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Speed flossing

A 36-year-old woman was
fined after she was caught by
police flossing her teeth while
driving 70mph on the motor-
way. A police spokeswoman
said: “We’ve caught women
applying make-up in the mir-
ror. But this is the first time
we’ve seen someone flossing
their teeth. Itis very dangerous
as you need both hands, which
should be on the wheel” The
unnamed woman, who was
caught on the M4 at Newport,
Gwent, had to pay a £60 fine.

GDC facts

At present the total number of
registered dentists stands at
36,215 and the total number
of dental care professionals is
57,656. In January, the Gener-
al Dental Council’s customer
advice and information team
dealt with nearly 7,300 phone
calls and 617 emails. A large
number of the phone calls
were from registrants request-
ing an Annual Practicing Cer-
tificate for 2010 and the team
issued 409 duplicates. There
were more than 530 enquiries
asking for guidance on how to
apply for dental care profes-
sional registration.

Infant oral mutilation

A dental hygienist is travel-
ling to Uganda to help educate
people about the dangers of
‘Ebiino’ or infant oral muti-
lation. Lindsay Webb, from
Warrington, is going out with
the charity Christian Relief
Uganda, and will also be giv-
ing much needed dental treat-
ment. She is raising funds
for her trip by running in the
Stanley Park 10km race.

East End doctor

A doctor claims he has wit-
nessed widespread malnu-
trition in children at his sur-
gery in Bromley by Bow.
Dr Sam Everington has found
that dental care is also wors-
ening in the under-fives. Dr
Everington, who has worked
in the area for 20 years, said:
“It's utterly shocking — we
see children with their teeth
pulled out by the time they are
seven. Fluoridation is the only
way forward?”

Hampshire tooth fairies
Patients at the Trafalgar den-
tal clinics in Hampshire this
month have been greeted by
the Tooth Fairy. Dental nurs-
es, receptionists and dentists
dressed up and held a ‘name
the teddy bear’ competition to
raise money for new equip-
ment for people with demen-
tia. They raised £431, which
will go towards activity and
sports equipment for dementia
patients visiting the Fenwick?2
Health and Well-being Centre
in Lyndhurst.

www.dental-tribune.co.uk

Magic Number

Practice Plan begins the year
with three stars and a top fifty
placing for 2010
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Clinical Innovations

Putting something back
DT profiles Seema Sharma; den-
tist, entrepreneur and speaker at
Clinical Innovations
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Education

Being equal

A detailed look at how the soon
to be introduced Equality Act
will affect employers

» pages 11-20

Gift of the gag

Justin Stewart gives hints and
tips for dealing with a patient’s
gag reflex

» page 22

Dentists join campaign against
fluoridation in Southampton

Open letter of opposition published, marking one year anniversary of
South Central Strategic Health Authority landmark decision

host of signatories, in-
cluding dental profes-
sionals, have signed an

open letter of opposition against
the deci-sion to fluoridate drink-
ing water in Southampton.

It is a year since the South
Central Strategic Health Author-
ity (SCSHA) took the decision to
add fluoride to water in South-
ampton and parts of Hampshire.

Much of the antipathy to the
scheme is because the people
in the area feel their views have
been ignored as the SCSHA is
going ahead despite 72 per cent
of public consultation respond-
ents rejecting the proposal.

Local opposition

The letter states that during
the past year, local opposition
to the scheme has grown, a
15,300-signature  petition has
been handed in to Downing Street
and every local MP has since
written to the Strategic Health
Authority to express concern at
your continuing determination
to impose fluoridation on an
unuwilling community.

The letter adds: We urge you
to ensure that the local NHS
places greater emphasis on the
implementation of targeted com-
munity-based oral health strate-
gies as an alternative to water
Sfluoridation.

It points to a peer-reviewed
study published in the Journal
of the American Dental Associa-
tion that confirms previous re-
search showing that babies fed

formula milk in areas where the
water is fluoridated at 1.0ppm
may receive excess fluoride,
putting them at risk of fluorosis.

Exceed the limit

The authors conclude that
when powdered or liquid con-
centrate infant formulas are
the primary source of nutrition,
some babies are likely to exc-
eed the recommended fluoride
upper limit if the formula is re-
constituted with water contain-
ing 1.0ppm fluoride.

The plan for fluoridation
is currently on hold as the
SHA is facing a legal challenge
to its decision.

The High Court has con-
firmed that the ear-
liest the judicial re-
view can be heard
by a senior judge is
July or August

The SHA has
set aside £400,000

uncertainties with regard to
the long term health risks
associated with fluoridation, as
well as concerns with regard to
the possible adverse environ-
mental effects. She also con-
siders that more targeted and
less intrusive measures should
be used to deal with problems
of tooth decay in the South-
ampton area’”

Majority favour

The legal challenge argues
that the SCSHA failed to have
regard to the British Govern-
ment’s policy that mass fluo-
ridation of drinking water
should only go ahead in any
particular area if a majority
of the local people are in favour
of it.

The open letter, which
was submitted by the cam-
paign group Hampshire Against
Fluoridation said: Given the fi-
nancial constraints currently
Jaced by the NHS, we are con-
cerned that precious NHS funds
are being used to force through
a scheme that the local commu-
nity does not want. These funds
could be better used to develop
alternative, more effective oral
health schemes.

