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ADA apology reinforces
diversity commitment

The American Dental Associa-
tion (ADA) recently acknowledged
that it deeply regrets not taking a
stronger stand against discrimina-
tory membership practices during
the pre-civil rights era.

ADA President Raymond Gist,
DDS, said making the announce-
ment public reinforces the ADA’s
commitment to a diverse and inclu-
sive profession, moving us forward
in a new spirit of collaboration to
advance the dental profession and
the oral health of the public.

“In looking forward, we also
must look back,” stated Gist, the
first African American to serve
as ADA president. “Along with
acknowledging past mistakes and
to build a stronger, collaborative
platform for future accomplish-
ments, the ADA apologizes to den-
tists for not strongly enforcing non-
discriminatory membership prac-
tices prior to 1965. These are not
my words alone — they embody
a resolution adopted by the ADA
Officers and Board of Trustees.”

Improvements in diversity

Gist said that in the 45 years since
he was a dental student, there have
been improvements in the diversity
of the dental profession, member-
ship and leadership of the ADA,
and in initiatives to reduce dispari-
ties in the public’s oral health.

He said that although doors have
been opened, more can be done
to encourage careers in dentist-
ry, citing enrollment in U.S. den-

Raymond F. Gist, DDS (Photo/ADA)

tal schools not keeping pace with
the growth of underrepresented
minorities in the U.S. population.

Gist explained that U.S. Cen-
sus Bureau data indicate in 2009,
African Americans and Hispanic
Americans each totaled about 12.9
percent and 15.8 percent of the
U.S. population, respectively. Yet,
ADA survey data for the 2008/2009
school year indicate only about six
percent of dental students were
African American and six percent
were Hispanic American.

Gist also noted that when it
comes to the oral health of the pub-
lic, African Americans and Hispan-
ic Americans suffer higher rates of
dental diseases.

Earlier this year, the National
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‘The Best Seminar Ever’ heads to Vegas

Dr. Rich Madow, from left, Dr. Jill Coon and Dr. Dave Madow dur-

ing ‘The Best Seminar Ever’in 2009. We’ve got information about this

year’s meeting, which you won’t want to miss!

= See page 8A

New website offers tips
for a healthy adult smile

Get MouthPower is a new web
resource where seniors age 50 and
over can learn about oral-health
issues specific to their age group.
This user-friendly, interactive site
includes comprehensive and quality
oral-health information that can be
used as a personal health resource
or shared with family and friends
with easy-to-use online sharing
tools.

The site, focusing on the unique
oral-health issues of older adults,
was created by the National Muse-
um of Dentistry with the support of
Colgate-Palmolive. The site is locat-
ed at www.GetMouthPower.org.

Get MouthPower includes infor-
mative oral-health tips, including an
exploration of how the adult mouth
is changing and what to do about it,
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The
National
Museum of
Dentistry
is offering
an online
oral-health
resource
Jor adults
age 50

GET MOUTHPOWER

and over.
(Photo/
Provided
by the
National
Museum of
Dentistry)
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a special look at unique nutritional
issues as people age, and an explo-
ration of the connection between
the mouth and the body. Sprinkled
throughout the site is trivia about
historic objects from the National
Museum of Dentistry’s collection,
such as the real story behind George
Washington’s “wooden” teeth.

The unique oral-health issues of
older adults is quickly becoming a
priority as the U.S. population age
65 and over is anticipated to increase
from 40 million in 2010 to 55 million
in 2020 (a 36 percent jump), accord-
ing to the U.S. Administration on
Aging. People are also living longer,
averaging 18 years after age 65.

“We want this growing segment
of the population to become more
aware of their health needs and the
importance of good oral health,”
said National Museum of Dentistry

Executive Director Jonathan Land-
ers. “Get MouthPower is an engag-
ing resource for older adults to learn
about changing oral-health issues
and options specific to their age
group. The more you know, the
healthier and happier your golden
years will be.”

