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FDA AWARDS '

Recipients honored for
dedication to organized
dentistry and patient care.

~ page A5

Come

ack your bags and hit the road.

It’s almost time for the 2025

Florida Dental Convention, tak-

ing place June 19 to 21 at the Gay-
lord Palms Resort & Convention Center
in Orlando.

Be prepared for three days filled with
cutting-edge continuing education, 350-
plus top dental vendors and unique net-
working and team-building experiences
designed for the entire dental team.
With 150-plus courses, inspiring speak-
ers and countless opportunities to learn
and connect, there will be something for
everyone at FDC.

Kick off your convention experience
with two free keynote sessions that are
sure to energize and inspire. On Thurs-
day, June 19, Dr. Roopali Kulkarni will
present “The Mouth is the Mirror to the
Body: Oral-Systemic Health.” Then on
Friday, June 22, don’t miss Justin Jones-
Fosu’s “Work to a Different Beat.” These
sessions are open to all attendees and of-
fer a great way to start each day.

Throughout the event, attendees will
find a wide range of educational sessions
— from in-depth mini-residencies to en-

SMILECON

The 2025 meeting, to be
held in Washington, D.C.,

~ page A7

for the
for the fun at

gaging team-focused lectures — all de-
signed to elevate clinical skills and pro-
fessional growth. Want to revisit your
favorite sessions later? Recordings will
be available for purchase.

The FDC Exhibit Hall promises to be a
hub of activity with 350-plus dental ven-
dors ready to introduce attendees to the
latest products and technology. It’s open
all three days of the event.

Don’t miss Thursday’s Welcome Cock-
tail Reception from 4 to 6 p.m. Your
badge includes a complimentary drink
ticket for this event. Also, treat yourself
to a Puppy Cuddle Break on Thursday
and Friday from 3 to 5:30 p.m. And if
you're a dental hygienist, swing by the
Florida Reg. D Desk outside the Exhibit
Hall to grab your RDH @ FDC Swag Bag,
filled with goodies from your favorite
vendors.

Come for the CE, stay for the fun!

The fun doesn’t stop when the CE ses-
sions end at FDC2025. On Thursday

- See FDC page A5

in October, will be the last.

SMILECON
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ELEVATE PREDICTABILITY AND PATIENT
COMPLIANCE

Aligner allows for shorter =
daily wear time without
compromising outcomes.
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FDA Services gets a shiny shoutout at the Florida Dental Convention in 2024. This year’s
meeting is scheduled for June 19 to 21 at the Gaylord Palms Resort & Convention Center in
Orlando. Photo/Tanya Duncan, Dental Tribune

Dykema’s Definitive Conference for DSOs returns to Colorado

12th annual event to
take place Aug. 6 to 8

By Kristine Colker, Dental Tribune Staff

The Definitive Conference for DSOs,
hosted by Dykema’s DSO Industry Group
and now in its 12th year, is headed back
to Aurora, Colo., for three action-packed
days, offering attendees the chance to
connect with key decision-makers, share
insights and explore the latest trends
and developments shaping the industry.

The meeting will take place from Aug.
6 to 8, and registration is now open at
dykemadso.com/register.

The award-winning conference is the
highest anticipated DSO event of the
year, according to the organizers, and it
is set to bring together hundreds of the
greatest thought leaders and innova-

tors in the field. Attendees will be able to
engage in workshops and soak in main
stage content designed to inspire and ig-
nite new ideas.

Attendees will start their mornings

~See DYKEMA, page A2
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with yoga sessions and spend their eve-
nings watching drone shows. The excite-
ment will culminate with a lively per-
formance by the Spazmatics, promising
to keep the energy high throughout the
conference.

The meeting is returning to its home
for the past years — the Gaylord Rockies
Resort & Convention Center. Just min-
utes from both the Denver International
Airport and downtown Denver, the Gay-
lord Rockies Resort & Convention Center
is Colorado’s largest combined resort
and convention center.

The resort features 1,501 guest rooms,
including 114 well-appointed suites, and
more than 486,000 square feet of meet-
ing and convention space.