‘Waste of money’

The SHA’s decision to continue
with water fluoridation and to
Jight a legal challenge is seen as
a waste of Health Service money
and we are concerned that this
will damage the reputation of
the local NHS.

» » Medicaprop

for the legal fight. . +-:~|..|:_|iar-_-~:| ;J!run'rl_\' |I.JI.ll21 specialising i.||_[Iw dental sector wish to
The legal challenge acquire practice freeholds across the UK.
has been lodged by * Medicaprop will purchase your property freehold in return for a lease to
Leigh Day & Co on the denlist or partners
behalf of Geraldine * Sale and leaseback enables you to release 100% of equity from your
Milner, a life long property
resident of South- * Leasing provides considerable ongoing Tax advantages
ampton. = Single practices or Group disposals
i * Set up Practices considered
Leigllll ath;]ltegrbnegE * '_Illlh:]' Ir-:Ll.lllI:(i.Ie.ljllr.r-;u Iv has a large portfolio and has an extensive track record

said: “Ms Milner

is opposed to the * If vou have a suitable property and would like to discuss in strictest

proposals to fluor- conlidence

idate the water Please contact Philip Oag 0203 0868785 or philipitmedicaprop.com
PS1B6717

supply on account
of the continuing



2 News

DENTAL TRIBUNE United Kingdom Edition - March 15-21, 2010

Do you have an opinion or some-
thing to say on any Dental Tribune

UK article? Or would you like to
write your own opinion for our
guest comment page?

If so don’t hesitate to write to:
The Editor,

Dental Tribune UK Litd,

4th Floor, Treasure House,
19-21 Hatton Garden,
London, EC1 8BA

Or email:
lisa@dentaltribuneuk.com

Fluoridation...
a topic which is
always destined
to polarise public
opinion. The on-
going saga which
has developed
over the decision

Editorial comment
Water water everywhere...

to fluoridate the water in the
Southampton area shows no
signs of slowing as an open
letter of opposition is released.
The surprising thing is that
more than a dozen dentists
have signed the letter. As Neel
Kothari said in the last is-

sue (I hope you were all pay-
ing attention, there will be a
test!), his main concern was
not about the issue of fluoride
in the water, but rather the
way in which despite the over-
whelming opposition of the lo-
cal population to the plans, the
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SHA decided in favour of fluori-
dation. It may be interesting
to find out the reasons these
dental professionals chose to
sign the letter.

If you have a particular opin-
ion on the issue of fluoridation,
please get in touch: Lisa@dental-
tribuneuk.com.

This week sees the first
of the big conference and
events for the year: the Den-

tistry Show. Dental  Trib-
une will be at the event,
finding out what’s hot

and what’s not for 2010 for all
the gadget lovers out there.
Please take a look at back of
this issue to find out who
is going to be there.

If you see me, come

and say hello and let

me know what you

think of DT; I would

genuinely love to

hear from you.

The daily
grind - ing

ore people are grinding
Mtheir teeth due to job in-

securities caused by the
recession, according to dentists.

Edinburgh dentist, Dr Yann
Maidment, said he had seen
the number of patients showing
symptoms of tooth grinding rise
by 10 to 20 per cent over the last
18 months.

He believes that people who
work in banks or travel a lot for
their jobs are among the worst
affected due to having more
stress in their lives.

Dentists are finding that
more patients are needing treat-
ment because a piece has fallen
off their tooth due to bruxism, or
a molar or incisor has cracked
completely and is beyond repair.
Others are suffering from head-
aches or pain in their mouth.

Dr Sharif Khan, a cosmetic
and implant dentist, claims that
ambitious people who work in
competitive industries are more
likely to suffer from bruxism.

“People who are worst af-
fected by grinding are Type A
personalities: ambitious people
and perfectionists, who usually
work in business,” said Dr Khan.

The British Dental Health
Foundation revealed that its hel-
pline has also seen a rise in calls
about the problem.
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Brace yourself for gene research

hildren whose teeth de-
velop later are more likely
to need orthodontic treat-
ment, according to new research.

Several genes affect tooth de-
velopment in the first year of a
child’s life.

The study, carried out by re-
searchers from Imperial College
London, the University of Bristol
and the University of Oulu in Fin-
land, found that the teeth of ba-
bies with particular genetic vari-
ants appear later and that these
children have a lower number of
teeth by the age of one.

The study scanned the en-
tire genetic code of 6,000 in-

div-iduals and the participants
were tracked from the mot-
her’s early pregnancy right up
until adulthood.

Scientists have discovered
gene variants that can detect the
timing of the appearance of the
first tooth in infants and also fore-
tell the number of teeth the baby
will have by age one.

Dr Marjo-Riita Jarvelin and
her contemporaries hope the
research will help to carry out
timely treatment and prevent in-
nate dental problems.

One of the genes identified
in the research is reportedly
linked with a 1.35 greater risk of

getting an expensive orthodontic
treatment done during 30 years
of age.

Dr Jarvelin said: “Our find-
ings should provide a strong
foundation for the study of
the genetic architecture of tooth
development, which as well as its
relevance to medicine and den-
tistry may have implications in
evolutionary biology since teeth
represent important markers of
evolution.