The web resource covers several
main topical areas:

e Your Sparkling Smile: A great
smile is possible at any age. Oral-
health tips will help older adults
keep their smiles in top condition,
including how to address emerging
mobility and dexterity issues, how to
care for implants and dentures, and
how to be prepared for dental visits.

e About Your Mouth: Our mouth
is constantly changing as we age,
including changes in tooth color and
enamel, gum tissue and sensation.
Find out what’s going on and what
can be done about tooth loss, dry
mouth and more. Plus, take a risk
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assessment for oral cancer.

e FKit to Eat: Nutritional needs
change at every stage of life. Check
out these food tips to boost health,
including a calculator to measure
daily calcium intake and an enter-
taining nutritional boxing bout
between your favorite foods.

e The Mouth/Body Connection:
Your mouth and body are intercon-
nected. Learn about the connec-
tion between oral health and overall
health, and how periodontitis can
affect heart disease, stroke and dia-
betes.

e [nteractive Timeline: An inter-
active oral-health timeline that
shows how a visit to the dentist has
changed over the years, how den-
tistry has influenced pop culture,
how toothbrushes and concoctions
for a sparkling smile have evolved
through the ages, and who are some
famous and infamous dentists.

Get MouthPower was created by
the National Museum of Dentistry. It
was made possible by the financial
support of Colgate-Palmolive.

(Source: National Museum of
Dentistry)
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Dental Association (NDA), Hispan-
ic Dental Association (HDA), the
Society of American Indian Den-
tists and the ADA held the first
National Summit on Diversity in
Dentistry. At the summit, represen-
tatives from each organization pre-
sented deeply personal testimoni-
als on the history of exclusion and
inclusion in organized dentistry.

They described current initia-
tives to improve diversity in the
profession and leadership, and to
reduce population disparities in
oral health status. The presidents
of the four organizations also com-
mitted to continuing their dialogue,
focusing on oversight of current
and future collaborations.

The ADA has a number of pro-
grams and activities devoted to
inclusion such as the Institute for
Diversity in Leadership, which
provides a diverse group of dentists
with education and experience to
set new leadership paths within
the profession and their communi-
ties; the Student Ambassador Pro-
gram; and the Council on Dental
Education and Licensure’s Career
Guidance and Diversity Activities
Committee (Committee D). Com-
mittee D is comprised of 14 mem-
bers, including representatives of
the NDA, HDA and the Society of
American Indian Dentists.

“The more our profession
reaches out and makes everyone
— from every walk of life and with
every career ambition — feel wel-
come, the more talented our next
generation of dentists will be,”
Gist stated.

(Source: American Dental
Association)
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NCOHF and Boys & Girls Clubs of America
bring oral health services to at-risk children

The National Children’s Oral
Health Foundation: America’s
Toothfairy (NCOHF) and Boys
& Girls Clubs of America have
announced a partnership that will
expand oral health-care access to
millions of underserved children
through Tomorrow’s SMILES and
the America’s Toothfairy Dental
Home Program.

Tomorrow’s SMILES was created
and initially funded by a gift from
Dr. Ronald Goldstein, a clinician,
author and lecturer.

NCOHF has developed partner-
ships with leading dental organiza-
tions to identify caring profession-
als in communities across the coun-
try willing to provide promising
at-risk teens with pro bono care.

Through this program, eligible
Boys & Girls Club members will
receive comprehensive esthetic
and restorative services, transform-
ing their smiles, renewing their
self-esteem and ensuring that they
are better prepared for healthy and
productive futures.

In return, Tomorrow’s SMILES
students will share valuable oral-
health lessons with younger club
members through the program’s
Pay-lt-Forward component, ensur-
ing that good hygiene habits are
instilled early in a child’s life.

Through the America’s Tooth-
fairy Dental Home Program,
NCOHF will work with its national
volunteer network of dental pro-
fessionals to ensure Boys & Girls
Club members can receive regu-
lar, comprehensive dental care in
a compassionate health-care envi-
ronment.

NCOHF volunteer profession-
als donate their ongoing services
to a child or children in need,
giving them a “dental home” and
laying the foundation for proper
oral-health practices and increased
opportunities for future success.

