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D
NA preserved in calcified bac-
teria on the teeth of ancient 
human skeletons has shed 
light on the health conse-

quences of the evolving diet and behav-
ior from the Stone Age to the modern day. 

The ancient genetic record reveals the 
negative changes in oral bacteria brought 
about by the dietary shifts as humans 
became farmers, and later with the in-
troduction of food manufacturing in the 
Industrial Revolution.

An international team, led by the Uni-
versity of Adelaide's Centre for Ancient 
DNA (ACAD) in Australia, where the re-
search was performed, published the 
results in Nature Genetics in February. 
Other team members include the Depart-
ment of Archaeology at the University of 
Aberdeen and the Wellcome Trust Sanger 
Institute in Cambridge, United Kingdom.

“This is the first record of how our 
evolution over the last 7,500 years has 
impacted the bacteria we carry with us, 
and the important health consequences,” 
said study leader professor Alan Cooper, 
ACAD director. “Oral bacteria in modern 
man are markedly less diverse than his-
toric populations, and this is thought to 
contribute to chronic oral and other dis-
ease in post-industrial lifestyles.”

The researchers extracted DNA from 
tartar (calcified dental plaque) from 34 
prehistoric northern European human 

skeletons and traced changes in the na-
ture of oral bacteria from the last hunter-
gatherers, through the first farmers to 
the Bronze Age and Medieval times.

Dental plaque represents the only eas-
ily accessible source of preserved human 
bacteria,” said lead author Dr. Christina 
Adler, who conducted the research as a 
PhD student at the University of Adelaide 
and is now at the University of Sydney. 
“Genetic analysis of plaque can create a 
powerful new record of dietary impacts, 
health changes and oral pathogen ge-
nomic evolution, deep into the past,” she 
said.

Cooper said, “The composition of oral 
bacteria changed markedly with the in-
troduction of farming, and again around 
150 years ago. With the introduction of 
processed sugar and flour in the Industri-
al Revolution, we can see a dramatically 
decreased diversity in our oral bacteria, 
allowing domination by caries-causing 
strains. The modern mouth basically ex-
ists in a permanent disease state.”

Cooper has been working on the project 
for the past 17 years with archaeologist 
and co-leader Keith Dobney, a professor 
at the University of Aberdeen. Dobney 
said, "I had shown tartar deposits com-
monly found on ancient teeth were dense 
masses of solid calcified bacteria and 

Ancient teeth bacteria 
track disease evolution

” See pages A4–A5

The Thomas P. Hinman Dental Meeting 
embarks on the ‘Next 100 Years’ in Atlanta, 
March 21–23, at the Georgia World Congress 
Center. The 101st Hinman features: more 
than 65 dental experts; more than 220 
courses and hands-on workshops; all-day 
educational tracks for dentists, dental 
hygienists, assistants and office staff; and 
nearly 400 companies in the exhibit hall.  
Photo/Provided by Georgia World Congress Center
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By David L. Hoexter, DMD, FACD, FICD,  
Editor in Chief

I enjoy attending and speaking at dental 
conferences as often as my schedule allows. 
The big, international events are especially 
enjoyable, because of the broadened per-
spectives gained by being able to interact 
directly with fellow professionals from 
across the globe and seeing firsthand some 
of the latest techniques and technologies 
in action, perhaps long before they're com-
mon practice here.

If you haven’t made it yet to the Interna-
tional Dental Show held in Colgne, Germa-
ny, every other year, I’d strongly encourage 
you to plan on getting to it at least once. I’ve 
been able to attend a number of times over 
the years, and have always felt the effort 
delivered a strong return on investment.  
The IDS is the largest dental meeting in the 

world. More than 120,000 people repre-
senting all sectors of the dental field attend. 
Besides the most innovative, newest prod-
ucts, the standard and the durable are all 
on display in a touchable, congenial envi-
ronment.  It is always held in Cologne, and 
this year it’s the week of March 12 through 
16. Probably a bit too late now to make a 
last-minute decision to attend this year — 
but I’d encourage you to pencil in the next 
one two years from now. The booths in the 
exhibit area are the largest, tallest and most 
imaginative you’ll see anywhere, with sev-
eral floors of highly creative displays in 
the individual booths. The broad range of 
products on display from around the world 
allows visitors to absorb an overview of 
global dentistry and its products and ser-
vices. One has to be there and see it.  All in 
the oral health field are welcome.