“We hope also that these
discoveries will increase knowl-
edge about why fetal growth
seems to be such an important
factor in the development of
many chronic diseases”

The study results also estab-
lished an association between
the time the first tooth takes to
appear and the dental problems
that will be caused to the infant
in later life due to it.

The study found that ba-
bies with lesser milk teeth by
age one are at a greater risk of
undergoing dental treatments
later on in life than those who
develop more teeth by the same
age, and this depends entirely
on their genes.

The researchers found that
some of the genes associated
with development of teeth in
toddlers were also linked with
development of the skull, jaws,

ears, fingers, toes, and heart by
previous studies.

This led the study authors
to conclude that teeth and
many other organs have familiar
development passageway during
infancy.

“The discoveries of genetic
and environmental determi-
nants of human development
will help us to understand the
development of many disorders
which appear later in life,” said
Dr Jarvelin.

The study and its findings
have been published in the Feb.
26 issue of Public Library of Sci-
ence or PLoS.

Green Party: free basic dental care for all

veryone in the UK should

be able to access free, ba-

sic dental care, according
to the Green Party’s new dental
health policy.

In the policy, the party claims
that only half the UK popula-
tion is provided with free dental
healthcare and calls NHS den-
tistry charges a ‘regressive tax’.

A spokesman for the party
said: “Greens think it’s unfair
that many poorer people includ-
ing children are going with-

out proper dental healthcare,
while NHS money is wasted on
botched privatisation schemes.
Green MPs will fight for a dental
health service for the UK that’s
fair, free and effective?”

As for fluoridating the water
to improve dental health, the
Greens said this is not a viable
solution and called it more like a
‘sticking plaster with side effects’.

“I’s unfair that less affluent
populations are having mass
medication foisted upon them as

a cheap ‘sticking plaster solution’
instead of being provided with a
proper dental health strategy,
while health services are treat-
ed like profit-driven businesses
rather than public services,” said
a spokesman.

They claim that “mass
medication of doubtful efficacy
and potential side-effects is no
substitute for a proper dental
healthcare strategy. We need to
be teaching new parents how to
look after their toddlers’ teeth,
and teaching young children

from nursery onwards all about
how to look after their own teeth
properly. And in addition, we
need everyone to have access to
the right professional support,
which means guaranteeing free
access to an NHS dentist for eve-
ryone who wants it”

The Green Party also states
that getting access to an NHS
dentist is difficult and there is
wide variation across the coun-
try with between 55 per cent and
60 per cent of NHS practices not
taking any new NHS patients.

It is also concerned that
less than half of the UK adult
population and only around two
thirds of children are visiting
NHS dentists.

NHS Newham launches dental campaign

HS Newham in East

London has launched a

dental campaign to raise
awareness of the number of NHS
dentists in Newham.

The campaign is being suppo-
rted by Dr Grish Malhotra, who
has an NHS surgery in Newham.

He said: “Nationally, there’s
a perception that people can’t
find an NHS dentist. Locally,
with  significant investment
there’s mow more than you
may think. Last year, New-
ham’s 30 NHS dentists saw

98,194 patients?”

The campaign tells people
about the availability of local
NHS dentists, the range of treat-
ments available and explains the
NHS charging system.

Dr Malhotra has been work-
ing as a dentist for 27 years and
claims to have seen ‘great im-
provements in dentistry’.

He said: “My surgery at The
Lift in Manor Park has the lat-
est equipment and dedicated
staff. In fact, the surgery looks so
good I've added a window
sign to tell people we’re not a pri-
vate practice”

He added: “Working in New-
ham is great. When I came to
the UK, I lived across the road
from where my surgery is now,
so I love the area. It’s ethnically
diverse, the people are fantastic
and there’s always something
going on. Being a dentist is re-
ally rewarding; building rela-
tionships with patients, relieving
pain and helping improve peo-
ple’s oral health”

Dr Malhotra’s surgery is sur-
rounded by schools so he sees a
lot of children and parents and
says that children ‘should visitthe
dentist as soon as they get their

DENTAL TRIBUNE

first teeth, so they get used us’ so
they can see ‘we’re not scary’.

Robert Moore, director of Pri-
mary and Community Services
Commissioning, NHS Newham
and said: “There are a number
of misconceptions people have
about NHS dental services in
Newham. These include that it is
hard to get an appointment, we
don’t offer quality treatments,
and that treatment is expensive.
In fact there are many NHS den-
tists that you can go to in New-
ham. Costs for their services are
set by the NHS and for many
NHS dental services are free”

He added: “We are investing
in NHS dentistry. So it’s never
been easier to see an NHS den-
tist locally”

The campaign details NHS
charges and explain how visit-
ing the dentist should be part of
everyone’s health routine push-
ing the message that it is pre-
vention, not just cure.

There are new dental adverts
and posters as well as informa-
tion leaflets in dentist and GP
surgeries, libraries and chil-
dren’s centres in Newham as
part of the campaign.
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34 is the magic number!

2010 for leading custom-

branded dental plan provider
Practice Plan. Not only have they
recently achieved a 3 -star status
from Best Companies, making
them an “extraordinary company
to work for”, but they have now
been ranked position 34 in the

It’s been a fantastic start to

The team at Practice Plan receive their awards

prestigious Sunday Times Top
100 Best Companies to Work For!