A gateway to the Rockies, the resort
offers eight dining options, a luxurious

The Gaylord Rockies Resort & Convention Center offers an exclusive amenity for resort guests
— Arapahoe Springs Outdoor Water Park, which features an outdoor pool, waterslide, lazy
river and sunbathing decks. Photo/Provided by the Gaylord Rockies Resort & Convention Center

spa and salon, indoor and outdoor pools,
a 75-foot TV in the Mountain Pass Sports
Bar and picture-perfect views of the
mountains.

Be prepared to head to Denver this Au-

gust for three days of networking oppor-
tunities alongside champagne welcome
receptions and dynamic breakout ses-
sions. Learn more and register at dykema
dso.com/register.

AD

reater New MYork
Dental Meeting™

NO PRE-REGISTRATION FEE

MEETING DATES:
NOVEMBER 28" -

DFNT.E-.{ MEETING

DECEMBER 3™

Op3Le

EXHIBIT DATES:
NOVEMBER 30" - DECEMBER 3™

Over 37,000 Registered More Than 300
Attendees in 2024 Educational Courses

10 Specialty Progra ms

T AEN
o R Foca”. |SIED) .30k R
WEALD IMPLANT E\PD “\;r-!:;'ai'ilrlli:\rdﬂ .:. 2 ::r;;:-r:ci:::fm w

THE LARGEST DENTAL MEETING
IN THE UNITED STATES

At The Jacob K. Javits Convention Center, New York City

'\QLW.GNYDM.COM

DENTAL TRIBUNE

The World's Dental Newspaper - US Edition

PUBLISHER & CHAIRMAN
Torsten Oemus
t.oemus@dental-tribune.com

PRESIDENT & CHIEF EXECUTIVE OFFICER
Eric Seid
e.seid@dental-tribune.com

GROUP EDITOR
Kristine Colker
k.colker@dental-tribune.com

EDITOR IN CHIEF DENTAL TRIBUNE
Dr. David L. Hoexter

MANAGING EDITOR
Aaron Rothkopf
a_rothkopf@hotmail.com

PRODUCT/ACCOUNT MANAGER
Humberto Estrada
h.estrada@dental-tribune.com

TRADE SHOW & EVENTS COORDINATOR
Chadette Maragh
clientadcoordinatordtus@gmail.com

ACCOUNTING COORDINATOR
Nirmala Singh
nsinghdtus@gmail.com

ADMIN ASSISTANT
Tanya Duncan
tduncandtus@gmail.com

Tribune America LLC
P.O. Box 413

West Orange, NJ 07052
(212) 244-7181

Published by Tribune America
© 2025 Tribune America, LLC
All rights reserved.

Dental Tribune strives to maintain the utmost accu-
racy in its news and clinical reports. If you find a fac-
tual error or content that requires clarification, please
contact Group Editor Kristine Colker at k.colker@
dental-tribune.com. Dental Tribune cannot assume
responsibility for the validity of product claims or for
typographical errors. The publisher also does not as-
sume responsibility for product names or statements
made by advertisers. Opinions expressed by authors
are their own and may not reflect those of Tribune
America.

EDITORIAL BOARD

Dr.Joel Berg

Dr. L. Stephen Buchanan
Dr. Arnaldo Castellucci
Dr. Gorden Christensen
Dr. Rella Christensen
Dr. William Dickerson
Hugh Doherty

Dr. James Doundoulakis
Dr. David Garber

Dr. Fay Goldstep

Dr. Howard Glazer

Dr. Harold Heymann
Dr. Karl Leinfelder

Dr. Roger Levin

Dr. Carl E. Misch

Dr. Dan Nathanson

Dr. Irwin Smigel

Dr.Jon Suzuki

Dr. Dennis Tartakow
Dr. Dan Ward

Tell us what you think!

Do you have general comments or criticism
you would like to share? Is there a particular
topic you would like to see articles about? Send
an email to k.colker@dental-tribune.com. We
look forward to hearing from you!




