
By Aaron Rothkopf, Dental Tribune

T
he National Mall, the Smithso-

nian museums, Congress and 

more. Washington, D.C., has its 

fill of important people and 

places. But there’s room for more, and 

that’s why our nation’s capital is play-

ing host to  this year’s American Asso-

ciation of Oral and Maxillofacial Sur-

geons (AAOMS) annual convention. 

From listening to a presidential his-

torian to seeing gadgets at the Spy Mu-

seum, you won’t want to miss joining 

hundreds of dental professionals in D.C. 

this September to scope out the latest 

technology and learn about the latest 

implant techniques. 

From Sept. 18 to 20, the Walter E. Wa-

hington Convention Center will be the 

place to network with colleagues from 

around the country and have your entire 

implant team see first-hand the latest 

innovative procedures. More than 100 

exhibitors showcasing specialty related 

products will be on hand to explain their 

implant devices and allow your team to 

get up close and experience the latest 

technology being used to make your 

patients’ visit a more seamless and pain-

free one.    

There will be plenty of opportunity to 

earn continuing education credit at this 

year’s event.  Dozens of speakers from 

across the United States and Europe will 

be hosting informational classes and 

demonstrations. You can earn up to 22.5 

in person C.E. credits while attending 

these events. 

Educational session materials will be 

available online, and you can earn 48 

continuing dental education credits and 

34 continuing medical education credits 

through the online platform from Sept. 

15 through Jan. 31. 

To access the materials, you will need 

your registration number displayed on 

your conference badge  as well as your 

registration confirmation.  You can also 

claim C.E. credit for sessions you attend 

via the mobile app or at AAOMS.org/

MyCE.

Throughout the conference, the 

AAOMS Exhibit Hall will be filled with 

companies showing off their latest 

products and services. The New Product 

Showcase  returns again this year, and 

One for the history books: 
AAOMS meeting heads to D.C.

Attendees stroll through the halls of a past AAOMS annual meeting. This year’s meeting 

heads to Washington, D.C., from Sept. 18 to 20. Photo/Dental Tribune Staff

ELEVATE YOUR IMPLANT PRACTICE THIS 
DECEMBER

Make plans now to attend 

the Dental Implant 

Conference in Chicago.

” page A9

www.dental-tribune.com

DENTAL TRIBUNE
The World’s Dental Newspaper · U.S. Edition

AUGUST & SEPTEMBER 2025 — VOL. 20, NO. 6 www.dental-tribune.com

DENTAL TRIBUNE
The World’s Dental Newspaper · U.S. EditionAAOMS ANNUAL M

EE
TIN

G ED
ITIO

N

THE TOOTH FAIRY HAS BEEN WORKING 
OVERTIME THIS YEAR

Poll shows she has visited 

more children, although 

she is on a budget.

” page A6

DESIGNED TO ACHIEVE AND MAINTAIN 
SMILE RESULTS

All-In-One Aligner  

System offers efficiency,  

convenience and results.

” page A7

As National Dental Hygiene Month ap-

proaches, America’s ToothFairy is calling 

on dental professionals across the nation 

to participate in its fourth annual  My 

Smile Matters campaign. 

The initiative celebrates the vital role 

of dental hygienists and emphasizes the 

power of preventive oral health educa-

tion to transform lives.

Since its launch in 2022, My Smile 

Matters has equipped thousands of oral 

health advocates with free educational 

tools to promote healthy smiles in their 

communities. 

In 2024 alone, more than  100,000 

children, caregivers and parents  were 

reached through the campaign’s down-

loadable materials.

“This campaign is about more than 

awareness — it’s about impact,” said Jill 

Malmgren, executive director of Amer-

ica’s ToothFairy. “Dental professionals 

have a unique opportunity to change 

lives through education. By sharing their 

expertise and passion, they help families 

You’re invited to join the fourth annual ‘My Smile Matters’ campaign

” See AAOMS page A2
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understand that tooth decay isn’t inevi-

table — it’s preventable.”

What’s new in 2025?

This year’s campaign is packed with 

fresh resources and opportunities to 

engage your community, amplify your 

voice and recognize your peers. High-

lights include:

• Nominate an outstanding dental 

hygienist:  Five dental hygienists who 

go above and beyond to help under-

privileged kids in America have healthy 

smiles will be recognized.