This year, The Sunday Times
Best Companies lists were de-
rived from entries of 964 com-
panies and in total they surveyed
more than 230,000 employee
opinions, as well as evaluating

each organisation’s key statistics,
processes and policies. Practice
Plan made a significant impres-
sion by gaining an enviable top
50 position, particularly being
a brand new entry, and sailing
straight into position 34 to beat

off stiff competition.
Managing director Nick
Dilworth explained: “Ranking

34th place in our first entry into
The Sunday Times Top 100 is
fantastic. It gives recognition
for the way in which we have
all pulled together as a team in
what has otherwise been a chal-
lenging year. I am privileged
to be part of such a formidable
team who are not only fun to be
around, but whose continued
enthusiasm and commitment is
beyond question?”

The company gained ama-
zing results from the empl-
oyee questionnaires, which

evaluated the staff’s opinions
on factors such as leadership,
their manager, pay and benefits,
wellbeing, the firm’s willin-
gness to give something back,
people’s personal development
and overall sense of affiliation
with their employers.

This year’s annual awards
ceremony, held at the Battersea
Evolution, was a particularly
special event as Best Companies
themselves were celebrating
their tenth anniversary, and so
the glamorous black tie evening
was bigger and better than ever.
In usual Practice Plan style
though, it wasn’t the list of direc-
tors who attended the celebra-
tions, Managing Director Nick
Dilworth invited nine guests,
picked at random from all areas
of the business to attend the cer-
emony with him.

Dan Griffiths senior graphic
designer who was at the awards
said; “I love working at Prac-
tice Plan. My colleagues are all
fun to work with and know

what they’re doing. Also, we
benefit from flexitime, a week-
ly fresh fruit basket, loads of
tea and coffee, as well as boss-
es that respect us and make us
feel worthwhile”

One in five say they would benefit from braces

ne in five people believe
O their teeth would benefit

from having a brace, ac-
cording to a new report.

The survey, com-
missioned by British
Lingual  Orthodon-
tic Society (BLOS),
found six per cent
- equating to 3.1m
of the population -
would consider giv-
ing orthodontic treat-
ment to a friend as a
present, while 15-17
year olds were shown
as the most favoura-
ble to treatment, with
one in four saying
they would definitely
benefit from teeth
straightening.

The survey re-
vealed that people liv-
ing in the South East
are more likely to be-
lieve they need braces.

Of those living in the South
East of England, 30 per cent felt

their teeth would benefit from
orthodontics compared to seven
per cent of those living in the
South West.

Gender does not make
much of a difference, with 18
per cent of men responding
positively compared to 19 per
cent of women.

The age group least inter-
ested in orthodontic treatment
appeared to be the 45-54s, with
only five per-cent believing they
would benefit from treatment,
while the over-70s were next
with six per cent.

The survey also flagged
up poor awareness of less
visible lingual braces, with 72
per cent of people unaware of
the treatment.

Rob Slater, chairman of
BLOS, welcomed the positive

attitude to orthodontic braces
among the British and said:
“The fact that so many young
people today have conventional
braces, thanks to the National
Health Service, might explain
the lack of awareness of invisible
lingual braces.

“Another factor is that in the
past, the UK has been influenced
by American trends. Lingual
braces are not so widely adopted
in the USA where people tend to
be happy to talk about the work
they are having done. In coun-
tries like ltaly and France, lin-
gual braces are more popular,
since Europeans appreciate the
discretion of invisible braces”

He added: “Already we are
finding that a fair proportion of
teenagers would rather, where
possible, pay privately to have
lingual braces because it makes
them feel less self-conscious,

Digital impression-taking technology market

r I Yhe digital impression-
taking technology market
will see rapid growth as

dentists adopt this quick and ac-

curate solution to manufacturing

and fitting dental restorations,
according to a recent report.

The US market for digital
impression-taking systems is
estimated to reach $83.5 mill-
ion by 2015, and the UK is set
to follow suit, according to an
online report by DentalProduct-
sReport.com.

Dr James Hooper from
The Dental Practice, Hove, who
uses the Lava chairside oral
scanner COS from 3M ESPE
said: “I'm not surprised by this
news as I recognised this was a
big move forward as soon as it
came out.

“m amazed by the accu-
racy and storage of the in-
formation and being able to
store it for so long - some-
thing a plaster model just
can’t do”

He believes that ‘every den-
tal practice and laboratory will
be looking to use digital impres-
sioning’ in the near future’

The primary advantages of
using a digital impression sys-
tem over traditional processes
is the elimination of many man-
ual steps involved in creating a
restoration.

The technology produces a
very accurate restoration be-
cause the three-dimensional

image is produced instantly, al-
lowing the dentist to make any

‘'m amazed by the
accuracy and stor-
age of the informa-
tion and being able
to store it for so
long — something a
plaster model just
can’t do.

joining forces with those in their
30s and 40s who, for profession-
al reasons, prefer not to have vis-
ible braces?”

Dentist
immortalised
in song

op singer, Owl City, has
Pimmortahsed his dentist

by writing about him in
one of his songs. His song ‘Den-
tal Care’ details his terror of vis-
iting his dentist. Adam Young re-
vealed in a BBC interview that he
has had the same guy for years
now and said: “We’re friends and
I don’t know if he’s heard that
track. But if he did, 'm sure he
would be very amused and not
be offended”

setl to grow

adjustments necessary to the
prep site in real time.