Another meeting I’ve had the good for-

Big meetings — and a big name in dentistry

Dr. Tony Volpe at the 2012 Oral Health America 
Gala checks out the Vespa raffle prize.

Many of you may not realize that this 
year’s Chicago Midwinter and the Oral 
Health America Gala carried some extra 
meaning because they mark the retire-
ment of an esteemed colleague, Dr. Tony 
Volpe, from his position with Colgate-Pal-
molive Co., a Diamond-level sponsor of the 
gala. Tony most recently has been serving 
as vice president of clinical dental research 
and scientific affairs at the Colgate-Palmol-
ive Technology Center in Piscataway, N.J. He 
has been a powerful, positive force for our 
profession for more than 50 years, earning 
many international honors — as well as 
the American Dental Association Distin-
guished Service Award in 2004. I’m hoping 
Tony remains active in the profession, con-
tinuing with his many other interests, roles 
and responsibilities; and I look forward to 
spending time with him at many meetings 
and conferences to come.

tune of attending many times is the Chica-
go Dental Society Midwinter Meeting, just 
held in late February. The Chicago Midwin-
ter is preceded by the Oral Health America 
Gala, a major fund-raising event that sup-
ports Oral Health America’s efforts to im-
prove access to oral health care and educa-
tion in the United States, especially among 
our most vulnerable populations. 

Two of many massive booths at IDS 2011: 
Straumann's, above left, and Hu-Friedy's, 
above. Pictured are Andrew Xiliase, left, and 
Dr. David L. Hoexter. 
Photos/Provided by Dr. David L. Hoexter
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food, but couldn't identify the species of 
bacteria. Ancient DNA was the obvious 
answer."

The team was not able to sufficiently 
control background levels of bacterial 
contamination until 2007, when ACAD’s 
ultra-clean laboratories and strict decon-
tamination and authentication protocols 
became available. 

Researchers worked with a team of den-
tists at the University of Adelaide’s School 
of Dentistry to establish a picture of mi-
crobial diversity in modern-day mouths 
and the relationship between bacteria in 
plaque and calculus.

Adler wrote,. “One common cause of 
gum disease, porphyromonas gingivalis, 
had been suggested to lie behind recent 
rises in heart disease. However, we were 
able to show it had not increased in prev-
alence over the past 7,000 years, sug-

gesting it was not likely to be causative. 
However, it may contribute to the disease 
by stimulating a permanent state of in-
flammation.”

The research team is now expanding 

its studies through time, and around the 
world, including other species such as 
Neanderthals.

(Source: The University of Adelaide)

Teeth of late Iron Age/Roman adult female, recovered near Cambridge, United Kingdom, 
show large dental calculus deposits, which researchers describe as the only easily accessible 
source of preserved human bacteria.  Photo/Alan Cooper, University of Adelaide

“ ANCIENT, page A1
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Hinman Dental Meeting 
embarks on ‘Next 100 Years’ 

The Thomas P. Hinman Dental Meeting 
embarks on the “Next 100 Years” in Atlan-
ta March 21–23 at the Georgia World Con-
gress Center. The 101st Hinman features: 
more than 65 dental experts; more than 
220 courses (including more 60 hands-on 
workshops); all-day educational tracks for 
dentists, dental hygienists, assistants and 
office staff; and nearly 400 companies 
demonstrating the latest in dentistry prod-

ucts and services in the exhibit hall.
“We are expecting more than 22,000 

dentists and dental professionals to join us 
for the 101st Hinman, where they’ll experi-
ence the leading dental experts, numerous 
courses featuring the latest in dentistry, 
innovative exhibits and our signature so-
cial events,” said Dr. Brad Greenway, gen-
eral chairman of the 2013 Hinman Dental 
Meeting.  