• Social media toolkit:  Ready-to-use 

posts, vibrant graphics and videos to 

raise awareness throughout October.

• Free educational materials: Printable 

handouts, activity sheets and oral health 

tips for babies, kids, teens and parents.

• Rate Your Candy contest: Invite your 

young patients and community to eval-

uate which of their Halloween candy is 

the worst for their teeth. Five partici-

pants will win $100.

• Limited-edition t-shirts:  Available to 

campaign supporters while supplies last.
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“This campaign continues to grow be-

cause dental professionals are stepping 

up,” Malmgren said. “Whether you’re 

providing care, educating families or in-

spiring kids to consider a dental career, 

your involvement makes a lasting im-

pact.”

To join the campaign or download ma-

terials, visit MySmileMatters.org.

About America’s ToothFairy 

As a resource provider, America’s Tooth-

Fairy increases access to oral health care 

by supporting nonprofit clinics and 

community partners delivering educa-

tion, prevention and treatment services 

for underserved children. 

Since 2006, America’s ToothFairy has 

reached 16 million children and caregiv-

ers with oral health services and distrib-

uted millions in donated products, edu-

cational materials and financial grants 

to improve oral health outcomes for 

children and youth in need. 

For more information, visit  Americas 

ToothFairy.org.

(Source: America’s ToothFairy: National 

Children’s Oral Health Foundation)

Make a difference this October

Participation is free and open to all den-

tal professionals, educators and oral 

health advocates. Once registered at   

MySmileMatters.org, participants will 

receive full access to the campaign tool-

kit and can begin planning activities for 

their clinics, classrooms and communi-

ties.

Logo/Provided by America’s ToothFairy

there will be several beverage breaks and 

a complimentary lunch while you have a 

chance to mingle with other attendees. 

In addition, you won’t want to forget 

to use the annual meeting mobile app to 

play the exhibit hall game, AAOMSopoly, 

for a chance to win valuable prizes.

There are plenty of social events sched-

uled for this year’s meeting. The keynote 

lecture will be from historian Michael 

Beschloss, who will share stories about 

presidents and how they confronted war 

and domestic issues and how those qual-

ities are recognized as leaders.

You’ll get a chance to be a different 

type of leader as you play detective at 

the International Spy Museum on Sept. 

19. Join AAOMS President Dr. J. David 

Morrisomm and his wife, Jenny, for the 

President’s Event. 

There will be live entertainment as 

With social media use on the rise, 

many patients turn to platforms like 

YouTube, Instagram, Facebook or X to 

learn about surgical procedures, includ-

ing the removal of impacted wisdom 

teeth.  

A new study published in the March 

issue of the  Journal of Oral and Maxil-

lofacial Surgery  (JOMS) — the official 

peer-reviewed journal of the American 

Association of Oral and Maxillofacial 

Surgeons (AAOMS) — finds that while 

social media does offer professionally 

produced, authoritative content from 

experts, many platforms also contain 

unverified personal experiences of pre-

vious patients that can increase the anx-

iety level for prospective patients.

The study analyzed data from 162 pa-

tients undergoing wisdom teeth (third 

molar) removal in an outpatient clinic 

at the Cukurova University School of 

Dentistry in Turkey in 2021 and 2022 and 

assessed patient anxiety levels using 

the Modified Dental Anxiety Scale and 

Spielberger’s State-Trait Anxiety Inven-

tory.

Researchers found that patients who 

viewed random, unvetted videos ex-

perienced higher anxiety compared to 

those with no social media exposure. 

Increased patient anxiety can negativ-

ity effect the overall treatment process, 

potentially leading to delays, prolonged 

surgery time, increased costs and de-

creased patient cooperation, the authors 

said.  

Researchers recommended: 

• Limit social media exposure:  Patients 

may benefit from curbing their social 

media use before third molar surgery to 

reduce anxiety. If they view disturbing 

content, discussing it with their oral and 

maxillofacial surgeon (OMS) before the 

procedure can help the OMS plan appro-

priate anxiety-reducing practices. 

• Proactive OMS role: OMSs should ask 

patients about their social media use 

and educate them on how online con-

tent may impact their anxiety. 