Taking impressions can also
be an unpleasant experience for
the patients as it can induce a
‘gag’ reflex, making the proce-
dure distressing for both patient
and dentist.

A spokeswoman for 3M
ESPE which produces Lava COS
said: “Digital technology has
truly found its place in the
dental industry?”
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Live dental implant surgery at
NEC Birmingham 19-20 March

DIO UK demonstrates how its new implant technol-
ogy is changing the face of implant surgery in the UK

B e

any UK dentists choose not to pro-

vide dental implant surgery either

because they are not familiar with
the technique or because they perceive the
costs to be too high for their patients. However
DIO UK is quickly demonstrating that the cost
is rapidly becoming less of a problem and, by
using the company’s range of high-quality, low-
cost implants, even dentists that are relatively
inexperienced in implant surgery can quickly
learn to perform the procedure successfully.

The new Department of Health guidelines
require NHS dentists to install the latest de-
contamination equipment, leading to the po-
tential for more practices to provide surgical
and implant services. DIO UK is helping these
practices through marketing assistance and by
increasing their profitability as the lowest-cost
option to enter the dental implant market.

To prove how easy the new DIO implants
are to use, DIO will be presenting its imme-
diate loading implants at The Dentistry Show
19-20 March at the NEC, explaining the pros
and cons of immediate loading and the ad-
vantages of DIO’s impl-ants in these cases. Dr.
Arrif Lalani, dental advisor for the Kingston
vocational training scheme at Kingston Hos-
pital and principal at Smile Dental Implants

DIO

Dental Implant Osseo

of Surbiton in Surrey, will be inviting a den-

tist relatively new to implants to perform live
surgery under his supervision. This will be the
first time live implant surgery will have been
shown in public in the UK.

Although Dr. Lalani is
new to implant surgery he says that working

comparatively

with the DIO implants makes the process rela-
tively easy. “Working with DIO’s implants is
so simple and straightforward. They have no
quirks,” he said. “They are the perfect way to
start for those dentists considering offering im-
plants as an extra service to their patients or
freeing themselves from the financial ties of
another manufacturer”

The simplicity of the process is largely at-
tributed to the innovative design of the im-
plants themselves, which DIO have boldly
called “The best implants in the world?”.
Their unique tapered design features a double
thread to increase primary stability, even with
low bone density. The design also prevents
cortical bone loss, significantly reduces stress
and increases the opportunity for immediate
loading. The self tapping cutting edge allows
easy insertion and automatically removes cut
bone. The design also promotes fast healing
and gingival recovery.

DIO UK will be appearing at The Dentistry Show,
19-20 March at the NEC. DIO’s implant technology
and immediate loading demonstration will be held

in the Live Theatre at 13:30 on 19th March.

0845 123 3996

info@DIOUK.com

www.DIOUK.cé

Also presenting at the show will be Dr.
John Ballentyne who will demonstrate his
unique and innovative immediate loading
technique using DIO’s dental implants to pro-
vide a temporary full arch bridge in a simple
way. Dr. Ballentyne has been practicing for
over 40 years and established Chelmer Vil-
lage Dental, Essex in 1990. He has a wealth of
experience in both traditional and cosmetic
dentistry. Having fitted more than one thou-
sand implants, he has helped many patients
achieve the perfect smile.

Dr.
gan using DIO implants following a visit to
in South
Korea. “When I visited the factory in Korea

Ballentyne said he originally be-
DIO headquarters and factory

I was very impressed with the quality and
attention to detail of the implants. They
work beautifully for this immediate loading
procedure.”

Iain Forster, Managing Director of DIO UK
said that Dr. Lalani and Dr. Ballentyne are
both perfect fi ts for DIO. He said, “Arrif and
John are those refreshing breeds of implant
surgeons who aren’t blinkered by convention
and are happy to do whatever is best for their
patients and businesses. I think that’s why
they chose to use DIO implant systems.”
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Become a Fellow of the BACD

he deadline is approach-
ing for accredited mem-
bers wanting to become

Fellows of the British Academy
of Cosmetic Dentistry (BACD).

The highest and final stage of
the BACD’s Career Path in Cos-
metic Dentistry, Fellowship is
aimed at those working at an ad-
vanced level who are also shar-
ing their knowledge with the rest
of the profession.

The Fellowship is open to ac-
credited members who have ei-
ther published a scientific article
on a clinical subject related to

cosmetic dentistry in a peer-re-
viewed publication, or have given
a postgraduate lecture at a BACD
meeting or another national or
international conference.

A spokeswoman for the
BACD said: “The BACD is com-
mitted to promoting clinical ex-
cellence through education and
professional development.

“For accredited members,
achieving BACD Fellowship indi-
cates excellence in interdiscipli-
nary treatment planning and the
execution of complex treatments
to consistently high standards.

“The benefits of Fellow-
ship status include use of the
title ‘Fellow of the British Acad-
emy of Cosmetic Dentistry’;
a plaque acknowledging Fel-
lowship status, which will be
superior to the Accreditation
plaque; and use of the approved
Fellow logo”

For those considering sub-
mitting cases for examination,
the deadline is 16 April.

