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Inside today

You will find an overview about SCANDEFA
2018, new developments and trends in the
world of dentistry as well as information on
dental products and the industry. ,, page 2

medicine.

Dental products in focus

SCANDEFA 2018 will be an excellent oppor-
tunity to see the most up-to-date technolo-
gies and achievements in the field of dental
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M For the next two days, the largest
trade show for dental materials and
equipment in Scandinavia is open-
ing its doors, once again, to visitors
from Denmark and abroad. Held in
the Bella Center in Copenhagen
from 12 to 13 April, this year’s show
will present the latest products and
services that the local and interna-
tional industry currently has to of-
fer.

Thousands of dental profession-
als from all over the country are
expected to gather knowledge on
the latest trends in their field at
SCANDEFA 2018. The show, first held
in 1968, will consist of showcases
from over 150 exhibitors, including
leading manufacturers such as W&H,
GC, Planmeca and Philips. In addition
to the trade exhibition, the annual
conference of the Danish Dental As-
sociation will be held in the Bella
Center at the same time, where visi-
tors will be able to learn about the
latest methods and applications in
dentistry. Its scientific programme,
which ranges from clinical photogra-
phy to different restorative treatment
options, is supported by a number of

Two days of dental excellence and learning

What’s on in Copenhagen

Apart from its rich cultural and culinary scenes,
1 Copenhagen offers something for everyone.
d Here are some tips how to spend your time
= off in the Danish capital.

» page 11

The Bella Center in Copenhagen once again welcomes dental professionals to SCANDEFA.

well-known Danish and international
clinicians and experts.

SCANDEFA is one of Scandina-
via's largest trade fairs for dental
equipment. For many years it has cre-
ated a platform for both professional
and social networking in the dental
industry. Every year, thousands of
dentists, clinic assistants and profes-
sionals from across Scandinavia meet
for inspiration; to experience the lat-

Useful information

e Organiser
Bella Center Copenhagen
Center Boulevard 5
2300 Copenhagen S, Denmark
Phone: +45 3 2528811
Web: bc@bellacenter.dk

¢ Targets groups
Dentists
Dental technicians
Dental assistants
Dental hygienists
Dental industry representatives

e Opening times (Exhibition)
Thursday, 12 April: 9:00-18:00
Friday, 13 April: 9:00-18:00

¢ Opening times (Conference)
Thursday, 12 April: 9:00-19:00
Friday, 13 April: 9:00-16:30
Saturday, 14 April: 9:00-13:00

e Entrance fees
The exhibition is free for everyone.

© Vladimir Stwr%cknh -
e

est dental equipment, accessories
and clothing products; and to net-
work with each other in the beautiful
scene set by the Bella Center in Co-
penhagen.

Last year’s edition of SCANDEFA
was attended by over 7,000 visitors of
which almost every second was
working as a dentist. However, the
show also attracted many related pro-
fessionals including a large number

of dental assistants. According to sur-
veys conducted by the organiser,
most people visited the show for the
purpose of finding information on
new products and inspiration for
their work, as well as meeting and en-
gaging with suppliers. An overall ma-
jority of both visitors and exhibitors
also said they were satisfied with the
show and would like to attend it
again.

“We hope that visitors will
draw inspiration from your visit at
SCANDEFA 2018 and be able to gen-
erate new contacts and do profitable
business,” commented Bella Center
Copenhagen Exhibition Manager,
Seren Lindquist.

Registration for the exhibition is
free and can be done on-site or online
at www.scandefa.dk. 44

Attendees to the conference need to
pay DKK100 to gain entry.

¢ Information
The information desk and security
desk are located in the foyer. Additional
information desks will be available
during events.

e Catering

In addition to the Treehouse restaurant,
which offers a more sophisticated din-
ing experience, visitors are able buy
sandwiches and beverages at the
Food Grap.