As the leading organization for oral 

and maxillofacial surgeons, AAOMS pro-

vides expert-curated videos, podcasts 

and informational graphics and litera-

ture to help patients discuss their con-

cerns with their OMS. To view available 

resources, visit  MyOMS.org/What-We-

Do/Wisdom-Teeth-Management.  

(Source: American Association of Oral 

and Maxillofacial Surgeons)

well as a buffet dinner and beverages. 

You will also have access to exhibits such 

as “Spying That Shaped History” and 

other artifacts. Tickets are $185 for adults 

and $100 for children.

All the information about this year’s 

event can be found right at your fin-

gertips.  The mobile app is available  for   

Apple or Android devices  by visiting   

the Apple App Store or Google Play from 

the device and searching for AAOMS 

Events.

JOMS study: Viewing social media increases 
anxiety before wisdom teeth surgery
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AGD backs legislation to safeguard 
community water fluoridation

  The Academy of General Dentistry 

(AGD), along with several leading den-

tal organizations, has signed a joint 

letter to U.S. Representative Emanuel 

Cleaver (D-MO), voicing strong support 

for H.R. 4556, the Protect Our Treatment 

for Enamel, Erosion and Tooth Health 

(TEETH) Act.

The legislation calls on the Environ-

mental Protection Agency to commis-

sion an independent, rapid-response evi-

dence review by the National Academies 

of Sciences, Engineering and Medicine 

before proposing any updates to federal 

drinking water regulations that could 

affect community water fluoridation.

“Decisions that affect the oral health 

of millions must be rooted in robust and 

objective science,” said Chethan Chetty, 

DDS, MAGD, president of AGD. “The 

TEETH Act is a commonsense measure 

to ensure that any changes to water fluo-

ridation policy are informed by credible, 

comprehensive evidence, not reaction-

ary or flawed data.”

Community water fluoridation has 

been used safely for more than 80 years 

to reduce tooth decay in children and 

adults by approximately 25 percent. 

The U.S. Centers for Disease Control and 

Prevention recognize it as one of the 10 

greatest public health achievements of 

the 20th century.

The letter highlights growing concerns 

about the EPA’s recent announcement to 

dissolve its U.S. Office of Research and 

Development, the division responsible 

for developing the scientific evidence 

that guides regulatory decisions. With-

out this critical function, oral health 

advocates worry that community water 

fluoridation policy could be compro-

mised by misinformation or misinter-

preted science. 

H.R. 4556 would establish safeguards 

to ensure that any proposed EPA regula-

tion altering fluoride levels in public wa-

ter systems is first subjected to a trans-

parent and evidence-based review.

“Without community water fluorida-

tion, the financial burden of dental care 

will rise significantly,” the letter states. 

“H.R. 4556 ensures that policies protect-

ing oral health remain based on the best 

available science.” 

The AGD and its coalition partners re-

affirm their commitment to evidence-

based public health policies that protect 

the dental and overall health of Ameri-

can communities. 

 
About the AGD

The Academy of General Dentistry (AGD) 

is a professional association of more 

than 40,000 general dentists dedicated 

to staying up to date in the profession.

(Source: Academy of General Dentistry)
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Poll: The Tooth Fairy has been 
working overtime this year

In recognition of National Tooth Fairy 

Day on Aug. 22, Delta Dental released ad-

ditional findings from its 2025 Original 

Tooth Fairy Poll

Now in its 27th  year, the poll reveals 

the Tooth Fairy has visited more than 

eight in 10 homes (83 percent) across the 

country, increasing from 78 percent in 

2024. This is welcome news, as nearly 

one-quarter of children (23 percent) con-

sider the Tooth Fairy’s visit one of their 

favorite surprises of the year.

Further, approximately one-third of 

parents say that welcoming the Tooth 

Fairy into their home fosters their 

child’s imagination or sense of wonder 

(35 percent), and the visit was the perfect 

way to spread joy (30 perfect).

“We’re pleased to see the Tooth Fairy’s 

wings have been in overdrive this year, 

as each visit is an opportunity to spark 

conversations with children about 

strong oral health care practices,” said 

Gabriella Ferroni, senior director, strate-

gic communications, Delta Dental Plans 

Association. 

“Since 1998, Delta Dental has tracked 

Tooth Fairy giving as a timely reminder 

for families that good oral health is an 

essential part of a child’s overall well-

being.”