Orthol X

AirFlex designed for e
effortless compliance (,,w,;,(;‘
and predictability (DR

The first HyperElastic “aligner polymer

Patented HyperElastic™ polymer straightens teeth with reduced wear time. AirFlex™ (previously branded
as NiTime™) is designed for 9 to 12 hours of continuous wear-time without increasing treatment duration.

@ effortless @ enhanced @ predictable
compliance comfort resulls
50% less wear time 84)( less force on teeth 89 0/0 cases < 1refinement

AirFlex™ Aligner

Industry Aligner

22hs

Discover AirFlex™

Visit orthofx.com tolearn more. Follobmw uson ¥ © in @



A4

NEWS

Dental Tribune U.S. Edition | June & July 2025

Dr. Jett Ottley wraps up his year as
Florida Dental Association president

By Florida Dental Association Staff

As his year as president of the Florida
Dental Association (FDA) comes to a
close, Dr. Jeff Ottley can reflect back on
a number of successes, connections and
commitments.

During his term, Ottley demonstrated
leadership, an unwavering dedication to
organized dentistry and a focus on the
oral health of Floridians.

A longtime and active member of the
FDA, Ottley has dentistry in his blood —
and it’s a family affair. His father, wife,
two brothers, sister-in-law and uncle
have all practiced in the Panhandle and
his son is currently in dental school.

During his presidency, Ottley served
as a champion for community water
fluoridation. No one expected chal-
lenges to the decades of established best
practice and the proven safety and effec-
tiveness of fluoride in preventing and re-

AD
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Dr. Jeff Ottley is closing out his year as the
Florida Dental Association president.
Photo/Florida Dental Association

pairing tooth decay. But Ottley jumped
into action educating the public about

FILLING THE GAPS:

SIMPLIFYING THE BUSINESS
OF DENTISTRY EVENT

Strengthen your skills beyond the dental chair! Elevate your dental practice,
optimize your profits and learn from industry experts and fellow dentists.

Both new and seasoned dentists will gain valuable insights into operating a

this issue through the media. In fact, he
participated in more than 25 news inter-
views and has been directly quoted in
nearly 300 news stories in publications
ranging from small, local papers to those
with national reach like Newsweek.

Each time Ottley had an interview, he
was prepared, well spoken and on mes-
sage.

His efforts helped elevate the conver-
sation about oral health, equity and the
role of preventive care in Florida com-
munities.

Ottley also made it a priority to stay
connected with members. Throughout
the year, he visited multiple component
meetings across the state — listening,
learning and sharing the work of the
FDA.

Under his leadership, the FDA is ex-
pecting several legislative victories, the
result of effective advocacy.

Ottley was also very open to trying
new things and initiated changes within

REGISTER NOW!
FLORIDADENTAL.ORG/BUSINESS

the FDA itself. For example, he incorpo-
rated new board processes and a fresh
agenda that streamlined meetings and
shifted the focus from reports to discus-
sions.

Throughout the year, Ottley has bal-
anced his presidential duties with his
professional practice and family life.
He and his wife, Dr. Anissa Ottley, have
three children, Ali, Christian and Gabby.

Despite challenges, he has helped lead
the association through another suc-
cessful year while being a consistent
voice for both dentists and the patients
they serve.

Ottley will officially pass the gavel
to President-elect Dr. John Paul on Sat-
urday, June 21 during the House of Del-
egates following the Florida Dental Con-
vention.

If you see Dr. Ottley during FDC2025,
please take a moment to thank him for
his outstanding service and dedication
to the dental profession.

SPONSORED BY:

BANK OF AHEHICAI?;:I"
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Congratulations to the 2025 Florida
Dental Association award winners!

By Florida Dental Association Staff

The following award winners are be-
ing recognized on Friday, June 20, at the
Florida Dental Association (FDA) Awards
Luncheon, being held at the Florida Den-
tal Convention, for their dedication to
organized dentistry, patient care and the
success of the FDA.