“A beautiful smile can truly
enhance a child’s life,” said Sharon
Hemphill, Boys & Girls Clubs of
America’s senior director, health
and life skills. “Through our part-
nership with the National Chil-
dren’s Oral Health Foundation, we
can help our club members learn
healthy habits that last a life time.”

Fern Ingber, NCOHF president
and CEO, stated: “We are proud to
partner with the Boys & Girls Clubs
of America, a celebrated national
organization that shares our com-
mitment to ensuring all children
have the building blocks to reach
their full potential.”

“Our collaboration will not only
expand access to life-changing care
for deserving youth, but America’s
Toothfairy educational messaging
will give both Boys & Girls Club
members and their caregivers the
tools to establish healthy habits at
home that last a lifetime.”

Underserved children and teens
will be identified through their local
Boys & Girls Club and matched
with a nearby NCOHF volunteer
dentist to receive the care they
need and deserve.

All dentists and dental offices are
invited to participate as Tomor-
row’s SMILES and America’s Tooth-
fairy Dental Home Program volun-
teers by contacting NCOHF at (800)
559-9838 or info@ncohf.org.

(Source: NCOHF)
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ampaign to help Haitian
dentists is getting results

By Javier M. De Pis6n, Dental Tribune
Hispanic and Latin America Edition

The American Dental Associa-
tion’s campaign to rebuild dental
practices in Haiti was in full swing
at the 2010 Annual Session from
Oct. 8-11. In just a few months, the
Adopt-a-Practice campaign has col-
lected more than $62,000 to help
Haitian colleagues who lost their
practices in the Jan. 12 earthquake.
The goal is to collect a total of
$300,000 to rebuild 30 dental offices
in Haiti.

A clear sign of ADA’s commitment
to humanitarian aid is that the asso-
ciation designated a special exhibit
area to honor volunteer efforts dur-
ing the 2010 Annual Session and
World Marketplace Exhibition, fea-
turing the Adopt-a-Practice: Rebuild-
ing Dental Offices in Haiti and Give
Kids A Smile programs.

Sponsored in part by SS White,
the Volunteer Celebration Area on
the ADA exhibition floor was a focal
point for dental professionals want-
ing to learn how to make a differ-
ence and a source of information for
national and international access-to-
care volunteer opportunities.

The campaign to help Haitian
dentists began when Dental Tribune

Hispanic and Latin America brought
the president of the Haiti Dental
Society, Dr. Samuel Prophete, to ADA
headquarters in Chicago during the
2010 Chicago Midwinter Meeting to
discuss strategies to repair Haiti’s
devastated health practices, initiat-
ing the Help Haiti campaign.

About 30 dental practices in Port-
au-Prince — nearly a third of the
city’s dental offices — were dam-
aged or destroyed. It’s estimated
that approximately $10,000 can help
rebuild each practice.

Your support is essential

The Adopt-A-Practice initiative
addresses the need to restore a
sustainable system for oral-health
delivery in Haiti. A shortage of good
dental care already existed before
the earthquake in Haiti.

Without help, most Haitian den-
tists will be unable to rebuild their
practices on their own because they
don’t have the protection of casualty
insurance and their incomes are not
comparable to those in more devel-
oped countries.

With approximately 350 dentists
for a population of 9 million, Haiti
has the lowest ratio of dentists per
capita in the Western hemisphere.
Due to the depressed economy in

Chair of the ADA International Development Subcommittee Sally Kelly, left,

and Director of Health Volunteers Overseas Nancy Kelly at the Adopt-a-Prac-
tice booth in Orlando. (Photo/Javier de Pison, Dental Tribune Hispanic and

Latin America Edition)

Haiti, even a small contribution can
make a difference.

New York University School of
Dentistry and Henry Schein have
already shown their support by
donating chairs and sending techni-
cians. Nancy Kelly, executive direc-
tor of ADA’s Health Volunteers Over-
seas, said that several companies
have said they will match donations.