During the three-day event, the Hin-
man meeting will offer 60-plus hands-on 
participation courses, giving dental profes-
sionals an opportunity to learn new pro-
cedures and fine-tune their skills. Course 
topics cover a wide range of subjects, such 
as Botox and dermal fillers, the use of la-
sers and creating scans with cone-beam 
imaging. Another highlight is Dr. Pete 
Dawson and Dr. John Cranham daylong 

presentation on Friday, March 22, on time-
less principles.

The “Business Office Bonanza” returns 
this year and offers courses throughout 
the day on Friday, March 22. Also returning 
for a fourth year is the “Prevention Con-
vention,” which provides courses for the 
entire dental team on Thursday, March 21, 
and Friday, March 22.  New this year is the 
“Clinical Team Conference,” with courses 
designed for dentists and staff, on Friday, 
March 22.

In addition, Hinman will feature nearly 
400 companies showcasing new technol-
ogy, equipment, products and services for 
the entire dental staff. New this year on the 
exhibit floor is a vintage car show that in-
cludes the personal classic cars owned by 
several Hinman members.  

Other meeting highlights include:  	
• Thursday’s keynote session, featuring 

Jack Hanna of “Jack Hanna’s Animal Ad-
venture” TV show.  

• A special prize program that includes 
vintage-inspired jewelry, a Hinman trea-
sure quest, gas cards, Delta Air Lines tick-
ets, two resort vacations and more.

• The “Dental Student Networking Event 
& Reception,” Friday at 4 p.m., with oppor-
tunities to discuss topics not learned in 
school.  

• Two Hinman signature parties – the 
“Dentist Reception” and “Auxiliary Recep-
tion” — held on Friday night in the Omni 
Hotel.

Interested attendees can find detailed in-
formation about the 2013 meeting online 
at www.hinman.org. Attendees who do not 
register online prior to the meeting can 
register on site at the meeting beginning 
Wednesday, March 21, at 1 p.m.  

(Source: Hinman Dental Meeting)

Meeting celebrates 101st year with 65+ dental experts, 220+ courses

Expect nearly 400 companies in the exhibit 
hall; and new this year on the exhibit floor is a 
vintage car show .  Photos/Provided by Thomas P. 
Hinman Dental Meeting

CLINICALMEETINGS
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Registration 
open for 2013 
Greater New 
York Dental 
Meeting

Final attendance for the 88th annual 
Greater New York Dental Meeting came 
in at 53,481, of which 18,305 were dentists 
representing all 50 states and 130 coun-
tries. The meeting is the largest dental 
meeting in the United States.

The meeting opened in the Jacob K. Ja-
vits Convention Center four weeks after 
Superstorm Sandy cut a path of destruc-
tion across the U.S. Eastern Seaboard.

The Javits Center experienced exten-
sive flooding on its lower level, but an 
around-the-clock effort had it open in 
time for the meeting. The GNYDM was 
packed with its usual vast array of the 
latest in technologies, resources, prod-
ucts — and an extensive agenda of edu-
cational opportunities.

Meeting organizers report that the re-
action from attendees, exhibitors and 
sponsors was unanimous: Not only were 
the exhibit floor, clinicians and network-
ing events well received, but sales oppor-
tunities were described as being unprec-
edented.

Planning is under way for the 2013 
meeting, Nov. 29 through Dec. 4 (scien-
tific meeting) and Dec. 1 through Dec. 4 
(exhibit hall). The GNYDM is sponsored 
by the New York County Dental Society 
and Second District Dental Society.

The high-energy event, which never 
has a pre-registration fee, draws top 
dental professionals with an expansive 
exhibit hall and more than 300 educa-
tional courses, including full-day and 
half-day seminars, essays, hands-on 
workshops and a live, 430-seat, high-tech 
patient demonstration area.

Free registration is now open for 2013 
at www.gnydm.com.