Furthermore, the eatery Gastro offers
a large selection of food and drinks.
There are also a number of Orang Utan
Coffee coffee stations throughout the
centre.

o ATM
Cash Machines can be found outside
and in the congress foyer.

e Emergency number
Fire, Police, Ambulance: 112
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Welcome to SCANDEFA 2018
Velkommen til SCANDEFA 2018

W It is with great pleasure that we
welcome you to SCANDEFA 2018 in
Bella Center Copenhagen, the leading
dental fair in Scandinavia. The fair
runs concurrently as always with the
Danish Dental Association’s “Semi-
nar of the year”. Approximately 150
exhibitors are waiting to meet their

AD
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customers and show them their latest
news.

We hope that you as a visitor will
draw inspiration from your visit at
SCANDEFA 2018 and be able to gen-
erate new contacts and do profitable
business.

On behalf of Bella Center Copen-
hagen and all of the exhibitors at
SCANDEFA 2018, we bid you a warm
welcome and hope that you enjoy
your visit.

Soren Lindquist, Exhibition Manager
Bella Center Copenhagen
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W Det er os en stor glede, at kunne
byde velkommen til SCANDEFA 2018,
en af de storste fagmesser for dental-
branchen i Skandinavien. Messen ko-
rer sidelobende med Tandleegeforenin-
gens ,Arskursus’ og er igen i dr
placeret 1 Bella Center’s C-haller. Mere
end 150 udstillere gleder sig til at
made kunderne og vise de seneste nye
trends og produktnyheder frem.

Vi héber at du som besogende vil
14 god inspiration ud af dit besog, far
knyttet gode kontakter og plejet dit ek-
sisterende netvaerk, og ikke mindst -
far gjort en god handel.

P4 vegne af Bella Center Copenha-
gen og alle udstillere pa SCANDEFA
2018, byder vi dig hjertelig velkom-
men og ensker dig et godt messebesog.

Seren Lindquist, Exhibition Manager,
Bella Center Copenhagen

my about the publisher

Editorial/Administrative Office

Dental Tribune International GmbH

HolbeinstraBe 29, 04229 Leipzig, Germany

Phone: +49 341 48474-302

Fax.  +49 341 48474-173

Internet: www.dti-publishing.com
www.dental-tribune.com

Publisher
Torsten Oemus

Director of Finance and Controlling
Dan Wunderlich

Managing Editor
Daniel Zimmermann

Business Development
Claudia Salwiczek-Majonek

Product Manager
Antje Kahnt

Production Executive
Gernot Meyer

Production
Matthias Abicht

today will appear at SCANDEFA in Copenhagen, 12-13
April, 2018.

The magazine and all articles and illustrations therein
are protected by copyright. Any utilisation without pri-
or consent from the editor or publisher is inadmissible
and liable to prosecution. No responsibility shall be
assumed for information published about associations,
companies and commercial

markets. General terms and ® | vental
conditions apply, legal venue dt] I'r"'t‘;‘r""‘:mal

is Leipzig, Germany.

2 SCANDEFA 2018



From a patient to a fan.
With first-class dental solutions by W&H
for oral surgery and implantology.

wh.com

PEOPLE HAVE PRIORITY

#patientZfan

Together we make it happen!
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news

New W&H image campaign
to support everyday heroes

B With its new image campaign
“From a patient to a fan”, W&H is di-
recting the spotlight on dentists and
dental professionals. These every-
day heroes ensure their patients are
in safe and reliable hands in every
treatment situation. They always

show great dedication to their work
and continuously manage to put a
smile on their patients’ faces, simply
because they care. Even the smallest
of their patients’ difficulties is a ma-
jor concern. That is why they are al-
ways gaining new “fans” and suc-
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sults. W&H supports the practice
team with its daily tasks and is a cor-
nerstone of its success with its inno-
vative product portfolio.