To donate to Adopt-a-Practice:
Rebuilding Dental Offices in Haiti,
please contact Health Volunteers
Overseas (HVO) of the ADA founda-
tion at www.hvousa.org or call HVO
at (202)-296-0928.

For more information you may
also contact the ADA Division of
Global Affairs at international@ada.
org.

ADA conference to seek oral-health

solutions for vulnerable

i

The American Dental Associa-
tion (ADA) is extending invitations
to those concerned about the oral
health of vulnerable older adults
and people with disabilities to attend
a national conference and help
shape the future of oral health care
for this underserved and growing
population.

The national coalition confer-
ence, titled Oral Health of Vulner-
able Older Adults and Persons with
Disabilities, is scheduled for Thurs-
day, Nov. 18, at the JW Marriott in
Washington, D.C.

“We look upon this conference
as the first step in building a con-
sensus among a multi-disciplinary
group of professionals in seeking
solutions about oral health care for
the vulnerable older adult and the
disabled,” said Dr. Raymond F. Gist,
ADA president.

“We are looking for attendees’
ideas, collaboration and support in
helping frame the conference’s rec-
ommendations that could be used by
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(Photo/Christina Deridder, ww. dreamstime.com)

many sectors, including educational
institutions, professional organiza-
tions and policy makers.”
Professionals concerned about
oral health for wvulnerable older
adults and people with disabili-
ties, including dentists and dental

hygienists, geriatricians, nurses,
oral-health advocates, aging and
disability advocates, long-term care
providers and policy makers and
legislative staff, are encouraged to
register for the conference.

Dental experts will present top-

older adults

ics of critical importance in meet-
ing the oral-health needs of special
populations, including collabora-
tion between disciplines, oral-health
delivery systems, policy implica-
tions, medical-dental considerations
and coalition building.

Responding to each presentation
will be an expert from outside den-
tistry, representing geriatric medi-
cine, long-term care, aging advo-
cacy, state health and policymakers.
Active audience participation will
follow as attendees have the oppor-
tunity to provide input as they dis-
cuss the presentations.

“The conference is a unique
opportunity to help shape the
future of oral health care and
improve the quality of life for vul-
nerable older adults and those with
disabilities,” said Gist. “We highly
encourage interested professionals
to attend.”

(Source: American Dental
Association)
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The importance of p

By Stuart J. Oberman, Esq.

Privacy is something we all value.
It should not come as a surprise to
anyone that dental patients want to
ensure more than ever that their per-
sonal information will not be shared
with anyone without a legitimate
need to know. Under the U.S. Depart-
ment of Health and Human Services
(HHS.gov), HIPAA Rules were cre-
ated to ensure that all health-care
professionals respect and protect a
patient’s privacy.

HIPAA gives patients significant
rights in controlling how medical
professionals maintain and commu-
nicate individual health information.
How well does your office comply
with HIPAA guidelines? Because
HIPAA compliance is not optional,
every dental office should take the
necessary steps to ensure it is HIPAA
compliant.

About HIPAA

The Health Insurance Portability and
Accountability Act (HIPAA) became
law in 1996. HIPAA provides federal
protections for patients’ health-care
information. The HIPAA Privacy Rule
does permit the disclosure of per-
sonal health information needed for
patient care and other important pur-
poses related to patient care.

The Security Rule under HIPAA
specifies a series of administrative,
physical, technical and security mea-
sures required for covered entities
(dental offices that transmit patient
information in electronic form) to
use in order to assure the confidenti-
ality, integrity and availability of elec-
tronic protected health information.

The main objective of the HIPAA
legislation is to protect the privacy
of individual health information by
imposing strict security requirements
on health-care providers with access
to confidential patient information.
As a part of HIPAA, Congress man-
dated the establishment of standards
for the privacy of individually identi-
fiable patient health information.

The HIPAA Privacy Rule requires
that dentists (and other medical
practitioners) obtain patient consent
before using or disclosing a patient’s
personal health-care information,
which may be needed for treatment,
payment and other health-care relat-
ed purposes.