Additional key findings from the 2025 

poll include:

• The Tooth Fairy instills an array of 

positive habits. Almost one in three 

parents (30 percent) believe the Tooth 

Fairy is a positive way to instill good oral 

health habits. Nearly one in five (19 per-

cent) say the Tooth Fairy helps educate 

their children about the value of money.

• The Tooth Fairy is on a budget. The 

average value of a single lost tooth dur-

ing the past year declined by 14 percent 

from $5.84 to $5.01 — marking one of the 

most significant year-over-year declines 

in Tooth Fairy giving since the poll’s in-

ception. Further, the Tooth Fairy is scal-

ing back on additional gifts, with just 

one in six children (16 percent) receiving 

both money and something else com-

pared to 21 percent in 2024.

The value of a lost tooth and the 
economy

Historically, the Original Tooth Fairy 

Poll  has typically mirrored the econo-

my’s overall direction, tracking with the 

trends of Standard & Poor’s 500 Index. 

However, since 2023, the value of a lost 

tooth has gone in a different direction. 

Over the past year, the average value of 

a single lost tooth decreased 14 percent, 

while the S&P 500 experienced a 26 per-

cent increase during the same period.

(Source: Delta Dental Plans  

Association)
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OrthoFX’s All-In-One Aligner 
Solution: designed to achieve 
and maintain smile results

By OrthoFX Staff

Clear aligner treatment has evolved 

beyond simply straightening teeth. 

Today’s patients want comfort, conve-

nience and confidence that their results 

will last. Practices need efficiency, tech-

nology and a partner who can deliver all 

of that in one streamlined system. 

That’s why OrthoFX developed its All-

In-One Aligner Solution — designed to 

help providers achieve and maintain 

smile results while reducing the need for 

in-office visits.

Every OrthoFX case, including the 

company’s advanced AirFlex align-

ers, which are FDA-cleared for at least  

12 hours of continuous daily wear*, 

comes with three essential elements — 

at no extra cost — to keep treatments on 

track:

• Free set of FXRetainers – A compli-

mentary set is included to protect each 

patient’s results long term. For added 

convenience, additional retainers can be 

ordered through a simple subscription 

program.

• Free FXOnTrack remote monitoring 

– AI-powered progress tracking between 

visits helps clinicians identify issues ear-

ly and act quickly, avoiding unnecessary 

scans, mid-course corrections or extra 

appointments.

• Free Rescue aligners – When  

FXOnTrack detects off-track treatment, 

doctors can approve a Rescue aligner 

that will ship directly to the patient’s 

home — no new scans, no additional  

office visit, no delays. Gone are the days 

of traditional mid-course corrections.

This integrated approach is backed 

by OrthoFX’s next-generation aligner 

system, AirFlex — the only FDA-cleared 

aligner approved for at least 12 hours of 

continuous daily wear*. 

Engineered with HyperElastic technol-

ogy and a proprietary multi-copolymer 

design, AirFlex applies biologically opti-

mal forces that support efficient tooth 

movement and natural bone remodel-

ing. 

This material innovation maintains 

strain control within the ideal range 

without adding stress, enabling predict-

able outcomes with shorter wear times 

that suit modern lifestyles.

For practices, the OrthoFX All-In-One 

Aligner Solution offers more than con-

venience — it’s a way to increase patient 

satisfaction, improve compliance and 

streamline workflows. 

For patients, it means enhanced com-

fort, fewer disruptions and effortless 

compliance because of shorter wear 

times.

By combining advanced materials, 

AI-powered monitoring and proactive 

treatment recovery into a single pack-

age, OrthoFX has created a smarter, more 

efficient way to deliver lasting smiles.

Discover how OrthoFX can el-

evate your practice with innova-

tion, convenience and results. 

Visit orthofx.com/discover-airflex for 

more information.

Reference

*Data on file.
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For practices, OrthoFX’s aligner solution offers more than convenience — it’s a way to 

increase patient satisfaction, improve compliance and streamline workflows
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Meet the winner of the Great Oral Health 
Pitch Grand Finale: Adrian Finzelberg

The Shils Fund announces Adrian 

Finzelberg, founder of  KiDDY CAPS, as 

the grand prize winner of the 2025 Shils 

Fund Great Oral Health Pitch Grand Fi-

nale, taking home the Shils Fund Grand 

Sponsorship Package, including:

• Cash funding  to support business 

growth.