For more information con-
tact the BACD on telephone
number 020 7612 4166 or email
info@bacd.com.

Tougher action to support medicines supply

package of tough new
actions to ensure that
NHS patients can get the

medicines they need was agreed
at a summit to discuss concerns
about current difficulties with
the supply of medicines, hosted
by Health Secretary Andy Burn-
ham and Health Minister Mike
O’Brien yesterday.

The actions that were jointly
agreed between the delegates in-
clude:

* A more explicit duty for manu-
facturers and wholesalers to
ensure that sufficient stocks of
medicines are available to NHS
patients;

* A series of targeted inspections
by the Medicines and Healthcare
Products Regulatory Authority;

* Tougher standards for the issue
of licences for medical whole-
salers; and

* Development of best practice
guidance on how supply dif-
ficulties should be dealt with

by healthcare professionals,
pharmacists, manufacturers and
wholesalers.

The targeted inspections
mean that manufacturers and
wholesalers will risk losing
their licences and face prosecu-
tion if they breach legal duties
on supply of medicines. Phar-
macists and doctors risk being
called to account by their pro-
fessional bodies for breaching
their ethical obligation to put
patients first.

Ministers met with a number
of pharmaceutical supply chain
stakeholders from across the
UK - including the Association
of the British Pharmaceutical
Industry, the British Association
of Pharmaceutical Wholesal-
ers, the National Pharmacy As-
sociation, the Pharmaceutical
Services Negotiating Committee

and the Medicines and Health-
care products Reg-ulatory Agen-
cy - to discuss the nature and
scale of medicines supply prob-
lems and how the issues can be
tackled collaboratively.

The issue of medicine short-
ages was raised publicly last year
when some pharmacists and pa-
tients found it difficult to get hold
of certain drugs, as a result of a
number of unscrupulous traders
exporting medicines meant for
NHS patients to Europe for prof-
it, because of the cheaper pound.

Health Minister Mike
O’Brien said: “We have reached
agr-eement on a way to help
NHS patients get the medicines
they need. Manufacturers, who-
lesalers, pharmacy bodies, reg-
ulators and Government all

agreed to work together to re-
solve the issue.

“The lower value of Sterling
has resulted in some medicines
destined for NHS pati-ents being
sold abroad for extra profit by a
small number of unscrupulous
speculators. Some pharmacists
have had trouble getting hold of
certain drugs because of this. For
months, | have been seriously con-
cerned about the potential impact
of this on patients. It is unaccept-
able that some people have already
had to waitlonger than they should
have to get their medication. Pa-
tients must come before profits.

“This new package of meas-
ures will help to ensure that
NHS patients do not suffer and
get the care they need when they
need it”
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GDPUK round-up

The GDPUK online community is always keen to
air and share its views, but this month members
reveal an anarchic side, says Tony Jacobs

The spector of HTM 01-05
has really made a differ-
ence. Colleagues are mak-
ing all sorts of plans, some with

their tongue in cheek, and some-
times wishing for a revolution.

One discussion started with
the concept of practising “under-
ground” - could this be done in
modern Britain? Only treat a lim-
ited number of people you know,
ask them to maintain secrecy, de-
register from the GDC, the PCT
and all the paraphernalia of dental
governance, hide from business
rates, the taxman, banks, CQC.
Cut governance costs, maintain
standards, how much would fees
reduce? Is it possible, would the
snoopers find the dentist and what
would happen? Intriguing? Jail?

Thoughts of civil disobedi-
ence with regard to the drea-
ded HTM document are rising.
Will dentists march on Parlia-
ment? The British Dental Journal
editor called for colleagues to cre-
ate a quiet revolution by telling
every patient what this political
plan would cost each patient, with-
out spoon-feeding his readers on
how to go about this. How much
patients’ money will be wasted?
Plus the environmental cost is
huge, the thought of which alarms
a further group of patients.

‘Many intelligent
readers could not
count how many
human rights had
been trashed in
this incident.

A NICE topic

One GDPUK reader reminded us
all that it is possible for anyone to
suggest topics to NICE for their
consideration, using a form on
the NICE website. A number of
GDPUKers have now done this,
and more will be sought to do so.
Itis simple - there are many rea-
sons why this document is politi-
cal, and does not lead to a health
gain for the patient.

Linked to the odorous HTM,
an alarming tale was told by a
dentist trying to conform with
its regulations. He went to occu-
pational health to have a blood
test for Hepatitis B antibody, titre.
The nurse explained a number
of things, checked for BCG scar,
tried to administer MMR vaccine,
was rebuffed, then announced she
would test for HepB, HepC and

HIV. The dentist would then not be
allowed to work until the results
were in. When a discussion fol-

lowed, the nurse warned him he
could not leave until he had given
blood for this purpose. In addition,

he had to produce photolD, but
was not allowed to leave until this
was produced, so his wife had to
leave work, and bring a passport
from home to the hospital.

Many intelligent readers
could not count how many hu-
man rights had been trashed in
this incident. The dentist has now
complained to the chair of the
Trust, and no doubt there will be
more information to follow. This
seems to be a warning as to how

occupational health deals with
dentists. One the best pieces of ad-
vice was to anyone faced with this
situation - produce your mobile
phone with voice recorder, even
if you don’t know how to make
this work, remind the threatening
nurse that she does not have your
consent, and you are recording
the conversation.