Private health information, also
known as PHI, is any information
relating to a patient’s health, treat-
ment or payment for health care that
identifies a patient. Private health
information includes, but is not limit-
ed to names, addresses, phone num-
bers, fax numbers, e-mail addresses,
credit card information, certificate
numbers, license numbers, account
numbers and birth dates. Many den-
tal employees, including dental assis-
tants, dental hygienists, lab techni-
cians and front office staff, may come
into direct contact with a patient’s

‘It is still possible that HIPAA privacy laws
may establish an industry standard

among dental practices’

PHI. PHI should be carefully secured
and traced throughout the dental
office to ensure patient confidential-
ity.

HIPPA does not require that den-
tists sound-proof rooms to ensure
that confidential conversations are
not overheard; however, dentists
should make every reasonable effort
to ensure that confidential conver-
sations take place in areas away
from other patients. Also, comput-
ers, printers, faxes and file cabinets
or other containers where patient
records are stored should be placed
in secured areas without patient
access.

Although compliance is manda-
tory only for “covered entities,” the
American Dental Association sug-
gests that dentists who are not cov-
ered entities adopt the same privacy
practices that HIPAA mandates for
covered entities. It is still possible
that HIPAA privacy laws may estab-
lish an industry standard among
dental practices, and the failure to
comply with the industry standard
may result in liability for the owner
of a dental practice.

Understanding the value of PHI
and its relationship with HIPAA, the
owner of a dental practice should
be able to answer some very impor-
tant questions such as: How is PHI
stored in our office? How is patient
information secured? Who is autho-
rized to access the information? How
and when is this patient informa-
tion destroyed? Where in the office
is it appropriate to discuss personal
health information? Have we imple-
mented proper training procedures?
Answers to these questions cannot be
left to interpretation.

The owner of a dental practice
must adopt and implement compre-
hensive privacy procedures for the
office in order to ensure that patient
records are kept in a secure space.
In addition, employees in a dental
office must comply with HIPAA poli-
cies and procedures that have been
established.

Most of the information obtained
regarding patients does require the
implementation of security mea-
sures. If employees are not aware of
HIPAA standards as established by
the owner of a dental practice, a vio-
lation of HIPAA may be costly.

Patient rights

The HIPAA Privacy Rule gives
patients considerable rights in con-
trolling their identifiable health-care
information. Covered entities must
provide a Notice of Privacy Prac-
tices to each patient, which details

how the practice can use and dis-
close confidential patient health-care
information.

Under HIPAA, a health-care pro-
vider must obtain a patient’s autho-
rization before releasing protected
patient information. However, a
health-care provider may release
patient information for specified
health-care related purposes, such as
for remitting payment or for patient-
related treatment.

As for patient records, patients
are permitted access to their own
records. In addition, patients may
also request restrictions on the dis-
closure of their personal health-
care information. Patients may also
request an amendment to any infor-
mation in their medical file that they
believe is erroneous.

The HIPAA Privacy Rule also
prohibits employers from using a
patient’s personal health-care infor-
mation as a factor in making employ-
ment decisions.

HIPAA violations

Failure to comply with HIPAA can
result in both civil and criminal pen-
alties, and the penalties can be stiff.
These penalties vary based on the
nature of the violation and the extent
of the resulting harm.

Health-care entities and individu-
als who obtain or disclose individu-
ally identifiable health information
face a penalty ranging from $50,000
to $100,000 per violation, as well as
imprisonment for up to one year.

However, offenses committed
with the intent to use the informa-
tion for personal gain, harm or com-
mercial advantage face fines up to
$250,000 and imprisonment for up to
10 years. Because there is no private
right of action for a patient to enforce
his or her privacy rights, enforce-
ment of the civil penalties will be
processed through the Department
of Health and Human Services Office
of Civil Rights, and the criminal pen-
alties will be enforced through the
government.

It is important to note that the
owner of a dental practice may be
held liable for HIPAA violations.
Employees who knowingly violate
a HIPAA rule may also be subject
to civil or criminal penalties as well
(including dental hygienists, dental
assistants, etc.) As a result, in order
to avoid potential civil and criminal
penalties, all members of a dental
practice should be aware of HIPAA
guidelines and procedures.