(Source: Greater 
New York Dental Meeting)

The Thomas P. Hinman Dental Meet-
ing, March 21-23, in Atlanta, features more 
than 220 courses — more than 60 of them 
hands-on. Topics range from ”timeless 
principles” to a first-time-offered course on 
Botox and dermal fillers.

 
New program highlights
Dr. Peter Dawson, known worldwide for 
contributions in the field of occlusion 
and restorative dentistry, returns with 
Dr. John Cranham, clinical director of 
The Dawson Academy, to provide the 
six-hour course, “Timeless Principles in 
Restorative Dentistry.” Offered on Fri-
day, March 22, at 8:30 a.m., the course 
provides essential principles to trans-
form the general practice into one that 
is thriving with elective esthetic and ad-

Meeting has timeless yet cutting-edge courses
vanced restorative cases.

In Hinman's first Botox and dermal filler 
training course, conducted by Dr. Louis 
Malcmacher and the American Academy 
of Facial Esthetics, attendees will learn 
patient assessment, best treatment tech-
niques, safety/risk issues and how to incor-
porating treatment into your practice. The 
two-day course includes hands-on training 
with live patients.  

In addition, Hinman has incorporated a 
number of new interactive programs and 
special courses. Among them are:

• 1-on-1 at the 101st Hinman — In this spe-
cial hour Thursday afternoon, attendees 
will have the opportunity to spend one-on-
one time with top clinicians to ask ques-
tions, discuss case studies and learn infor-
mation not shared in their lectures.

• Interactive Panel Discussion — This 
fast-paced interactive course, “Stay Out of 
Jail: How to Navigate Dentistry’s ‘Danger 
Zones’,” is led by Dr. Charles Blair and a 
panel with Joseph Jordan and Dr. Roy Shel-
burne. The Friday, March 22, course uses 
keypads for audience interaction..

• Clinical Team Conference — All-day doc-
tor and staff tracks run from 9:30 a.m. to 
4 p.m., Friday, March 22. The doctor track 
includes “Smile Analysis and Esthetic Con-
touring Prior to Bleaching,” with Dr. Van 
Haywood and “A Snapshot of Clinically 
Useful Pharmacology,” with Dr. Harold 
Crossley. The staff track includes “Clinical 
Tips and Techniques!” with Dr. Wayne Kerr 
and “The Four S’s of Optimal Aging: Sex, 
Sleep, Stress and Social Networks,” with 
Dr. Barbara Steinberg. Both tracks wrap up 

with “Using Glass Ionomers Successfully,” 
led by Dr. Randy Huffines.

• Social Media Bootcamp — On Saturday, 
March 23, attendees can dive into the social 
media game with a hands-on lab. Laci Phil-
lips leads the session from 8:30 to 11:30 a.m.

• Cosmetic/Restorative New Product 
Launches — Tricia Osuna will share with 
attendees cutting-edge information on 
products launched since last year’s Hin-
man. The course will be held on Saturday, 
March 23, from 9:30 a.m. to 12:30 p.m.

• TMJ Participation Course — Dr. John 
Droter leads “CT/MRI Scans of the TMJ: 
How to Read, Interpret and Utilize Modern 
Imaging Techniques,” Saturday, March 23, 
9:30 a.m. to 12:30 p.m.

(Source: Hinman Dental Meeting)
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High-tech tools on display

BIOLASE, a leading dental 
laser manufacturer and dis-
tributor — and distributor 
of NewTom and 3Shape TRI-
OS technologies in North 
America — will showcase its 
full line of award-winning laser 
systems, 3-D cone-beam devices and digital in-
traoral scanning technology at all major and re-
gional 2013 trade events, including the Thomas 
P. Hinman Dental Meeting in late March.

The company will feature its line of laser and 
imaging technologies with functioning equip-
ment to allow hands-on demonstrations and 
discussion of the full range of applications.  
“We are proud to present our award-winning 
systems at the Hinman Dental Meeting and be-
yond,” said John Bernhard, director of market-
ing at BIOLASE. “They represent the collective 
efforts of multiple teams, and they are being 
shared in an environment where dental pro-
fessionals can spend time with these ground-
breaking technologies to gain an understand-
ing of their applications in the dental clinic.”