To find out what happens
next... join and read at http://
www.gdpuk.com.

We are now accepting
applications for 2011

Master of Science in
Restorative & Aesthetic Dentistry

“The Best of Everything’

Two of the UK’s most respected education and academic organisations have joined forces to provide an
innovative, technology driven MSc in Restorative and Aesthetic Dentistry. Smile-on, the UK’s pre-eminent
healthcare education provider and the University of Manchester, one of the top twenty-five universities in
the world, have had the prescience to collaborate in providing students with the best of everything —

lecturers, online technology, live sessions and support.
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Convenience

The majority of the
learning resources on
this programme will
be online.

The masters will
combine interactive
distance learning,
webinars, live learn-
ing and print.

Ownership

The programme is
designed to encour-
age the student to
take responsibility for
his/her own learning.
The emphasis is on a
self-directed learning
approach.

Online Face to Face

Community

Students will be able
to communicate with
a diverse multi-ethnic
global community of
peers, with who they
will also share residen-
tial get-togethers in
fantastic settings
around the world.

‘ Hands-on ‘ Together

Opportunity

This innovative pro-
gramme establishes
the academic and
clinical parameters and
standards for restor-
ative and aesthetic
dentistry. Students

will leave with a world
recognised MSc.

tel: 020 7400 8989

Call Smile-on to find out more:

email: info@smile-on.com

web: www.smile-on.com/msc
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Putting something back

Dental Tribune profiles Seema Sharma, her career
in dentistry, her love of business management and
her journey from Millionaire to Mumbai

eema Sharma is the owner
Sof a few successful dental

practices in London, where
she also runs a training busi-
ness and management consul-
tancy, Dentabyte Limited, looks
after a property portfolio and has
recently set up her own chari-
table foundation. All this she
combines with bringing up two
daughters with her cardiologist
husband Sanjay.

It is not a bad list of achieve-
ments for someone who descri-
bes herself as a ‘bit of a dabbler’.

Seema Sharma at the Doorstep school

CONSTRUCTION

Full architectural & design service
Interior design service

Local Authority approval

Building Regulations

Bespoke designed products

Last year she added a new
title when she became Channel
4’s Slumdog Secret Millionaire,
distributing much needed sup-
port for the street kids and slum
dwellers of Mumbai. It is not a
description she enjoys, but See-
ma says she has no regrets about
taking part in the television se-
ries and raising awareness.

“I believe that if a bus of op-
portunity comes past you should
get on it. This was a one-off op-
portunity, a chance of a life-
time. I had also become much

*'"I'
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Conversion

Changing the buildings use

— e.g. Victorian Property to Dental
Practice

Extending building to meet new
demands

— 1,2 or 3 floor extensions
— Loft conversions

1

JGAY

more interested recently in my
own cultural background, and
thought this might be a way to
give something back?”

Seema qualified as a dentist
18 years ago. She chose this path
because she felt it was a job she
could combine with having a
family. Although she enjoyed the
clinical work and was able to set
up her own practice at the age
of 24, she found it was the ac-
tual running of the business that
gave her the most pleasure. Inef-
ficiencies in the practice frustrat-

IUMBA

ed her and she discovered she
was good at finding solutions. So
under her guidance the business
began to flourish.

Soon she was spending more
time as a practice lead than as a
dentist, and even though she had
become the mother of two daugh-
ters she still found the time and
energy to pursue her other en-
thusiasm - property. In 1999 she
saw the opportunity to buy a run
down period house in London
and renovate it. It doubled in val-
ue, and she enjoyed the process
so much that in 2004 she decided
to buy and renovate another one.

At the same time she took a
chance and bought her Dock-
lands dental premises when
it came up for auction. It was
a commercial investment that
paid off in 2006 when she sold
it on to a property developer
and became a millionaire on the
proceeds. These property gains
have enabled her to further ex-
pand the core dental business.
With a new business partner she
putin a successful bid for a prac-
tice in Surrey.

Shortly afterwards they bid
for another in East London,
where Seema has spent all her
working life, and won a fiercely
competitive blended NHS con-
tract tender for a new type of
holistic practice in Bow, cater-
ing for underprivileged com-
munities in East London. By this
time the original practice had
morphed into a small group,
and Seema no longer had time
to practise clinical dentistry. In-
stead she devoted her energies
to running the business, and on
management training.

Www.speakmans.co.uk

Refurbishment

For empty or occupied buildings

Minor works to large FAST
track projects

External face-lifts

Internal alterations and redesign
Minimum disruption
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Fit-out and...
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INVESTOR IN PEOPLE

The process of building the
business was not, she insists,
the result of a thought-out plan.
“I just followed my inclination
to sort things out, to improve
things, and gradually evolved
into being a leader. There was
never an expansion plan. It was
more of an organic development,
of investing in people who could
free me up so I could develop
new activities”

By delegating day-to-day
management to her team, Seema
was able to turn her attention to
new business opportunities. For
years she has managed a medi-
cal teaching course for junior
doctors, designed and run by
her cardiologist husband, Prof
Sanjay Sharma, and from this
she built a practice management
consultancy supporting dentists
preparing for NHS blended con-
tracting and Care Quality Com-
mission registration.