The HIPAA Privacy Rule does
allow dentists to use patient sign-
in sheets in their offices. However,

rivacy

requiring a patient to indicate the
purpose of his/her appointment is
a violation of HIPPA and should be
avoided.

Reminder cards sent to a patient’s
home with appointment dates on
them are not considered a HIPAA
violation because of the preventa-
tive nature of dental care. Still, if
the cards mention the purpose of the
appointment (i.e., “This is a remind-
er of your appointment for dental
implants.”), it will be considered a
violation of the HIPAA Privacy Rule.

In addition, schedules of patient
appointments should not be placed
in an area in the office that is vis-
ible to other patients. Finally, patient
appointment calendars should never
be placed on the Internet (yes, this
has happened).

Conclusion

The owner of a dental practice must
determine whether the office is
HIPAA compliant. A failure to prop-
erly implement HIPAA security and
patient privacy rules could result in
potentially large civil and criminal
penalties.

The employees of a dental prac-
tice must be trained in both HIPAA
regulations and security measures.
A patient’s individually identifiable
health-care information is confiden-
tial and should be treated accord-
ingly.

About the author

Stuart J. Oberman, Esq., has
extensive experience in repre-
senting dentists during dental
partnership agreements, part-
nership buy-ins, dental MSOs,
commercial leasing, entity for-
mation (professional corpora-
tions, limited liability compa-
nies), real estate transactions,
employment law, dental board
defense, estate planning and
other business transactions that
a dentist will face during his or
her career.

For questions or comments
regarding this article, visit
www.gadentalattorney.com.

(Front page photo/Saniphoto, www.dreamstime.com)
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in radiometer, plus four output modes. And never worry about running out of battery

in the middle of a procedure again — the SmartLite® Max LED Curing Light can be used
both cordless and corded, with an illustrative LED display that tells you exactly

what you need to know. All of this, without an astronomical price tag.

For more information contact DENTSPLY Caulk at 1.800.LD.CAULK, visit www.smartlitemax.com
or call an authorized DENTSPLY distributor for more information,

DENSPLY

CAULK
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The place for dentists and their
teams to be in 2010 will definitely
be Las Vegas. But they’re not nec-
essarily going for the gambling or
the world-class shopping. And the
fact that Vegas boasts more res-
taurants and entertainment per
capita than anywhere else in the
world may not particularly phase
them.

Sure, all of those things are
great. And as everyone knows,
“What happens in Vegas stays in
Vegas.” But the real reason dental
offices will be heading to Vegas in

AD

November is to be a part of TBSE
2010.

In case you are not familiar
with TBSE, it stands for “The Best
Seminar Ever.” The event, which
is two full days of fun and learn-
ing, is produced by the Madow
brothers, Drs. David and Richard
Madow, who are co-founders of
The Madow Group.

Back in 1995, the Madows
came up with an idea and formula
to put on a multi-day dental semi-
nar that would be different from
all of the other ones out there. The

first seminar sold out within
days of the announcement, and
they’ve been packing the house
every year since. In 2010, Rich
and Dave promise to crank it
up a few notches and give den-
tal offices something they have
never before experienced in
their lives.

“Our goal is to have den-
tists and their teams feel that
this was the most incredible
event they have ever been to.
Better than any rock concert
or Broadway show,” said Rich

Please send me more Information about...
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GREATER NEW YORK
DENTAL MEETING
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| Attending the Greater New York Dental Meeting
Participating as a guest host and recelving free CE
and am willing to assist international guests

FREE
REGISTRATION®

MEETING DATES:
NOVEMBER 26 -
DECEMBER 1

ExHIBIT DATES:
NOVEMBER 2B -
DECEMEER 1

goth
Annual Session

The
Largest
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Convention/
Exhibition/
Congress
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United
States

*Free registration
before November 26

Address

For More Information:

City, State, 2ip/Country Code

Greater New York Dental Meeting™
570 Seventh Avenue - Suite 800

Telephone E-mail

New York, NY 10018 USA
Tel: +#1 (212} 398-6922

T ]

Fax or mall this to:

Greater New York Dental Meeting or
visit our website: www.gnydm.com for more information.

