to a fully-appoint-
ed council with parity between
lay and professional members, in
order to ensure that professional
interests do not take precedence.
New GDC members need to be
independently appointed against

The reforms aim to protect patients

specific criteria relating to their
skills and expertise.

Health minister, Ann Keen,
said: “Healthcare professionals
work extremely hard to provide
high standards of care that pa-
tients expect. Regulatory bodies
play a vital role in maintaining
these standards and ensuring
that those few professionals who
fall below them are dealt with
fairly and firmly. The changes
we have introduced will continue

to raise professional standards
in healthcare and encourage
more transparency and high-
quality services for patients and
the public?

The newly-appointed GDC
consists of eight dentists, four
dental care professionals, 12 lay-
members and a chairman drawn
from the lay or professional mem-
bership. Its first meeting was set
to take place on October 15.

The Council for Healthcare
Regulatory Excellence (CHRE)re-
cently described the GDC as
displaying ‘excellence’ and ‘good
practice’ in its initiatives. These
include focusing on customer
service and encouraging dental
patients to expect higher stand-
ards.

Other regulatory bodies af-
fected by the reforms include the
General Medical Council and the
Health Professions Council.
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A hair/money raising event

As we approach Hallowe’en, we speak to one practice manager
who has a haunting way to raise money for charity...

ver the years that I have
O managed Thompson and
Thomas dental practice, |
have to admit, [ have usually been

behind the various situations the
team has found itself in, when it

comes to team building. From
appearing on national television
in 7est the Nation with Anne Rob-
inson, to scanning our new BDS
students during induction their
as part of a security procedure...

with a product scanner, I like to
think these situations make the
process more fun, so you would
think that letting me know about
your fear of ghosts was not a
bright thing to do.

So when the time came to
organise another event, I want-
ed to arrange something differ-
ent. So rather than jumping out
of a plane, we found ourselves
in a cold and dark haunted jail.

Little

Enjoy
Complete
Confidence

With an unsurpassed range

of infection control products

including our new Decon360

LDU cabinetry, Little Sister lets

you comply with HTM 01-05 A
with complete confidence. '

And, when you buy your new
Little Sister autoclave or washer
disinfector direct from Eschmann,
CarePlan warranty and service
cover, including HTM 01-05
validation and testing, is

included in the price.

Little Sister, why take a chance
with anyone else?

Call Eschmann Direct on:

01903 875787

"
| & ~SEEY7

Eschmann’s one-stop-shop for a fully
v compliant decontamination room.

» Advice & information
\ Design & planning

Manufacturing & installation
\ Turnkey solutions

i To reserve your copy of the new
' Decon360 guide, call: 01903 875787

I assured the team everything
was going to be all right - it was
only for one night after all. And
although ithasn’tbeen my bright-
est idea so far, it’s certainly been
one they have not forgotten.

I contacted Derby Jail, which
is known for being haunted
and booked us all in for the
night. One dentist conveniently
said he couldn’t make the night
I’d booked for, so I expressed
my sorrow and rearranged it —
it didn’t seem right going with-
out him.

Dutch courage

I must admit we had to have
a couple of drinks before we
entered. We had the jail to our-
selves from 9pm to 4am, with
the inclusion of three members
of staff from the jail.

On entering, it is a small and
dark, damp place; it was certain-
ly eerie, and halfway through
the night I doubted my decision,
when we heard noises and things
went bump in the night. Time
went slowly, and 4am seemed
like a lifetime, but we made it.

A benefit to others

However, what we didn’t ac-
count for was that we would put
ourselves through this strange
ordeal several more times. I pro-
posed we turn this night into a
way of benefitting others, which
is why now for the past couple of
years the team at Thompson and
Thomas have found themselves
spending the night in various
haunted locations. Between us
all, we have raised money for
various charities including the
Anthony Nolan Trust for Leuke-
mia, Alzheimer’s Association,
Mouth Cancer Awareness, Epi-
lepsy, Diabetes, Help a Hallam
Child and Sugar Diabetes.

All the above charities have
a connection with various mem-
bers of our team. We understand
that this is a strange way of rais-
ing money some may not agree
with, but these events have been
a talking point with many pa-
tients, many of whom have spon-
sored us, and quite a few contact
the practice just to find out how
we’ve all got on.

About the author

Jane Armitage

is practice manager at Thomp-
son & Thomas dental practice in
Sheffield
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The 10th Dimension... the power of 10

Ed Bonner and Adrianne Morris discuss starting up your own practice

e are in the midst of
the worst global reces-
sion in living memo-

ry, so the idea of starting up (or
even for making changes to im-
prove) your own dental practice
or business might seem risky in
the extreme. Yet, surprising as
it may seem, if you are thinking
of starting your own practice, or
improving and redeveloping it,
a recession can provide oppor-
tunities that, by the time they
come to fruition, will be there
and ready with wheels churning
to take advantage of the industry
upturn. Setting up on your own
will not be easy, but if you start
your planning process right now,
you will be ready when the time
is more auspicious.

‘Setting up
on your own
will not be
easy, but if
you start your
planning proc-
ess right now,
you will be
ready when
the time is
more auspi-
cious’

Steps to follow

The following are 10 steps
recommended by Business
Link* that you need to follow:
1. Research your idea, and
choose your business name
2. Understand the special needs
of your business sector
3. Finalise your business plan
4. Choose your source of fund-
ing; raise finance and manage
your money
5. Set up your premises; set up
your operations
6. Employ people
7. Promote and sell your product
or service
8. Protect your business
9. Set up your IT and e-com-
merce
10.Sort out your tax and record
keeping.

Research your idea

It is vital that in the first in-
stance you create a mental image
of the type of practice/surgery/
business you want to create. Are
you looking to be in single-hand-
ed practice or in association with

others? City, town or country?
High street or suburban? Serv-
ing family or business-folk? De-
cide on the area, and investigate
the demographics. What is the
breakdown in percentage terms
of the local population age-wise?
Blue collar or white? Children or

elderly or the bit in-between?

Although it seems premature
to be choosing a name this early
on, the thought process required
will help to crystalise your ideas
and aims. The name encapsu-
lates in a single word what is go-

ing on in your mind. Smile = cos-
metic; health = prevention; clinic
= medical; spa = beauty; and so
it goes. You can always change it
later.

Understand needs
Dentistry is entirely service-

based. Unless you consider in-
lays, crowns and bridges to be
objects that dentists sell, we do
not actually sell stuff, the odd
toothbrush excluded.

We generally do not carry

- Bl page 10

Welcome to the home of dentistry

Win

Dentalghar is proud to have launched an Educational Bursary Award in association with leading providers of
interactive teaching and online courses for healthcare professionals, Smile-on Ltd and the worldwide protection
organisation Dental Protection Ltd. The bursary is available to help students and clinicians fund their education,

and win up to £2000

Register at Dentalghar for the chance to win a bursary towards your studies

maximizing their potential to deliver better oral care.

How to enter

To win, register at www.dentalghar.com and submit a piece of work that highlights the difficulties of communi-
cating as a dental health professional across barriers of language, culture, faith and other aspects of diversity.
The entry can take the form of articles, projects, research reports and other written work over 2000 words,

Finally, visit Dentalghar to hear Prof. Damle, Vice Chancellor of the Maharishi Markandeshwar University's latest

thoughts on dentistry, in his interview filmed at the FDI World Dental Congress, 2009.

To find out more go to www.dentalghar.com
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