EPIC diode lasers packed 
with category-exclusive features
New to the Hinman Dental Meeting  this year is 
the EPIC Total Diode Solution, the newest laser 
from BIOLASE. It’s described as being packed 
with one category-exclusive feature after an-
other, setting a new standard in diode laser per-
formance and value. A graphical touchscreen 
gives dentists fingertip access to as many as 20 
common soft-tissue procedure presets — plus 
20-minute full-mouth whitening and FDA-
cleared temporary pain relief. Additionally, 
EPIC can be a financial boon for many practices 
because of its integrated, FDA-cleared proto-
cols for laser hygiene and perio as an adjunct to 
scaling and root planning. Plus, a new Comfort-
Pulse setting reduces pulse length to as little 
as one ten-millionth of a second to avoid heat 
build-up at the surgical site — for fast tissue 
cutting with less patient discomfort.  

3Shape TRIOS digital scanner, full range of 
WaterLase all-tissue lasers 
Another addition is the 3Shape TRIOS digital in-
traoral scanner system. 

The TRIOS digital solution, which includes a 
hand-held scanner, operator's control cart and 
intuitive software, provides faster impression 
taking, improved accuracy and clinical results, 
reduced need for retakes and less adjustment 
and grinding. TRIOS’ unique features include: 
spray-free scanning; high accuracy optimized 
for an extensive range of indications; clinical 
scan validation; online communication with 
the dental lab; and intuitive Smart-Touch user 
interfacing.

Other products available include WaterLase 
iPlus, WaterLase MDX and WaterLase MD Turbo, 
the company’s full range of all-tissue laser de-
vices. WaterLase iPlus represents a pinnacle of 
20 years of research to improve cutting speed 
to match that of a high-speed drill, with a frac-
tion of the discomfort and ancillary challenges 
a dental drill creates, such as microfactures, 
smear layer and more. 

The WaterLase MDX and WaterLase MD Turbo 
are described as being ideal for practices seek-
ing a basic, lower-cost entry point for all-tissue 
laser dentistry. “Although the WaterLase MD 

The BIOLASE pavilion, right, will be at all major 
dental shows this spring. It offers hands-on 

demonstrations of the company's award-
winning laser systems, 3-D cone-beam devices 

and digital intraoral scanning technology.   
Photos/Provided by BIOLASE

A highlight, below, is the all-new laser system 
EPIC Total Diode Solution, the newest laser 

from BIOLASE.  

platform was first 
released in 2004, 
there have been 
many improve-
ments and refine-
ments, including 
a more flexible 
fiber, faster-cut-
ting handpieces 
and many other 
important im-
p r o v e m e n t s , ” 
said Dmitri Bou-
toussov, BIOLASE 
chief technology 
officer and long-
time head of the 
company’s innovative R&D department. 

NewTom compact CBCT technology helps 
increase treatment-plan acceptance
Finally, BIOLASE now offers NewTom Cone-
Beam-Computed-Tomography (CBCT) technolo-
gy. The technology is relatively new to dentistry 
and is a more compact version of standard med-
ical CT imaging that uses a cone-shaped X-ray 
beam to obtain a multitude of radiographs that 
construct digital 3-D models of maxillofacial 
anatomies. 

The NewTom VGi is reported to have the finest 
image quality of any CBCT system in dentistry, 
with a minimal dose of radiation to patients. 
Dentists using the NewTom CBCT technology 
report increased treatment-plan acceptance, 
improved diagnostic capabilities and other ad-
vantages. 

About BIOLASE
BIOLASE is a biomedical company that devel-
ops, manufactures and markets dental lasers 
and distributes and markets dental imaging 
equipment. 
The company's laser products incorporate ap-
proximately 290 patented and patent-pending 
technologies that provide biological treatment 
and clinically superior performance with less 
pain and faster recovery. Its imaging products 
provide cutting-edge technology at competitive 
prices to deliver the best results for dentists and 
patients. 