Fax: +1 (212) 398-6934
E-mail: info@gnydm.com
Website: wwiw.gnydm.com

Madow. “We will have the best lineup
of speakers we have ever had at
TBSE. And we will have an expanded
exhibit hall and learning area where
dentists will be able to discover brand
new products and other cool things
that can help them practice better,”
Rich added.

“Rich and I are proud of the fact
that we produce the very best dental
show in the world,” Dave Madow
said. “We have been studying the
art of dental seminar production for
more than 15 years now. TBSE has
withstood the test of time. Sure, there
are a lot of choices out there, but the
people know — and always come
back to — the one that is the best!”

Rich and Dave have figured out
how to make a dental seminar feel
more like a rock concert. Many offic-
es dress up in crazy costumes and
clothes. They get in line early to
assure front-row seats. They stand,
they cheer, they laugh and they cry.
When it’s all over, they leave with
the best success, team building and
motivational ideas that they can put
into use in their practices as well as
their lives.

This year, TBSE will take place
at The Hard Rock Hotel and Casino
from Nov. 12 and 13. TBSE will be
using the same stage that is used by
musical legends such as Santana and
Paul McCartney. The Madows will
be working with a production team
that promises a sound and vision
experience previously unheard of at a
dental seminar, let alone any concert
or theatrical production.

“We will be bringing in all of our
staging, lighting, audio and video
equipment, as well as our own stage
crew,” said Jason Reppenhagen of
LV Productions. “It will take several
18-wheelers to get everything there,
and the result will make TBSE unlike
any other production.”

“Just trust me: TBSE 2010 will be
the most talked about event in the
history of dental seminars,” Rich said.
“Our attendees know we have always
put our hearts and souls into TBSE.
The only thing they don’t know is that
they haven’t seen anything yet! Just
wait.”

For more information about TBSE
2010, please go to www.tbse2010.com
or call (888) 88-MADOW.

(Photos/Provided by The Madow Group)
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Buchanan Courses

Accountability for your learning experience
Is built into everything we do

The Art of Endodontics Two-Day Laboratory Course
with live patient demaonstration

State of the art laboratory designed for endodontics
visit endobuchanan.com to view a slide show of our state-of-the art facility

In picturesque Santa Barbara, California, join Dr. Buchanan in one of the most sophisticated, fully operational,
independent endodontic teaching facilities in the world. Working with a leading innovator makes this the
perfect setting for mastering new information and techniques.

"Since attending your course, my procedures have produced consistently solid (good... great...)
results. I'm  trying not to brag, but | am so excited that | learned your technique and that | can actually
apply it in practice... thank you, thank you!": -Dr. Christine Moleski, Juneau, Alaska

World class instruction

Limited to 14 participants, our flagship hands-on program allows you to work closely with Dr. Buchanan

to refine your skills, maximize your clinical results and improve your profitahility. Self-paced exercises and
personalized coaching enable participants to train-up from fundamental concepts to complex case strategies,
regardless of their specific experiences and skill levels,

*“Dr. Buchanan is an incredibly effective educator and mentor, and he has the uncanny ability to foster

a new paradigm about how we view Root Canal Therapy. After attending his root canal courses, | was
able to understand why my failures occurred and how to better approach and finish my endodntic cases
with predictability, efficiency and success. *  -Dr. Andrew Kwon, Los Angeles, CA

Tuition includes Procedural Atlas of Endodontic Therapy DVD as pre-course didactic material.
Location: Santa Barbara, CA / Course Fee: $2685 / CE Credits: 16
Courses offered monthly. Upcoming 2010-11 Dates: Nov 18-19, Jan 20-21, Feb 10-11

1515 State Street, Suite 16 For course information, contact us
Santa Barbara, CA 93101 toll-free: 800 528 1590
" worldwide: B0S 899 4529
or visit www.endobuchanan.com