Dental Student Award
* Mr. Carter Bedinghaus

Outgoing FDA Trustee

 Dr. Rodrigo Romano
* Dr. John Cordoba

Dental Team Member Award
* Ms. Hindy Richany

Public Service Awards

e Dr. Zack Kalarickal

e Dr. Matthew Rasmussen

* Nova Southeastern University,
College of Dental Medicine

New Dental Leader
 Dr. Monique Belin

Leadership Awards

e Dr. Bernie Kahn
* Dr. Robin Nguyen

Special Recognition Award
e Dr. Tom Brown

Helping Members Succeed Team
Impact Award

* Mrs. Tessa Pope

President’s Award
* Dr. Jeff Ottley

Dentist of the Year
* Dr. Bethany Douglas

J. Leon Schwartz Lifetime Service
Award

* Dr. Gerald Bird

If you know someone advancing the
oral health of Floridians and going
above-and-beyond for organized den-
tistry, nominate them for a 2026 FDA
Award. Nominations will be accepted
beginning August 2025. Learn more at
www.floridadental.org.

From left, Dr. Jeff Ottley,
Dr. Bethany Douglas and
Dr. Gerald Bird.

Photos/Provided by the
Florida Dental Association

<See FDC, page A1

night, sing along at the Dueling Pianos
Party from 8 to 11 p.m. On Friday, enjoy

family-friendly fun at the Big Easy Bash
from 7:30 to 10:30 p.m., then keep the cel-
ebration going at The After Party.

Create a vacation out of your CE earn-
ings by making your reservation at the

Gaylord Palms. The resort includes reno-
vated hotel rooms, a three-acre water
park, nine diverse restaurants and much
more, just minutes from Walt Disney
World.

Head to floridadentalconvention.com
to view course details and to register.

(Source: Florida Dental Convention)
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America’s ToothFairy invites you to join national
campaign to shine a light on dental disparities

Campaign provides free educational
tools to support healthier smiles and
communities

Dental professionals across the coun-
try are invited to participate in the 2025
Share Your Smile campaign, a national
initiative from America’s ToothFairy to
raise awareness about the importance of
oral health and the barriers that prevent
millions from receiving the dental care
they need.

Share Your Smile coincides with Oral
Health Month and provides free educa-
tional materials and advocacy tools for
providers, teachers and community or-
ganizations. For the third year, the cam-
paign is exclusively sponsored by Sun
Life Dental, which includes DentaQuest,
the nation’s largest Medicaid dental
benefits administrator. Sun Life Dental
serves 35 million members across the
United States and supports direct pa-
tient care through an expanding net-
work of dental practices in underserved
communities around the country.

Launched in 2023, the Share Your Smile

AD
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An Oral Health Month campaign of

AMERICA'S TOOTHFAIRY

campaign has grown into a global move-
ment. Last year alone, more than 200
oral health advocates used the resources
to educate more than 105,000 children
and caregivers in 44 U.S. states and eight
other countries.

“Dental professionals play a crucial
role in helping families understand why
oral health matters and how dispari-
ties affect millions of children,” said Jill
Malmgren, executive director of Amer-

ica’s ToothFairy. “The Share Your Smile
campaign makes it easy for providers
and advocates to share that message
— and to spark an interest in dental ca-
reers among teens who can be part of the
solution.”

According to the Health Resources and
Services Administration, more than 57
million people in the United States live
in areas with too few dental providers.
These gaps in access disproportionately
affect people of color, those in rural or
remote areas, indigenous communities,
migrant families and individuals with
special healthcare needs.

The Share Your Smile campaign offers:

* Free downloadable educational ma-
terials for students and families.

* A social media toolkit with prewrit-
ten posts and graphics for oral health
advocacy.

* Resources highlighting dental career
pathways to inspire the next generation
of providers.

* The popular Kids’ Joke Contest for
children 12 and younger, encouraging

fun engagement and smile-sharing.

Since launching this year’s campaign
onJune 1, participants have already com-
mitted to reaching more than 108,000
children and caregivers with campaign
materials.

“Sun Life Dental is committed to
broadening access to dental care, espe-
cially in communities that need it most,”
said David Healy, president, Sun Life U.S.
Dental, including DentaQuest. “We are
proud to continue supporting America’s
ToothFairy and the Share Your Smile
campaign to help people experience im-
proved oral and overall health.”