BIOLASE's core products include dental laser 
systems that perform a broad range of proce-
dures (including cosmetic and complex surgical 
applications) as well as a full line of dental im-
aging equipment and CAD/CAM systems. BIO-
LASE has sold more than 21,000 lasers. 

Other products under development address 
ophthalmology and other medical and consum-
er markets.

 
(Source: BIOLASE)

BIOLASE hands-on showcase includes all-new laser and imaging systems

Hinman 
BOOTH

NO. 1455

The WaterLase MDX and WaterLase MD Turbo are described as being 
ideal for practices seeking a basic, lower-cost entry point for all-tissue 
laser dentistry. 

The NewTom VGi is reported to have the finest image quality of any CBCT 
system in dentistry, with a minimal dose of radiation to patients. 
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Endodontic rotary file system refined

DENTSPLY Tulsa Den-
tal Specialties has intro-
duced its newest innova-
tion and an expansion of 
its world renowned end-
odontic file system.

PROTAPER NEXT is the 
same variable taper de-

sign found in the orig-
inal ProTaper that cli-
nicians have turned to 

for more than a decade, 
but refined to improve per-
formance.

PROTAPER NEXT fea-
tures: patented M-Wire® 
NiTi alloy for increased 
flexibility and resistance 
to cyclic fatigue; rectangu-
lar cross-section for great-
er strength; and a unique 
asymmetric rotary (AR) 
motion. 

PROTAPER NEXT uses the 
same trusted rotary action 
as the original ProTaper. 
What’s different is how the 
file moves down the canal. 

The off-center rectan-
gular cross-section of 
PROTAPER NEXT dif-
fers from the center of 
mass. Only two points of 
the cross-section touch 
the canal wall at a time, 
reducing the torsional 
stress on the file. The 
result is a fully ta-
pered and predictable 
shape achieved with 
greater procedural effi-
ciency. 

The single-use and 
pre-sterilized PROTAPER 
NEXT files also feature 
shorter handles (11 mm) 
and are available in 21-, 25- 
and 31-mm lengths. 

Four sizes of color-coded 
and precision-matched 
absorbent points, gutta-
percha points and obtu-
rators fit all PROTAPER 
NEXT prepared canals. To-
gether they represent the 
PROTAPER NEXT system-

based approach to root 
canal therapy. For more 
information about 
the latest endodon-
tic innovation from 
DENTSPLY Tulsa Dental 
Specialties, visit www.
tulsadental specialties.
c o m /p r o t a p e r n e x t .
aspx or call (800) 662-
1202.

About DENTSPLY Tulsa 
Dental Specialties
DENTSPLY Tulsa Dental 
Specialties describes it-
self as being the premier 
producer and marketer 
of endodontic dental sys-
tems in North America. It 
is a division of Pennsyl-
vania-based DENTSPLY, a 
leading developer, manu-
facturer and marketer of 
products for the dental 
market. 

For details, visit www.
tulsadentalspecialties.com 

or call (800) 662-1202. 
DENTSPLY International 
is a leading manu-
facturer of dental 
and other health-
care products. The 
company believes it 
is the world's larg-
est manufacturer of 
professional dental 
products. 

For more than 110 
years, DENTSPLY's 
commitment to 
innovation and 
professional collabo-
ration has enhanced 
its portfolio of brand-
ed consumables and 
small equipment. 

Headquartered in 
the United States, the 
company has global 
operations with sales 
in more than 120 
countries. Visit www.
DENTSPLY.com to learn 
more about DENTSPLY 
and its products.

(Source: DENTSPLY)
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DENTSPLY Tulsa Dental Specialties introduces the PROTAPER NEXT system
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Use an online ‘ecosystem’ to 
find, attract and keep patients

The digital age is completely 
changing the way dental practices 
and patients interact. The days of 
low-tech marketing efforts are 
long gone.