• Mentorship opportunities with lead-

ers across dentistry, healthcare and en-

trepreneurship.

• Marketing and branding support to 

accelerate visibility and outreach.

• Strategic consulting, sales guidance 

and networking introductions  with top 

dental organizations and decision-mak-

ers.

• Oral healthcare products and servic-

es from leading industry partners.

The package brings together resources 

provided by leaders across the indus-

try — including Colgate, DMG America, 

Verasoni, Henry Schein, Dental Product 

Shopper, Scarlett Consulting, Plan For-

ward, The Smilist, Bien Air and others — 

united in their commitment to helping 

bring this innovation to scale.

This year’s competition celebrated the 

best and brightest in oral health entre-

preneurship, honoring the legacy of Ed 

Shils by showcasing bold, innovative 

businesses and ideas set to transform 

the future of dentistry.

KiDDY CAPS / ZircoThin is the world’s 

first mass-produced, ultra-thin, tooth-

colored zirconia crown for children, 

designed for affordability and cost effi-

ciency. Radically easier to use with less 

prep and faster placement — often with-

out the need for any anesthesia — these 

crowns make high-quality ceramic res-

torations accessible to all kids, not just 

those from wealthier families.

The Shils Fund also recognizes the na-

tional runner-ups, including:

• Dr. João Guilherme Medeiros  –  The 

Bright Smile Adventure. A gamified oral 

health solution using 3-D technology 

and electric toothbrushes to help chil-

dren develop better brushing habits.

• Evan Schlossberg – The Gleamery. 

Founder of a modern dental wellness 

brand reinventing dental care for Mil-

lennials and Gen Z through spa-like stu-

dios and a consumer-first experience.

For entrepreneurs eager to be the next 

winner, applications are now open. Reg-

ister at shilsfund.org/the-great-oral-

health-pitch/.

(Source: Shils Fund)
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Adrian Finzelberg, 

center, founder of 

KiDDY CAPS, is the 

winner of the Great 

Oral Health Pitch Grand 

Finale. Dr. Joao 

Guilherme Medeiros, 

left, and Evan 

Schlossberg are the 

other two finalists.

Photos/Shils Fund



Elevate your implant practice at the  
2025 AAOMS Dental Implant Conference
By AAOMS Staff

Implant dentistry is an expanding 

field. Ensure your skills are strength-

ened and that you can manage every 

appropriate phase of your implant care 

through a strengthened collaboration 

with your oral and maxillofacial surgery 

partners.

For more than 30 years, AAOMS has 

hosted the Dental Implant Conference, 

providing dentists and OMSs with an 

unparalleled opportunity to deepen 

their clinical knowledge, refine restor-

ative skills and enhance their collabora-

tion. 

This annual conference — being held 

Dec. 4 to 6 in Chicago — bridges the gap 

with expert-led sessions, real-world case 

discussions, hands-on training and pre-

sentations from clinicians who under-

stand the day-to-day challenges.

“The alternating presentations be-

tween surgical and restorative topics are 

incredibly helpful,” said Peter L. Sheerin, 

DMD, a general dentist from Los Angeles. 

“We can troubleshoot shared cases using 

insights we just heard in the lecture hall. 

It’s the best CE I attend all year.”

Attendees will gain practical take-

aways on digital workflows, managing 

complications, and communication 

strategies and techniques to use right 

away — all while building stronger refer-

ral relationships and earning valuable 

continuing education credits.

AAOMS member Jeffrey S. Dean, DDS, 

MD, FACS, of Dakota Dunes, S.D., has at-

tended the conference with his OMS col-

league. “We learn together and become 

better at treating patients.” 

Exclusive discounts are available for 

general dentists invited by AAOMS 

members, making this a wise invest-

ment in your practice and your patients.

Visit AAOMS.org/DICspecial for details.

Whether you’re new to implant res-

torations or a seasoned pro, the 2025 

AAOMS Dental Implant Conference of-

fers the clinical depth and collaborative 

environment to take your implant care 

to the next level. Don’t miss this essen-

tial learning opportunity.

Dental Tribune U.S. Edition | August & September 2025 A9EVENTS

AD

To attend
The Dental Implant Conference will be held Dec. 4 

to 6 in Chicago and online. To learn more and to reg-

ister, head to AAOMS.org/DICspecial.
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