“The daily challenges faced by
the practice team are our motivation.
As a solutions provider, our products
help ensure that the workflow in the

nhace

dental practice is as smooth as pos-
sible,” states W&H Managing Director
Peter Malata. “With innovative dental
technology that is ideally suited to
the users’ needs, the team can give
their full and undivided attention to
what really matters: the patient. We
play an important role in our custo-
mers’ success and assist them in tur
ning patients into fans.”

The new campaign aims to por-
tray W&H in an eye-catching manner
and differentiate it from the competi-
tion, all with the customary twinkle
in the eye. In the eyes of their pati-
ents, dentists become Dr Phil Good,
Dr X. Pert or Dr Sue Perstar, and thus
the living embodiment of well-being,
expertise, innovative spirit and trust.
The result is a modern, internatio-
nally adaptable campaign format
with emotive images from dental
practice. A striking nameplate has
been developed as an overarching
key visual, clearly communicating
the respective names such as Dr Phil

F +49 34148474173
subscriptions@dental-tribune.com

Good or Dr X. Pert.

The new W&H image campaign
was launched across all W&H media
channels beginning March 2018. ¢

SUBSCRIBE NOW! dti]z.
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today

‘“Good oral health is for life, not just for World Oral Health Day”

An interview with FDI President Dr Kathryn Kell and Philips CEO of Business Group Health and Wellness Sinéad Kwant

W Since 2016, the FDI World Dental
Federation and oral health product
manufacturer Philips have been
partnering to promote World Oral
Health Day on 20 March. In this in-
terview, Dental Tribune International
(DTI) speaks to FDI President Dr
Kathryn Kell and Philips CEO of
Business Group Health and Wellness
Sinéad Kwant about the significance
of this day, challenges in improving
oral health globally and how the col-
laboration between the two organisa-
tions can help.

DTI: In your opinion, is oral health
improving globally?

Dr Kathryn Kell: The global bur-
den of oral disease remains signifi-
cant and widespread; most people
will be affected in their lifetimes. The
message that good oral health is an
essential part of overall health and
quality of life is still not fully em-
braced everywhere, and individuals
across the globe continue to suffer
from poor oral health. Oral health
promotion, as well as prevention and

“Dr Kathryn Kell

control of oral disease, is key to en-
sure that people around the world
are prioritising their oral health. As
the authoritative voice of dentistry, it
is our responsibility to step up to the
challenges and drive the fight against
oral disease to ensure that we are ful-
filling our vision of leading the world
to optimal oral health.

Sinéad Kwant: While there is a
growing trend for people to integrate
technology into their lifestyles to im-
prove their health and well-being,
such as using apps to track diet and
fitness or oral health goals, there re-
main larger global issues that impact
oral health. While people in the de-
veloped world live longer, increas-
ingly sedentary lifestyles have led to
a surge in chronic diseases, including
obesity and diabetes. These in turn
have significant implications for oral

health. With almost four billion peo-
ple worldwide affected by oral dis-
ease, it is our job to raise awareness
of and educate people on the link be-
tween oral health and overall health
and encourage them to develop
healthy habits that last a lifetime.

In your opinion, what are the main
risks or barriers to people not focus-
ing on their oral health?

Kell: Oral health is affected by a
wide range of social determinants
that can impact access to care. Lack of
oral health education, however, re-
mains a main barrier to people main-
taining good oral health. Therefore,
we work hard to raise awareness of
the importance of oral health and ed-
ucate people on the intrinsic link be-
tween oral health and general health.
We advocate preventative care, early
detection and treatment to encourage
people to adopt good oral hygiene
habits and follow the advice of oral
health professionals so that they un-
derstand the impact of oral disease on
their overall health and well-being.

Kwant: One of the main barriers
to people focusing on their oral health
is education and awareness about the
importance of good oral health habits
and the impact on overall health. An-
other reason is that many people do
not visit their dentist or hygienist reg-
ularly and discuss their oral health.
They go when there is something
wrong, rather than practising pre-
ventative care. Working with the FDI,
we hope to raise awareness of the im-
portance of building good oral health
care routines and encourage people
to visit their dental professional and,
importantly, to follow his or her ad-
vice and maintain good routines be-
tween visits.