The need for personal contact 
from a patient’s perspective has 
been rendered less important with 
the advent of digital communications, 
as patients increasingly state they prefer 
the convenience of online, on-demand 
information. Interestingly, 93 percent of 

There are four key outcomes that drive 
a sound patient-engagement strategy. 
Each of the outcomes is interrelated and 
work in concert to position a dental prac-
tice for sustained growth and stability.

New patient acquisition
The first step in acquiring new patients 
is making them aware of your practice. 
Be where your prospective patients are 
— online. This includes an optimized 
website, having an established presence 
in the social media world, and the ability 

to be present on search results. The next 
step is being chosen.

An optimized website is the corner-
stone of a successful patient engage-
ment strategy. Achieve this by building 
your site based on patient behavior and 
ensuring that it can be easily found by 
prospective patients within your region. 
This includes content, design and search 
engine optimization.

Practice loyalty
While finding prospective patients helps 
offset attrition, it’s always easier to keep 
a patient than acquire a new one. To ef-
fectively manage a dental practice for 
profitability it is imperative that you 
retain relationships with existing pa-
tients. Gain practice loyalty by respond-
ing to patient preferences. 

A digital patient communication sys-
tem offers a secure site that offers a 
comprehensive list of online services 
such as automated reminders, auto-
mated calling, invoice review and on-
line payment. This part of your strategy 
seeks to deepen the relationship with 
patients while reducing administrative 
burden on office staff. Practice loyalty 
can also be defined as patient engage-
ment, which speaks to interacting with 
current patients in their arena. 

Your patients are avid social media 
users, and having a strong presence on 
these platforms promotes interaction 
and builds stronger relationships. 

Increased treatment plan adoption
This same portal also provides a new lev-
el of education and understanding for 
your patients. It lets patients review ad-
vanced treatment plans and helps them 
articulate the benefits of the procedure 
recommendations. Suddenly the dental 
practice is transformed from the role of 

Hinman 
BOOTH

NO. 1646

patients find it more convenient 
to find answers online com-

pared with calling the office. 
Patients have embraced 

the digital age, and practices 
must adjust to their patients’ 

preferences and be where their 
patients are —online. A digital 

strategy focused directly on patient 
engagement is now imperative to grow 
and maintain a long-term, sustainable 
practice. 

A digital patient communication system 
offers a secure site with a comprehensive list 
of online services, such as automated 
reminders, automated calling, invoice review 
and online payment. 
Photo/Provided by Sesame Communications
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Expert Dental CE: New name 
with the same expert courses
Among latest additions to course lineup: 'Smile Design for Anterior Esthetics and Laminate Veneer Preparations'

All would agree that Expert Dental 
CE (www.expertdentalce.com) is easier 
to say and remember than the mouth-
ful:  xpAPce.  “While we liked the no-
tion that xpAPce was not pronounce-
able,” says xpAPce Co-Founder Alan A. 
Winter, “and people did remember that 
it was something like *&#@?%, they 
could never quite get it right.  We were 
lucky enough to get the domain name 
that reflects our original name and mis-
sion, so from now on, we will function 
under Expert Dental CE while retain-
ing the original corporate name that no 
one needs to say.” 

Additional upcoming courses will 
soon be available in oral pathology 
with Dr. Jon Svirsky, oral medicine with 
Dr. Jeff Burgess, prosthetics with Dr. 
Charles Goodacre and Dr. Bruce Valu-
ari, periodontics and implant surgery 
with Dr. Federico Brugnami. Drs. Peter 
Cathro and Geoffrey Heithersay will 
provide courses on instrumentation 

Reflecting a new 
name, www.
expertdentalce.com 
points to www.xpapce.
com. Find C.E. courses, 
new products, expert 
speakers such as Dr. 
Graz Giglio, above, and 
a community of dental 
professionals.  Photos/
Provided by xpAPce

and treating resorptions — additions 
to xpAPce’s comprehensive endodontic 
module.

xpAPce’s new price schedule and an-
nual subscription makes courses more 
attractive than ever.