Dental professionals, educators and
health advocates are encouraged to
download and use the free materials in
summer enrichment programs, camps,
clinics and community outreach events.

To access the free resources and learn
how to get involved, visit www.Share
YourSmileCampaign.org.

(Source: America’s ToothFairy)
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ADA to end annual SmileCon
event after 2025 meeting

ECON

OELANDO 2023

The American Dental Association
(ADA) has announced its annual Smile-
Con conference will hold its final event
in October 2025.

Upon careful consideration, the ADA
made the difficult decision to sun-
set SmileCon in 2026 and beyond. De-
spite positive attendance feedback and
a higher percentage of repeat attendees
each year, SmileCon meeting attendance
never rebounded to pre-COVID levels.
The rising costs associated with holding
events were also a factor.

“SmileCon has been much more than
a professional conference; it’s been a
showcase of the best dentistry has to
offer. It’s where new ideas have been
shared and where the dental communi-
ty has come together to shape the future
of oral and overall health. From dental
professionals and presenters to spon-
sors, exhibitors and vendors, everyone

Dental Implant Conference

2025

contributed to its legacy,” said ADA presi-
dent Dr. Brett Kessler.

“As we explore new ways of connect-
ing and growing together, the ADA ex-
tends heartfelt thanks to everyone who
made SmileCon possible, including the
host cities that welcomed us with open
arms and warm hospitality.”

SmileCon 2025 (Oct. 23 to 25) in Wash-
ington, D.C., will proceed as planned,
but SmileCon 2026, originally scheduled
for Oct. 8 t0 10, 2026, in Indianapolis, will
not move forward. Although registra-
tion had not yet commenced for India-
napolis, the ADA understands the antici-
pation and excitement surrounding this
event. The ADA is working with the Indi-
ana Dental Association and Visit Indy to
identify future opportunities in the city.

Traditionally, the ADA has also held its
House of Delegates meeting in conjunc-
tion with SmileCon. The House of Dele-

» Elevate Your

gates is the ADA’s policy-making and leg-
islative body and will continue meeting
annually. It will meet after SmileCon in
Washington, D.C., this year and next year
in Indianapolis, as planned.

The Governance and Organization-
al Manual of the ADA requires that the
ADA hold an annual scientific session.
The ADA is exploring new meeting pos-

The American
Dental
Association’s
SmileCon is ending.
This year’s meeting
— the last one

— will bein
Washington, D.C,,
in October.
Photo/Dental Tribune
File Photo

sibilities and programs to advance oral
and overall health by keeping dental
professionals up to date on the latest
scientific guidelines and technical in-
novations. Further information will be
shared when it is available.

(Source: American Dental Association)
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Report: 72 million adults in
the U.S. lack dental insurance

Anew report from CareQuest Institute
for Oral Health reveals that 27 percent
of U.S. adults — an estimated 72 million
people — do not have dental insurance,
nearly three times the number of adults
who lack health insurance (9.5 percent,
or 26 million). The findings, from the
latest State of Oral Health Equity in
America (SOHEA) survey, underscore a
persistent and troubling gap in access to
dental care.

Lack of dental insurance puts adults at
risk for delayed treatment and worsen-
ing oral health, which is closely tied to
broader health problems, including dia-
betes, heart disease and even dementia.

“These findings reinforce the fact that
oral health care is too expensive and out
of reach for too many families in Amer-
ica,” said Melissa Burroughs, senior di-
rector of public policy at CareQuest In-
stitute. “Gaps in dental insurance force

AD
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Photo/Sprinno, via WikiMedia Commons

families to make impossible tradeoffs
between things like putting food on the
table and getting the care they need —
any cuts to the Medicaid program would
only make this problem worse. It’s time
for policy solutions that address our na-

tion’s oral health, starting by preserving
Medicaid adult dental coverage.”

The report, Out of Pocket: A Snapshot
of Adults’ Dental and Medical Care Cov-
erage, also finds that:

e Adults with lower incomes and
education levels are more likely to lack
dental insurance. 40 percent of adults
without a high school diploma and 38
percent of those earning under $30,000
annually are uninsured for dental care.