What do you hope your World Oral

Health Day campaign will achieve?
Kell: This World Oral Health Day,

we hope that people will embrace the

campaign theme of “Say ahh: Think
mouth, think health”. We want peo-
ple to make the connection between
their oral health and their general
health and recognise the close associ-
ation between the two and the impact
that one has on the other. We encour-
age people everywhere to commit to
prevention and control their risk fac-
tors; oral health professionals to com-
mit to educating their patients on the
positive impact of protecting their
oral health on general health; and
policymakers to understand their
countries’ oral health challenges and
launch policies that address oral dis-
ease at a local, national and regional
level.

Kwant: This World Oral Health
Day, we want to highlight how a
healthy mouth is critical in prevent-
ing oral disease, as well as raising
awareness of the link between oral
and overall health. If we can get peo-
ple to make small behavioural
changes, these can go a long way to-
wards positively impacting oral
health, for example, their diet and
brushing their teeth twice a day for
two minutes.

Tell us about the FDI and Philips part-
nership and why it’s important?

Kell: Philips is a key ally in help-
ing us ensure the success of World
Oral Health Day. As leaders in the
corporate world, companies like
Philips have access to an interna-
tional community of diverse stake-
holders and-by working together—
we can disseminate oral health
messages to many more people glob-
ally. We have seen through their
World Oral Health Day activation ef-
forts that Philips is fully committed to
improving oral health habits through
meaningful innovation. We find this
type of support instrumental in help-
ing us improve people’s oral health
across borders.

Kwant: We know that good oral
health can have important associated
benefits when it comes to overall
health and wellness. Working with
the FDI, we have the opportunity to
help people better understand their
oral health, from the foods they eat to
their daily brushing routine, and
share knowledge and best practice.

What is next for the future of oral
healthcare?

Kell: Prevention is key. We must
shift our attention from a traditional
restorative approach to one that em-
phasises disease prevention and oral
health promotion. Oral health profes-
sionals need to play a key role in ed-
ucating patients on the wider implica-
tions of protecting their oral health. A
more integrated approach to health-
care can help achieve better out-
comes for patients with oral disease.

Kwant: We believe that we will
See a move to more preventative care
owing to the rise of digitally con-
nected technology. This also has the
possibility of transforming the rela-
tionship between the patient and
dental professional by introducing

*Sinéad Kwant

the ability to share brushing results
or work towards goals. This will
change the way dental professionals
communicate with their patients and
hopefully improve patient compli-
ance between visits.

How does your partnership with den-
tal professionals help to improve
oral health globally?

Kell: Dental professionals are the
principal providers of oral disease
prevention and treatment and play
an indispensable role in working to
improve oral health around the
world. They must take every opportu-
nity to serve as global ambassadors
for oral health and encourage pa-
tients to live healthy lifestyles in their
daily practice. Education leads to ac-
tion and action fuels change. It is up
to our profession to step up to the
challenges and take action against
the burden of oral disease.

Kwant: Dental professionals are
key to improving oral health. By part-
nering with the FDI, we have the op-
portunity to team up and raise aware-
ness of the state of people’s oral
health. It is our job to understand the
barriers dental professionals face
when it comes to making sound rec-
ommendations and to provide solu-
tions that help them to engage their
patients on good oral health.

What is the impact of oral health on
overall health?

Kell: Oral health and general
health have a close two-way relation-
ship. The mouth is a mirror of the
body and offers clues about the sta-
tus of overall health. Many general
health conditions increase the risk of
oral disease and vice versa. Oral dis-
ease can impact every aspect of life,
including personal relationships and
self-confidence, school and job perfor-
mance, and even enjoying food. Main-
taining a healthy mouth contributes
to a lifetime of well-being and helps

people live a better quality of life into
old age.