Smile-design course added
Another highlight: Dr. Graz Giglio, 
president of the N.Y. Academy of Prosth-
odontists, delivers two programs on 
“Smile Design for Anterior Esthetics 
and Laminate Veneer Preparations.” 

The eLearning takes place in a unique 
format: an online dental community.  
Dental professionals can earn C.E. cred-
it, visit vendors at their leisure, view 
new products, download PDFs, contact 
a sales rep, attend a meeting and more. 

Visit the Education and Vendor Hall 
for a list of scholars and courses — and 
to see the vendors that have booths in-
side the community. 

For information about becoming a 

vendor, contact info@xpsquared.com. 
For a snapshot of both of the organiza-
tion's websites, visit www.xpsquared.
com, where all courses and vendors are 
listed. 

Courses also are available live and on 
demand on the Dental Tribune Study 
Club website, www.dtstudyclub.com

(Source: xpAPce)

Dr. Graz Giglio

service provider to trusted advisor — it’s 
this latter role that helps patients make 
the decision to invest in their oral health 
and enrich their lives.

Referral acceleration
Patient referrals are, for many practices, 
one of the most important new patient 
drivers. In a recent Sesame survey, an 
astounding 41.4 percent of patient refer-
rals from surveyed practices came from 
friends and family members 

The continued success of your prac-

tice requires happy patients who refer 
their friends and family. While the first 
step is to encourage patients to tell their 
friends and family, one of the best ways 
to drive more referrals is to make the 
process easier and more consistent for 
your patients through their online por-
tal. Social media outlets also serve as a 
platform to encourage referrals. They 
provide a window to express their sat-
isfaction, recommend the practice to 
their online “friends” and complete the 
patient acquisition circle.

The benefits of implementing an on-
line automated patient communications 

system include improved practice effi-
ciency, effectiveness, quality of patient 
experience, and ultimately practice pro-
duction, collections and profitability. 

These benefits drive the key outcomes 
that define a successful patient engage-
ment strategy. Automation delivers 
more consistent patient compliance and 
a more predictable schedule and pro-
duction for the practice. And patients 
prefer it: 74 percent of patients said 
having anytime online access to infor-
mation makes them more likely to stay 
with a practice.

Sesame Communications provides 

a complete digital solution that works 
across all four key outcomes and posi-
tions your dental practice for sustained 
growth and success. Sesame has created 
the only cloud-based platform that ad-
dresses all areas of patient relationship 
management. By creating this online 
“ecosystem” your practice will attract 
and retain more patients, drive higher 
treatment plan adoption and reduce the 
instance of no-show appointments. 

Learn more at the Hinman Dental 
Meeting by stopping by booth No. 1646.

(Source: Sesame Communications)
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Universal composite is free 
of ‘aggravating 
techniques’

Dentsply Caulk has introduced TPH 
Spectra™ Universal Composite, which 
according to the company provides cli-
nicians with their preferred composite 
handling — without the “aggravating 

DENTSPLY Caulk says TPH 
Spectra doesn't require 
the 'techniques' typically 
needed to overcome 
handling obstacles
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techniques” required to overcome han-
dling obstacles associated with many 
composites. 

Whether practitioners prefer spread-
able or packable handling, Dentsply 
Caulk reports that TPH Spectra has 
handling preference covered with 
TPH Spectra LV (Low Viscosity) and HV 
(High Viscosity). 

The new shading system for TPH 
Spectra provides seven VITA-based 
shades that cover the entire VITA shade 
system. 

This reduction in shades allows prac-
tices to carry fewer inventories in the 
office and enables practitioners to be 
confident that the chameleon shading 
ability of the composite will blend the 

material into the surrounding tooth 
structure, making the restoration in-
distinguishable from the tooth, ac-
cording to the company.  

To learn more about new TPH Spec-
tra, visit www.tphspectra.com or con-
tact (800) 532-2855. 

(Source: Dentsply Caulk)

Just-released TPH Spectra Universal Composite comes in seven VITA-based shades in either LV 
(Low Viscosity) or HV (High Viscosity).  Photo/Provided by Dentsply Caulk