The capital gains she
made from her well-timed forays
into the property market have
now enabled Seema to safeguard
thefinancial fut-ure for her family
as well as expand her dental busi-
ness. This year she has bought
a new building to relocate the
Docklands practice into state of
the art space, and plans to devote
25 per cent of her time to her
charitable activities.

Seema says that donations are
beginning to roll into the Sharma
Foundation, as she builds on the
publicity from the TV progra-
mme. Her intention is to turn the
charity into the kind of organi-
sation that can make a differ-
ence to the lives of poor children
in India. That is an ambitious
project, but her track record sug-
gests that Seema will not be sat-
isfied with half measures. She is
considering commissioning a
double decker bus for a challe-
nge team of London bus drivers
to drive from Marble Arch to
Mumbai to donate to Doorstep
School - the school on wheels
she met during the making of the
programme - although she has
not decided if she will get on this
particular bus....watch this space.

Seema will be speaking at the
Clinical Innovations Conference
about her journey to success,
and the satisfaction of putting
something back.

The Clinical Inno-
vations Conference
(CIC) will be held
7-8 May at the Royal
College of Physi-
cians in Regent’s
Park, London. For
more information
call 020 7400 8989 or
email info@smile-
on.com
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The 10th dimension...
the power of ten

Ed Bonner and Adrianne Morris discuss the

etiqyette of email communication
-‘1 -

write letters, and this was

generally considered an art
form along with poetry and prose.
By the same token, in bygone
days, people used to prepare food
for cooking and used telephones
that were plugged into wall sock-
ets. Those days are gone and to-
day we are into instant mobile
phones, pre-prepared food and
instant communication systems.
In respect of the latter, com-
munication doesn’t come much
more instantly than an email.
The corollary to ‘instant’ is ‘brev-
ity’. With this in mind, let’s look
at some things that we should or
should not be doing;

In days gone by we used to

Where possible, delegate to a

secretary the task of screen-
ing, opening and responding to
your emails. This implies that
you should have a separate email
address for personal emails.

Do something with each

email you receive - either
open, or delete. Don’t just leave
it sitting unopened. Nothing is
more irritating than seeing the
same heading crop up in bold
each time we access our inbox.
The number of emails in your
inbox should always read zero
when you close.

The quickest way to deal with
5an email is to delete it, and
this should be the fate of every
email that appears non-essential
reading. There is an unfortu-
nate tendency in our brave new
world for friends to wish to share
anything from a funny story to a
dramatic picture. Most of us are

busy, and cannot afford to spend
important time reading spam
or even low-grade ham, which
can take up 80 per cent of your
time to deal with, leaving 20 per
cent for what is important. Kill
it quickly and without regret.
You could send a response say-
ing: “Your forwarded stories are
amusing but my inbox is becom-
ing overcrowded, so please don’t
send any more”.

If it looks important, open,

read and respond instantly
and succinctly. In all cases, keep
your replies brief and to the point
- wordiness is not virtuous in the
ethereal world of email commu-
nication. The subject line should
be very succinct, for example,
“meeting”, and the main mes-
sage should be short, for exam-
ple, “Let’s meet at 12 — best wish-
es, Ed”. What you do not want to
do is to be repetitive.

Never write anything that

may come back to bite you
later, especially when the email
you have just received evokes
emotional or angry feelings.
You should not reply immedi-
ately, but think through your
response carefully, write it, read
it and think again without send-
ing. Rather acknowledge receipt,
and say your written response
will follow. Your response should
not be angry or critical, but
conciliatory and when neces-
sary appeasing. Be careful with
direct apologies, although you
can say something like: “I am
sorry you had an uncomfortable
experience”. Build bridges, not
court cases.

Regarding copying and for-

warding of a email, there is
an unfortunate tendency to over-
do this, and the technique should
be reserved for essential reading
only. If you keep getting informa-
tion you don’t really need, drop
anote to the perpetrator express-
ing gratitude for keeping you in
the loop but requesting that only
essential information be sent.

Should you bother with the

use of capital letters? This is a
personal choice, and personally
I have no issue with no capitals,
but if it annoys you to receive a
message in lower case only, do
as you would be done unto.

Should you do a spell

check? In my book, defin-
itely; I find spelling errors pro-
foundly irritating.

‘Your forwarded
stories are amusing
but my inbox is be-
coming overcrowd-
ed, so please don’t

send any more.

Rather than bunching a

whole batch of information
on different subjects into one
email, send multiple shorter
messages with succinct titles.

1 Avoid printing copies of

every email you receive or
send, unless it is essential to do
so. Filing paper can soon become
a nightmare. Be kind to trees.

If on the one hand emails
can be a brilliant way of com-
municating, on the other it can
be distracting and a gross waste
of time, so be parsimonious with
how much you throw away on
non-essential communication.
You could be earning money in
that time.

About the author

Adrianne Morris is a highly trai-
ned success coach whose aim is to get
people from where they are now to
where they want to be, in clear meas-
ured steps.

Ed Bonner has owned many practices,
and now consults with and coaches
dentists and their staff to achieve their
potential. For a free consultation, or a
complementary copy of The Power of
Ten e-zine, email Adrianne at alplife-
coach@yahoo.com or Ed on bonner.
edwin@gmail.com, or visit www.thep-
oweroften.co.uk.
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