Kwant: We are continuing to ex-
plore the link between oral health
and systemic health, but we know
that it has an important effect on
overall health and wellness. A
well-documented example of this is
the link between diabetes and oral
health. Diabetes affects hundreds of
millions of people worldwide, and the
difference good oral healthcare can
make to the overall health of those
with the condition can be significant.
Taking care of one’s mouth can have
an important longerterm influence
on overall health and wellness.

If you could give one tip or piece of
advice about oral health, what would
it be?

Kell: It is never too early or too
late to start looking after your mouth;
your body will thank you! Adopting
good oral hygiene habits, having a
healthy diet that is low in sugar, quit-
ting tobacco use, keeping away from
excessive alcohol consumption, and
having regular dental check-ups help
protect the mouth and body at all
ages.

Kwant: [ would recommend vis-
iting the dental professional, espe-
cially from a young age. I would like
to encourage people to visit their den-
tal professional or hygienist regularly
and to follow his or her advice. The
two most common types of oral dis-
ease, tooth decay and periodontal dis-
ease, are completely preventable
with an effective oral care routine,
brushing for two minutes twice a day.
It is important to remember that good
oral health is for life, not just for
World Oral Health Day, and develop-
ing these habits from an early age
can positively impact on longer term
health and wellness.

Thank you both for the interview. «
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Focus Dental Service ApS (2-009A
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XP-ENDO SHAPER PLUS SEQUENCE

W A new generation of Swiss-made
instruments enables safer and more
effective root canal therapy, owing to
its unique 3-D extension capabilities.
The XP-endo Shaper Plus sequence,
launched by leading Swiss endodon-
tic company FKG Dentaire, solves a
common problem for dentists: how to
treat complex root canal systems
without causing damage to the den-
tinal structure. Combining excep-
tional adaptive core technology
with 3-D design, FKG has created in-
struments that can easily adapt to
the canal anatomy to clean areas
that were once impossible to reach.
The result is enhanced debris re-
moval and irrigation for a more gen-
tle, conservative treatment com-
pared with instrumentation using
conventional nickel-titanium files.
“The main problem with con-
ventional files is their lack of flexi-
bility, which means that dentists
can’'t remove all the debris, but
sometimes end up taking off too
much healthy dentine,” explained
FKG Dentaire CEO Thierry Rouiller,
“but that all changes with this XP-
endo generation of instruments.”
FKG’s patented MaxWire alloy
from which the files are made reacts
to the body’s temperature, making
the tools highly flexible compared
with instruments of the same final
size. A small, free-floating adaptive
core designed in 3-D allows the in-

In the XP-endo Shaper
Plus sequence, the
dentist uses a size 10
K-type file and size 15
K-type file for glide
path creation.

A
FIKG

swiss endo

struments to expand and progress
with agility along the canal while
resisting cyclic fatigue.

The XP-endo Shaper then per-
forms 3-D debridement of the canal
while respecting its natural shape.
Finally, the XP-endo Finisher
achieves 3-D cleaning and biofilm
removal, including in areas impossi-
ble to reach with conventional files.

The instruments are delivered
in a sterile blister pack designed for

single-patient use, thus maximising
safety.

With the XP-endo Shaper Plus
sequence, dentists have the most ad-
vanced Swiss precision tools at their
fingertips to perform complete, mini-
mally invasive root canal instrumen-
tation. 4
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- education everywhere
and anytime

- live and interactive webinars

— more than 1,000 archived courses
— a focused discussion forum

- free membership

- no travel costs

- no time away from the practice

- interaction with colleagues and
experts across the globe

- a growing database of
scientific articles and case reports

— ADA CERP-recognized
credit administration

oin the largest
educational network
In dentistry!
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ADA CERP is a service of the American Dental Association to assist dental professionals in identifying quality providersof continuing dental education.

ADA CERP does not approve or endorse individual courses or instructors, nor does it imply acceptance of credit hours by boards of dentistry.
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