* One-third of adults with Medicare
or Medicaid lack dental coverage. Tradi-
tional Medicare does not include dental
services, and Medicaid adult dental cov-
erage varies widely by state.

* More than 80 percent of adults with-
out health insurance also lack dental in-
surance.

* Nearly one in four adults with dental
insurance gained it in the last year, ei-
ther by changing from a previous insur-

A Legacy of Excellence

113th Thomas P. Hinman Dental Meeting
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i
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ance plan to a new plan or by enrolling in
aninsurance plan after being uninsured.

¢ Among adults currently without
dental insurance, 12 percent lost cover-
age in the past year, disproportionately
affecting younger adults and Asian/Pa-
cific Islander, Black and Hispanic adults.

The SOHEA survey is the largest na-
tionally representative survey focused
exclusively on oral health attitudes, be-
haviors and experiences among adults.
Conducted from March to May 2024 by
the National Opinion Research Center
(NORC) at the University of Chicago, the
study reflects the voices of more than
9,000 adults nationwide.

The full report is available at www.care
quest.org/resource-library/out-pocket.

(Source: CareQuest Institute for Oral
Health)

Hinman.org | @hinmandental € @

2025




INDUSTRY

Dental Tribune U.S. Edition | June & July 2025

AirFlex aligners:
Effortless compliance
and predictability

Hyper Elasticity Decouples Force/Strain

(Aligner Insertion)

Alirflex

Improved compliance and predictability.
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Photos/Provided by OrthoFX
By OrthoFX Staff

For dental professionals, delivering
predictable aligner outcomes continues
to be a challenge — especially when pa-
tient compliance is inconsistent. Even
for motivated patients, the reality is that
20 to 22 hours of daily wear is often diffi-
cult to maintain, leading to refinements,
delays and dissatisfaction.

To address these persistent challenges,
OrthoFX developed AirFlex — a system
engineered to elevate predictability and
patience compliance that works with
real-life patient behavior.

AirFlex is the first and only FDA-
cleared aligner designed for at least nine
to 12 hours of continuous daily wear.” Its
innovative next-generation material al-
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lows for shorter daily wear time without
compromising clinical outcomes.

The proprietary multi-copolymer
structure delivers sustained, biological-
ly optimal forces — to facilitate bone tis-
sue remodeling naturally, allowing teeth
to move predictably to their destination.

What sets AirFlex apart is how the
proprietary multi-copolymer decouples
stress and strain.

In conventional aligners, even a small
amount of strain can produce excessive
force, which overwhelms the periodon-
tal ligament and disrupts biological har-
mony.

AirFlex maintains optimal strain with-
in the working range — without creating
excess stress — making tooth move-
ment more predictable and less taxing
on surrounding tissues.

QOrthoFX AirFlex

AirFlex also features a 4x greater fit
range compared to traditional aligners.
The new generation polymer features a
highly adaptable inner surface designed
to conform precisely to the tooth’s outer
surface, ensuring an exact fit and pre-
venting the aligner from unseating.

In clinical studies, 88 percent of Air-
Flex cases were completed with one or
fewer refinements, dramatically im-
proving treatment efficiency and pa-
tient satisfaction.”

Dr. Neil Warshawsky, board-certified
orthodontist and OrthoFX provider,
said: “AirFlex is a gamechanger for pa-
tient compliance and outcome predict-
ability. I'm seeing more efficient, con-
sistent treatment results — even with
patients who traditionally struggle to
wear aligners all day.”

Whether you're new to aligner therapy
or managing complex cases, AirFlex de-
livers on what practices and patients
need: effortless compliance, enhanced
comfort and groundbreaking predict-
ability. When technology aligns with
biology, the extraordinary becomes pos-
sible.

Learn more about Airflex at www.
orthofx.com/discover-airflex.

OrthoFX also offers FXClear and
FXBright aligner systems as part of its
comprehensive line of clear aligner
products. Visit www.orthofx.com to
learn more.
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